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have  exhausted  all  other  commun¬ 
ity  sources  for  aid,  turn  to  Lend-A- 
Hand  programs  sponsored  by 
Gannett  newspapers  in  21  com¬ 
munities.  Each  community  fund  is 
boosted  by  local  citizens’  contribu¬ 
tions  and  money-raising  activities. 

More  than  100  donors  in  the 
San  Bernardino  area  helped  Lend- 
A-Hand  give  on-the-spot  assistance 
to  nearly  300  families. 

Lend-A-Hand  helps  out  wheth¬ 
er  the  problem  affects  hundreds  of 
people  or  one  person. 

hi  Elmira,  New  York,  a  sight- 
impaired  factory  worker  was  able 
to  keep  his  job  when  the  Star- 
Gazette’s  Lend-A-Hand  fund  con¬ 
tributed  $300  towards  the  cost  of 
a  portable  reading  machine. 

A  floundering  summer  swim¬ 
ming  program  for  the  black  and 
Hispanic  community  of  Harlem 
Heights  in  Fort  Myers,  Florida, 
received  $250  to  stay  afloat.  It  was 
one  of  130  Lend-A-Hand  grants 
made  by  the  News-Press  for 


For  more  informatioa  write:  Gannett:  Corporate  Communications;  Lincoln  Tower;  Rochester,  N.  Y.  14604.  Or  call  (716)  546-8600 


SAN  BERNARDINO,  Calif.  -  A  brush 
fire  swept  through  the  mountains 
killing  four  people  and  injuring 
scores  of  others.  Many  escaped 
with  only  the  clothes  on  their 
backs,  losing  their  homes  and 
other  possessions. 

Family  and  friends  came  to  the 
aid  of  some  of  the  victims. 

Others  were  helped  by  The  Sun, 
a  Gannett  newspaper  in  &n  Bernar¬ 
dino.  More  than  $115,0(X)  was  raised 
in  Lend-A-Hand  emergency  relief. 

People  in  distress  and  ^ose  who 


A  WORLD  OF  DIFFERENT  VOICES 
WHERE  FREEDOM  SPEAKS 


Southwest  Florida  in  1980. 

Thousands  of  times  each  year, 
Lend-A-Hand  grants  help  Gannett 
newspapers  show  they  care  about 
the  people  in  their  communities. 

&ed  money  for  the  local 
programs  often  comes  from  the 
Gannett  Foundation  which  derives 
its  income  from  its  investments  in 
Gannett  stock,  and  makes  its  grants 
to  serve  those  communities  from 
which  earnings  come. 

At  Gannett  we  believe  it  is  our 
responsibility  to  be  good  neigh¬ 
bors  as  well  as  good  providers  of 
news  and  information,  through 
newspapers,  broadcasting  services 
and  outdoor  advertising. 
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It's  Alive! 


THE  NEW  COMPACT 


Boston 


BOSTON  HERALD  AMERICAN 


[Jerald  American 
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Herald  American 


COMES  TO  LIFE 


Herald  Amwican 


SEPTEMBER  13TH. 


Hmid  American 


CONCISE. 


Hmid  American 


CONVENIENT. 
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It  takes  some  doing  for 
this  city’s  great  news¬ 
paper  to  live  up  to  the 
achievements  of  this  great 
city.  But  The  Dallas  Morn¬ 
ing  News  meets  that  chal¬ 
lenge  —  every  day  —  by 
growing  and  changing,  as 
we  build  on  a  strong 
foundation.  Right  along 
with  Dallas  itself. 

Creating  a  new  section 
like  Business  Tuesday  is 
just  one  innovation  that 
reflects  the  kind  of 
momentum  we  share 
with  our  community. 
And,  in  fact,  we  accom¬ 
plished  what  we  set  out 
to  do:  produce  the  best 
business  section  in  Texas 
and  the  Southwest  —  cov 


ering  in  detail  local  and 
regional  business  news 
and  trends  as  well  as  the 
national  picture  from  the 
perspective  that  brings  it 
all  home. 

Since  introducing  Busi¬ 
ness  Tuesday,  in  October, 
1980,  we’ve  nearly  tripled 
the  size  of  our  business 
news  staff',  bringing  it  to 
nineteen. 

And  acceptance  from 
readers  and  advertisers 
has  been  exceptional. 


Year-to-date,  our  daily 
and  Sunday  business 
pages  carry  over  57%  of 
the  total  financial  linage  in 
the  city.  Business  Tuesday 
has  thrived  —  averaging  a 
robust  sixteen  pages  per 
issue. 

Business  Tuesday  in 
particular  has  contributed 
to  making  us  the  undis¬ 
puted  circulation  leader, 
both  daily  and  Sunday,  in 
Dallas  today. 

And  our  plans  for  the 
future?  We’re  working 
harder  —  and  more 
r  aggressively  —  than  ever 
to  be  the  extraordinary 
newspaper  that  this 
most  extraordinary  city 
demands.  And  deserves. 


Business  Tuesday 
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gp  Dallas  thritestty  with 


1  IBM  executive  aims 
to  reshape  S.  Dallas 
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SEPTEMBER 

14- 15 — 7th  Annual  Editors'  Seminar  at  United  Nations  sponsored 

by  UN  Association  of  the  United  States. 

15— N.J.  Circulation  Managers  Association,  Squires  Pub,  Long 
Branch,  N.J. 

15- 16 — New  York  State  Associated  Press  Association,  Buffalo  Hilton,  Buf¬ 

falo,  NY. 

17-19 — Mid-America  Newspaper  Conference,  Lane  Lodge,  Branson,  Mo. 

17- 19— Fla.  Newspaper  Ad  &  Marketing  Executives  Assn..  Quality  Inn, 

Cypress  Gardens,  Winter  Haven,  Fla. 

18- 20 — Northern  States  Circulation  Managers  Assoc.,  Kahler  Hotel, 

Rochester,  Minn. 

20-22 — Central  States  Circulation  Managers  Association,  Hyatt 

Regency,  Dearborn,  Mich. 

20-23 — WCAA-Western  Classified  Advertising  Association,  Red 
Lion  Motor  Inn,  Sacramento,  Calif. 

22-25— Suburban  Newspapers  of  America  ad  conference,  Marc 
Plaza,  Milwaukee,  Wise. 

22- 25 — National  Conference  of  Editorial  Writers  35th  annual  con¬ 

vention,  Biltmore  Plaza  Hotel,  Providence,  R.l. 

23- 25 — American  Association  of  Sunday  and  Feature  Editors  con¬ 

vention,  Toronto  Hilton,  Toronto. 

24- 25 — National  News  Council,  One  Lincoln  Plaza,  New  York  City. 

24-26 — Illinois  Press  Association,  Decatur  Holiday  Inn,  Decatur. 
24-26 — Oregon-Washington  Associated  Press  Newspaper  Exec¬ 
utives  annual  convention.  Village  Green,  Cottage  Grove,  Ore. 

24-27 — Western  Newspaper  Production  Conference,  MGM  Grand 
Hotel,  Reno,  Nev. 

30-0ct.  1 — PNPA  57th  annual  convention,  Marriott  Inn,  Harrisburg,  Pa. 
30-Oct.  2 — Interstate  Advertising  Managers  Association,  Resorts  Interna¬ 
tional,  Atlantic  City,  N.  J. 

30-0ct.  3— National  Newspaper  Association  annual  meeting  and  trade 
show,  Boston. 

OCTOBER 

1-2 — Allied  Daily  Newspapers,  Seattle  Downtown  Hilton 

1- 3 — New  England  AP  News  Executives,  Dunfey's,  Hyannis,  Mass. 

2- 4— 42nd  annual  New  England  Newspaper  Production  Conference, 

Mount  Washington,  Bretton  Woods,  N.H. 

4-6— UPl  Edicon,  Grand  Hyatt  Hotel,  New  York,  N.Y. 

4- 6 — International  Newspaper  Promotion  Association  Eastern  Re¬ 

gional,  Pittsburgh  Hilton,  Pittsburgh,  Pa. 

5- 9— Advertising  Media  Credit  Executives,  Caesar’s  Palace,  Las 

Vegas.  Nev. 

7-10 — Cal  Western  Circulation  Managers ,  Red  Lion  Inn,  Sacra¬ 
mento.  Calif. 

10 — Reporters'  Workshop,  sponsored  by  UPl  Newspapers  of  Louisi¬ 
ana  with  UPl  Broadcasters  of  Louisiana;  campus  of  Louisiana 
College.  Pineville 

11- 17 — National  Newspaper  Week — "A  Free  Press — Your  Window 

to  the  World” 

12- 16— Inter  American  Press  Association,  Rio-Palace  Hotel,  Rio 

de  Janeiro 

15-16 — Penna.  Society  of  Newspaper  Editors  Seminar,  PNPA  Press 
Center.  Harrisburg,  Pa. 

15-17 — New  Mexico  Publishers  Association.  Los  Alamos.  New  Mex. 
18-21— INCFO,  Bellevue-Stratford  Hotel,  Philadelphia.  Pa. 

18-21 — Inland  Daily  Press  annual  meeting.  Drake  Hotel,  Chicago. 

20- 23 — Associated  Press  Managing  Editors,  Westin  Toronto,  Can. 

21- 23 — National  Assoc.  Advertising  Publishers,  The  Aladdin, 

Las  Vegas. 

22- 24 — Florida  Press  Assn.,  Gainesville. 

25-28— SNPA,  The  Greenbrier,  White  Sulpher  Springs.  W.  Va. 

29-31 — New  England  Society  of  Newspaper  Editors,  Radisson  Hotel. 
Burlington,  Vt. 

NOVEMBER 

3-5 — 67th  Audit  Bureau  of  Circulations  conference  and  annual 
meeting.  Continental  Plaza.  Chicago. 

11-13— Ohio  Circulation  Managers  Association,  Salt  Fork,  Cam- 
_ bridge,  Ohio. _ 
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About  awards 

AGRIBUSINESS  TITLE  .  .  .  The  Newspaper  Farm  Edi¬ 
tor  of  the  Year  (1981)  is  Kent  Parker,  Des  Moines  Register 
and  Tribune,  who  wrote  about  the  feeding  of  contaminated 
com  to  hogs  and  cattle.  Other  finalists  in  the  NFEA  competi¬ 
tion  were;  JoAnn  Pryor,  Arkansas  Democrat;  Dick  Orr,  Chi¬ 
cago  Tribune;  and  Tom  Lawin,  Country  Today. 

TALENT  FILE  .  .  .  The  William  Randolph  Hearst  Found¬ 
ation  has  prepared  a  brochure  on  its  21st  annual  Journalism 
Student  Awards  Program,  showcasing  the  most  recent  achiev¬ 
ers  in  writing  and  photography.  Finalists  in  the  monthly  com¬ 
petition  reported  on  a  press  conference  with  an  official  of  the 
space  program.  No.  1  in  writing  was  Douglas  Bunnell,  Califor¬ 
nia  State  University,  Fresno.  Robert  McClure,  University  of 
Florida,  won  second  honors,  and  Robb  Fulcher,  also  from 
Fresno,  was  third.  In  the  photojournalism  championship,  the 
winners  were:  Sandy  Felsenthal,  Memphis  State;  David  Schrei- 
ber,  Indiana;  and  Steven  Zerby,  Minnesota.  The  catlogue 
showing  all  of  the  students  who  shared  in  scholarship  grants, 
cash  prizes  and  medallions  may  be  obtained  from  Mary  Argen- 
ti.  Suite  502,  690  Market  Street,  San  Francisco,  Calif.  94104. 

4c  ♦  * 

SPECIALIST  .  .  .  Ron  Javers,  who  used  to  be  a  reporter, 
columnist  and  editorial  writer  for  the  Philadelphia  Daily 
News,  a  Nieman  Fellow  at  Harvard  in  1975,  and  an  investiga¬ 
tive  reporter  who  was  wounded  in  the  Guyana  airstrip  mas¬ 
sacre,  has  been  specializing  in  financial  and  governmental 
reporting  for  Philadelphia  Magazine.  Now  he  has  earned  a 
$1,500  prize  in  the  contemporary  living  category  of  the  Pen- 
ney-Missouri  Magazine  Awards  which  he  will  receive  Octo¬ 
ber  7  at  a  ceremony  in  New  York.  Other  winners  are:  John 
Underwood,  Sports  Illustrated;  John  Pekkanen,  Washingto¬ 
nian;  and  Noriko  Sawada,  Ms.  Magazine. 

4c  4c  4: 

BIGGER  GRANTS  .  .  .  Dow  Jones  Foundation  has  in¬ 
creased  its  scholarship  aid  for  needy  students  to  $750-$2,000  for 
each  of  four  years  of  study.  High  school  seniors  aiming  at 
journalism  careers  may  participate  in  a  competition  conducted 
by  the  National  Merit  Scholarship  Corp.  Apply  to:  Betty  A. 
Duval,  22  Cortlandt  Street,  New  York,  N.Y.  10007 

♦  *  * 

FINANCING  .  .  .  Two  scholarships  of  $3,000  each  are 
available  to  students  interested  in  business/financial  journal¬ 
ism.  Recipients  also  will  be  offered  internships  at  offices  of 
the  sponsoring  American  Banker,  Bond  Buyer  and  Munifacts 
News  Wire.  Apply  to  William  Zimmerman,  525  West  42nd 
Street,  New  York,  N.Y.  10036. 

*  ♦  * 

DANDY  DEADLINE  .  .  .  Entries  in  the  ninth  annual  Deal¬ 
er  Automotive  Newspaper  Display  Advertising  competition 
must  be  received  by  November  25  at  the  Newspaper  Advertising 
Bureau,  280  No.  Woodward  Avenue,  Birmingham,  Mich. 
48011.  Car  dealer  advertising,  including  announcement  ads,  in 
1981  will  be  recognized  in  the  awards  program  at  the  National 
Automobile  Dealers  Association  convention  in  Atlanta,  Febru¬ 
ary  20-23. 

*  *  * 

TEXAS  WINNERS  .  .  .  Dallas  Morning  News  staffers 
Sam  Blair  and  Carlton  Stowers  took  three  first  places  in  the 
29th  annual  contest  of  the  Texas  Sports  Writers  Association. 
Other  winners  were:  Butch  John,  Odessa  American;  Bob 
West,  Port  Arthur  News;  and  Garet  von  Netzer,  Amarillo 
Globe-News. 

*  ♦  ♦ 

CAREER  TOPPER  ...  A  science  writer  for  25  years, 
Albert  Rosenfeld  will  receive  the  American  Chemical  Society’s 
James  T.  Grady  Award  of  $2,000  next  March  in  Las  Vegas.  His 
articles  have  run  in  more  than  30  magazines  and  he  is  a  contri¬ 
buting  editor  for  Science  81. 
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INTERNATIONAL  PAPER  COMPANY 

Vj5r  We  believe  in  the  ptiwer  of  the  printed  word. 


At  International  Paper  Company,  we  recognize  that  the  more  readers  you  have  in  the 
future,  the  more  paper  we’ll  be  selling  you. 

So  to  help  you,  our  parmers  in  publishing,  and  ourselves,  we’re  trying  to  build 
more  readers  of  books,  magazines  and  newspapers  for  us  both. 

A  year  and  a  half  ago,  we  began  sponsoring  a  series  of  advertisements  to  help 
young  people  read  better,  write  better  and  communicate  better.  So  far,  we’ve  been 
getting  up  to  1,000  letters  a  day  requesting  reprints,  and  have  sent  out  over  four  million. 

We  think  this  is  good  news,  for  you  and  for  us.  We  hope  it  presages  a  healthy 
new  generation  of  readers.  And  we  hope  you  agree  that  the  effort  is  worthwhile. 

For  your  reprints  of  the  series,  write:  “Power  of  the  Printed  Word”  International 
Paper  Company,  E)ept.  PI,  P.O.  Box  900,  Elmsford,  New  York  10523  •  0 1961  IntemarKma)  l^iper  Ounpany 


One  of  a  series:  uie’re  reaching  out  to  young  people 
from  I5ta30ivith  articles  like  this  in  leading 
magazirtes  and  rtewspapers. 
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They  love  I^rade’Plus  in  Chicago! 


Here’s  what  James  Hoge, 
publisher  of  the  Chicago  Sun- 
Times,  writes  about  his  news¬ 
paper’s  first  six  months  with 
Parade  Plus.  “We  are  up  some 
14,000  copies  in  Sunday  sales!’ 

And  Harry  Hayes,  vice- 
president  and  advertising  director 
of  The  Houston  Post,  says  that 
after  six  months  with  Parade  Plus, 

“We  have  run  more  than 
twice  as  many  pages  as  we  did 
for  the  same  period  last  year. 

Parade  Plus  is  Parade 
Magazine,  with  all  the  impact 
of  its  national  advertising  and 
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editorial,  /?/wi  the  relevance  and 
power  of  local  advertising  and 
editorial.  In  short,  it's  the  best  of 
both  worlds. 

Parade  Plus  might  be  right 
for  your  newspaper.  It  could  be  a 
big  plus  for  your  circulation  and 
a  big  plus  for  your  advertising 
revenue. 

For  more  information  contact 
Jim  Bradley,  vice-president  and 
director  of  newspaper  relations, 
at  Parade . 


€-1981  Parade  PuJ)lications.  Inc.  All  rights  reserved 
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Take  another  look  at  Parade. 

America’s  largest  weekly  magazine. 


Editor  &  Publisher 

THE  fourth  estate 


Robert  U.  Brown,  President  and  Editor  James  Wright  Brown 

Ferdinand  C.  Teubner,  Pubiisher  Pubiisher,  Chairman  of  the  Board,  1912-1959 


Monumental  ignorance 

A  Toronto  newspaper  publisher  referred  to  the  findings 
and  proposals  of  the  Kent  Royal  Commission,  which  was 
studying  the  level  of  newspaper  concentration  in  Canada,  as 
the  result  of  “monumental  ignorance,”  of  the  newspaper 
business. 

The  philosophy  of  the  Commission  seems  to  have  been  that 
government  can  do  anything,  correct  any  situation,  provided 
it  has  the  power  and  money  to  enforce  its  ideas.  Aside  from  its 
attempts  to  tell  publishers  how  to  run  their  business  (get 
more  revenue  from  readers),  the  Commission  would  provide 
grants  to  the  Canadian  Press  news  service  which  would  effec¬ 
tively  destroy  its  cooperative,  unbiased  status. 

This  government  commission,  as  with  most  government 
commissions,  has  forgotten  that  editorial  freedom  comes 
with  financial  success  and  when  government  or  any  other 
official  body  starts  to  offer  financial  security  then  editorial 
independence  will  go  out  the  window. 

Concentration  of  ownership  in  most  instances  has  provided 
the  financial  security  necessary  for  editorial  independence  of 
many  newspapers.  When  this  does  not  happen  to  the  satisfac¬ 
tion  of  readers  and  advertisers,  they  will  be  the  arbiters  and 
group  owners  are  smart  enough  to  realize  that.  Readers  and 
advertisers  will  have  the  final  say  on  whether  a  newspaper 
(regardless  of  ownership)  survives.  Publishers  and  editors 
will  take  their  cues  from  them,  not  from  government. 


Political  action 

We  thought  The  Newspaper  Guild  had  abandoned  its 
attempts  at  “political  action.” 

Guild  officers  jumped  right  into  the  air  traffic  controllers 
strike  joining  PATCO  picket  lines  and  asking  Guild  officers 
and  staff  to  boycott  air  travel  as  well  as  calling  on  locals  and 
members  to  support  the  strike. 

The  Guild  Reporter  even  quoted  the  Guild’s  president  as 
saying  “locals  should  urge  their  members  not  to  fly  on  per¬ 
sonal  trips  and  discourage  managements  from  assigning 
Guild  members  to  fly.” 

That  put  every  Guild  member  who  works  in  a  news  room 
right  into  the  middle  of  a  news  story  with  a  pre-conceived 
editorial  judgment  as  to  which  side  was  right  or  wrong.  Of 
course,  the  Guild  president  probably  didn’t  mean  that  repor¬ 
ters  should  write  their  stories  to  support  the  strike.  But,  can 
you  blame  the  reading  public  from  jumping  to  that  conclu¬ 
sion? 

Wise  leaders  within  the  Guild  stopped  that  sort  of  thing 
after  the  union’s  wild  fling  with  the  CIO  Political  Action 
Committee  40  years  ago  because  it  reflected  on  the  editorial 
integrity  of  Guild  members.  It  is  time  for  Guild  members  to 
take  another  look  at  it  now. 
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Letters 


GO  FREE 

After  reading  W.J.  Valentine’s  letter  in 
Editor  &  Publisher  for  August  22, 1981,  a 
thought  came  suddenly  to  mind.  Either 
Valentine  is  kidding,  or  is  caught  in  a  19th 
century  time  warp. 

Who  says  that  the  consumer  must  buy  a 
newspaper  before  he  will  read  it?  How 
does  Valentine  account  for  the  success  of 
so  many  free  distribution  newspapers?  If 
they  are  not  read,  why  are  all  those  adver¬ 
tisers  throwing  their  money  away  by  pur¬ 
chasing  space  in  these  publications? 

He  claims  that  a  newspaper  performing 
the  function  of  a  free  press,  in  the  First 
Ammendment  sense,  must  charge  a  sub¬ 
scription  price  worthy  of  the  product.  In 
that  case,  none  of  us  are  performing  the 
function  of  a  free  press.  Our  subscription 
prices  barely  cover  the  cost  of  paper  and 
ink,  much  less  the  cost  of  news,  advertis¬ 
ing  and  support  functions. 

On  the  contrary,  I  contend  that  pricing 
a  newspaper  eliminates  readers  who  have 
a  need  for  information,  and  who  would 
otherwise  read  a  paper  if  they  could  re¬ 
ceive  it  without  cost.  Consequently, 
charging  for  a  newspaper  might  be  con¬ 
trary  to  the  function  of  a  free  press  be¬ 
cause  it  limits  the  dissemination  of  in¬ 
formation. 

The  point  is  that  none  of  America’s 
great  newspapers  significantly  rely  on  cir¬ 
culation  revenues  to  finance  their  opera¬ 
tions.  They  all  rely  upon  ad  revenues,  and 
they  do  so  without  sacrificing  their  edito¬ 
rial  integrity.  Since  ad  revenues  are 
directly  related  to  circulation,  I  propose 
that  free  distribution  in  great  numbers  sig¬ 
nificantly  increases  advertising  linage, 
and  thus  increases  funds  available  to  in¬ 
vest  in  quality  journalism. 

I  wonder  which  of  America’s  big  metro 
dailies  will  have  the  guts  to  saturate  its 
market  with  complete  daily  newspapers 
that  are  free  of  charge,  affording  the 
advertiser  100%  reach.  Penetration  will 
improve  threefold  or  more,  while  ad  rates 
will  increase  significantly  less  than 
penetration.  It  is  only  a  matter  of  time. 

The  integrity  of  a  newspaper  is  purely  a 
reflection  of  its  management,  not  a  func¬ 
tion  of  the  price,  or  lack  thereof,  charged 
to  any  consumer. 

Jack  A.  Findley 
(Findley  is  consumer  marketing  director, 
Dallas  Times  Herald.) 

HONESTY 

Most  schools  and  departments  of  Jour¬ 
nalism  do  inform  students,  indeed  stress, 
the  requirements  of  honesty  in  reporting. 
Most  persons  I  know  who  are  teaching 
today  stress  such  need  in  every  class  they 
conduct.  Paul  Peterson 

(Peterson  is  Professor  of  Journalism  at 
Ohio  State.) 


WHAT  IT  MEANS 

E&P’s  August  1,  1981  editorial  com¬ 
ment,  “Tragedy  In  Washington,’’  says 
the  First  Amendment  to  the  Constitution 
guarantees  to  anyone  the  right  to  start  or 
publish  a  newspaper. 

Well,  not  exactly.  What  it  states  is  that 
“Congress  shall  make  no  law  .  .  . 
abridging  the  freedom  ...  of  the 
press.’’ 

My  reading  of  that  indicates  the  fram¬ 
ers  wished  legislators  to  keep  their  hands 
off  and  their  noses  out  of  the  content, 
presentation,  distribution,  and  manage¬ 
ment  of  news,  information,  advertising 
and  entertainment  vehicles  which  appear 
at  regular  intervals. 

The  framers  will  know,  I  think,  that  an 
effective  press  is  adversarial  to  govern¬ 
ment.  Indeed,  Jefferson  noted  that  “Gov¬ 
ernment  is  man’s  oldest  enemy.’’  Other 
framers  undoubtedly  shared  his  view, 
they  being  revolutionaries,  and  all,  so  the 
First  Amendment  was  created  to  express¬ 
ly  tell  the  government  to  make  no  law 
abridging  the  freedom  for  news  and  in¬ 
formation  to  be  printed  and  disseminated. 

As  to  starting  or  publishing  a  newspap¬ 
er,  that  is  subject  to  a  host  of  laws — tax 
collections,  corporate  reporting,  and  so 
forth.  No  right  to  originate  a  newspaper 
exists,  as  far  as  I  know.  What  does  exist  is 
the  right  to  run  a  paper  as  its  owners  see 
fit. 

Perhaps  you  feel  my  point  is  pickey.  I 
make  it  as  my  poor  attempt  to  put  the 
brakes  on  a  runaway  tendency  of  news¬ 
papers  to  somehow  enshrine  their  right  to 
exist,  to  evoke,  if  not  actually  claim,  a 
Divine  ordination,  graven  in  stone,  which 
says,  “There  shall  be  newspapers.’’  It  is 
these  somber  declarations,  issued  from 
time  to  time  in  varying  forms  and  in  va¬ 
rious  journals,  which  turn  off  the  general 
reader  to  the  institution  of  the  press.  They 
are  cloying,  truth  to  tell. 

One  starts  a  paper  at  one’s  peril.  Once 
started,  the  right  to  fumble  along  is 
guaranteed. 

Richard  H.  Freeman 
5900  Utah  Ave  N.W. 

Washington,  D.C.  20015 


SALARIES 

In  Marus  McCambley’s  complaint 
(E&P,  July  18,  1981)  about  Harte-Hanks 
pay  for  its  president  and  its  reporters, 
he’s  missing  an  important  point. 

Sometimes  the  “could  not  afford’’  ex¬ 
cuse  is  used  when  there  are  other  reasons 
for  not  increasing  salaries,  but  the  theory 
may  be  more  valid  than  at  first  glance.  A 
$30-a-week  raise  isn’t  much  for  an  indi¬ 
vidual,  but  if  groups  acceded  to,  for  ex¬ 
ample,  the  requests  of,  say,  4,000  group 
employees  for  that  kind  of  an  increase, 
the  yearly  boost  would  amount  to  nearly 
$6.25  million. 

Very  often  reporters,  as  well  as  other 
newspaper  personnel,  seem  to  forget  that 
while  raises  are  a  personal  and  individual 
thing,  they  are  not  generally  granted  as 
singular  actions  but  to  more  than  just  a 
few. 

Additionally,  McCambley’s  compari¬ 
son  of  reporter’s  wages  to  those  of  a  gar¬ 
bage  collector  is  unfair.  After  all,  a  gar¬ 
bage  collector  is  a  social  necessity  while 
newspaper  reporters  are  not.  And  if  Mr. 
McCambley  would  get  as  big  a  thrill  out  of 
hoisting  garbage  cans  as  he  should  get  out 
of  writing  a  story,  then  he’s  in  the  wrong 
profession  to  begin  with. 

Don  Gillen 
(Gillen  is  publisher,  York  (Nebr.)  News- 
Times.) 


Short  takes 


Headline:  ‘Hung  Jury’  Declared  in 
Pom  Trial — Terre  Haute  (Ind.)  Star. 

*  *  ♦ 

Whether  you  want  a  formal  church 
wedding  or  a  simple,  “do-your-won- 
thing”  ceremony. — Lancaster  (Pa.)  In¬ 
telligencer  Journal. 

*  *  * 

He  visited  Rome  last  week  and  led  a 
^oup  of  Poles  to  St.  Peter’s  Square  to 
listen  to  a  taped  message  from  the  pope, 
recovering  from  a  suicide  attempt  on  May 
13. — San  Francisco  Examiner. 


EDITOR'S  COMMENT  I 

Owen  Kearns.  Jr. 

.Managing  Editor 
Californian 
Bakersfield.  Calif. 

“The  New  York  Times  News  Service  has  responded  to  the 
increasingly  sophisticated  needs  of  our  readers— more  effectively 
than  we  had  ever  dreamed  possible.  We  were  not  using  that  much 
wire  copy  before  we  took  on  your  service.  Now  we  are  getting 
compliments  from  our  best-educated  readers  for  helping  them  to 
shape  their  views  on  international  and  national  issues.  The  service 
has  improved  the  entire  complexion  of  the  paper." 
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Cable  tv  firm  owns 
newspaper  company 


Tele-Communications,  Inc.,  a  public¬ 
ly-owned  cable  television  and  microwave 
common  carrier  firm,  has  purchased  67% 
of  the  stock  in  Tribune  Publishing  Co.  of 
Lewiston,  Idaho. 

Tribune  Co.  publishes  the  Lewiston 
Morning  Tribune  and  owns  70%  of  the 
stock  of  the  Moscow  Daily  Idahonian.  It 
also  publishes  the  Meridian  (Idaho)  Val¬ 
ley  News,  a  weekly. 

Tele-Communications,  which  is  head¬ 
quartered  in  Denver,  Colo.,  was  estab¬ 
lished  in  1%3  when  Bob  Magnes,  Keams- 
Tribune  Corp.,  and  KUTV  in  Salt  Lake 
City,  Utah,  merged  their  cable  systems  in 
Utah,  Nevada,  Montana,  and  Texas. 

Keams-Tribune  Corp.,  owned  by  the 
Gallivan  family,  publishes  the  Salt  Lake 
(Utah)  Tribune.  KUTV  is  owned  by  Stan¬ 
dard  Corp.,  publisher  of  the  Ogden 
(Utah)  Standard-Examiner. 

TCI  went  public  in  1970.  Its  stock  is 
sold  over-the-counter. 

KUTV  divested  itself  of  its  TCI  stock 
earlier  this  year  in  order  to  comply  with 
FCC  regulations  which  prevented  the 
newspaper  from  owning  an  interest  in 
cable  systems  serving  the  same  western 
markets  in  which  it  has  broadcast  sta¬ 
tions.  The  station  returned  its  stock  to 
TCI  and  received  in  exchange  TCI’s 
stock  in  Kansas  State  Network’s  broad¬ 
cast  properties. 

Tele-Communications  presently  has 
over  1.3  million  basic  cable  and  563,000 
pay  cable  subscribers  in  43  states.  It  is  the 
nation’s  third  largest  cable  television 
company,  ranking  behind  Time  Inc.’s 
American  TV  &  Communications  Corp. 
and  Teleprompter. 

TCI  is  also  the  nation’s  second  largest 
microwave  common  carrier  company 
through  its  wholly  owned  subsidiary. 
Western  Microwave,  Inc.  The  Bell  Sys¬ 
tem  is  the  largest. 

In  addition  to  its  16,000  route-miles  of 
common  carrier  service.  Western  Micro- 
wave  operates  portable  uplink  services 
for  transmitting  from  remote  areas  to 
satellites. 

A.L.  Alford,  publisher  of  the  Tribune 
and  president  of  the  Idahonian,  said  two- 
thirds  of  the  Tribune  Co.’s  stock  was  for 
sale  because  the  “ownership  was  too 
spread  out’’  among  the  descendents  of 
the  Lewiston  newspaper’s  two  founders, 
his  grandfather  Eugene  L.  Alford  and  his 
great-uncle  Albert  H.  Alford.  Eugene, 


who  died  in  1946  was  publisher.  Albert, 
who  died  in  1928,  was  editor. 

Those  selling  their  stock  in  the  Tribune 
Co.  come  from  the  Matlock  and  Hamblin 
families  (E&P,  August  22,  p.  25). 

Alford,  who  controls  the  remaining 
33%  of  the  Tribune  Co.’s  stock,  said  TCI 
was  chosen  from  among  the  company’s 
many  suitors  because  local  autonomy 
was  “guaranteed  by  all  who  were  in¬ 
terested.  It  was  largely  a  matter  of  being 
very  comfortable  with  the  knowledge  of 
how  TCI  officers  regard  the  role  of  a 
strong  daily  newspaper.” 

Alford  will  remain  publisher  of  the 
Lewiston  and  Moscow  papers. 

Jack  Gallivan,  publisher  of  the  Salt 
Lake  Tribune  and  a  board  member  of 
TCI,  said  a  desire  to  be  involved  in  the 
development  of  the  electronic  newspaper 
is  the  cable  firm’s  main  reason  for  pur¬ 
chasing  the  Tribune  Co.’s  stock. 

“It  looks  as  though  there  will  be  some 
cooperation  at  minimum,”  Gallivan  said. 
“TCI  has  been  watching  very  carefully 
everything  that’s  been  happening  in  elec¬ 
tronic  newspapers.” 

Gallivan  said  Keams-Tribune  Corp.  is 
a  “principal  stockholder  in  TCI”  and 
owns  about  “6%  to  7%”  of  the  outstand¬ 
ing  shares. 

“I’m  the  only  newspaper  man  sitting 
on  the  board,”  he  added. 

Gallivan  said  Keams-Tribune  has  been 
involved  in  cable  “since  1956.” 

Dr.  John  Malone,  president  and  chief 
executive  officer  of  TCI,  said  the  com¬ 
pany  regarded  its  first  newspaper  acquisi¬ 
tion  as  a  way  to  “explore  jointly  the  ap¬ 
plications  of  cable  tv”  to  newspapers. 

Dr.  Malone  noted  that  TCI  does  not 
own  a  cable  system  in  the  Lewiston  pap¬ 
er’s  circulation  area.  Teleprompter  owns 
the  Lewiston  system. 

He  added  TCI  also  considers  newspap¬ 
ers  “to  be  a  good  investment.” 

“We  expect  from  an  operating  point  of 
view  we’ll  lean  heavily  on  our  friends  (at 
the  Tribune  Co.)  for  norma)  business,” 
Malone  stated. 

The  Lewiston  Morning  Tribune  is  not 
currently  involved  in  any  cable  venture. 

Publisher  Alford  said  during  the  1970’s 
his  paper  provided  24-hour  cable  news  in 
a  text-only  format  and  also  did  two  local 
newscasts  in  the  evening. 

“After  seven  years  we  gained  the  ex¬ 
perience  we  wanted,”  Alford  said.  “It 


ELECTED — David  Laventhol  was 
elected  a  vicepresident  of  the  Times  Mir¬ 
ror  Company.  It  was  announced  by  Phillip 
L.  Williams,  Times  Mirror  senior  vicepre- 
sient,  newspapers  and  television.  Laven¬ 
thol  will  supervise  the  operations  of 
Newsday,  Hartford  Courant,  and  Con¬ 
necticut  Newspapers  Inc.,  which  publishes 
the  Stamford  Advocate  and  (>eenwich 
Time.  He  will  continue  as  publisher  and 
chief  executive  officer  of  Newsday,  and 
will  report  to  Williams.  Laventhol  joined 
Newsday  from  the  Washington  Post  in 
1 969,  and  vras  subsequently  named  edi¬ 
tor,  and  then  a  vicepresident,  before  be¬ 
coming  executive  vicepresident  and  editor 
in  1974.  He  was  named  to  his  current 
position  at  the  newspaper  in  1978. 


(cable  news)  was  not  a  revenue  producer 
and  was  time  consuming.  We  decided  we 
had  other  priorities.” 

TCI  played  an  indirect  role  in  Mul¬ 
timedia,  Inc.’s  acquisition  for  $1 1  million 
of  Kansas  State  Network’s  cable  televi¬ 
sion  division.  The  purchase,  completed  in 
January  1980,  marked  Multimedia’s  entry 
into  the  cable  field. 

Dr.  Malone  speculated  Kansas  State 
Network  sold  its  CATV  division  in  an 
attempt  to  head  off  what  it  viewed  as  an 
unfriendly  take-over  bid  by  TCI  after  the 
company  “bought  a  block  of  KSN  stock, 
then  bought  more.” 

Malone  explained  that  the  TCI  “piece” 
of  Kansas  State  Network  was  “not 
enough  to  stop  the  cable  sale.” 

TCI  never  has  owned  a  controlling  in¬ 
terest  in  Kansas  State  Network.  After  the 
exchange  of  stock  with  KUTV,  TCI  no 
longer  owned  any  stock  in  KSN. 

Malone  said  Standard  Corp.,  KUTV’s 
parent,  is  pursuing  other  cable  ventures 
“in  the  central  part  of  the  country.” 
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Rate  Commission  asked 
to  up  buik  maii  rate 


By  George  Brandon 

The  American  Newspaper  Publishers 
Association  has  urged  the  Postal  Rate 
Commission  to  take  steps  to  eliminate 
“artifically  tow  rates”  charged  for  third- 
class  bulk  mail. 

The  publishers  association,  which  rep¬ 
resents  about  1 ,400  newspapers,  mostly 
dailies,  claims  that  under  third-class  bulk 
rates  imposed  by  the  Postal  Service 
Board  of  Governors  last  March,  “signifi¬ 
cant  newspaper  (advertising)  revenues 
are  being  diverted  to  third-class  mailers.  ’ ’ 

In  comments  filed  with  the  Rate  Com¬ 
mission  a  few  days  after  ANPA’s,  the 
National  Newspaper  Association  took  a 
similar  stand,  urging  an  end  to  the  “un¬ 
just”  temporary  third-class  rates  “before 
some  newspapers  are  driven  out  of  busi¬ 
ness  because  of  advertising  unfairly  lost 
to  bulk  third-class.”  NNA  represents  ab¬ 
out  5,000  weeklies  and  small  dailies. 

The  third-class  rates  to  which  the  pub¬ 
lishers  object  are  “temporary”  because 
they  were  imposed  as  a  stop-gap  by  the 
postal  governors  pending  resolution  of  an 
ongoing  bureaucratic  dispute  between 
the  Postal  Service  and  the  independent 
Postal  Rate  Commission. 

The  disagreement  stems  from  the  same 
postal  rate  proceeding  that  gave  rise  to 
the  more  publicized  clash  over  the  rate  to 
be  charged  for  mailing  a  first-class  letter. 
The  Postal  Service  has  insisted  it  needs  a 
20-cent  stamp  to  generate  sufficient  oper¬ 
ating  revenue,  but  the  rate  commission’s 
recommendation  on  an  18-cent  stamp  so 
far  has  blocked  implementation  of  the 
higher  rate. 

The  Postal  Service  Board  of  Gov¬ 
ernors,  which  has  final  say  on  postal  mat¬ 
ters,  returned  the  Rate  Commission’s 
February  19  recommendations  for  con¬ 
sideration  and,  in  the  meantime,  placed 
most  of  them  into  effect  under  protest. 

As  a  result,  second-class  rates  charged 
for  mailing  newspapers  went  up  March 
22,  as  did  almost  all  other  postal  rates,  to 
levels  recommended  by  the  rate  panel. 
For  second-class,  the  new  rates  were 
slightly  higher  than  had  been  sought  by 
the  Postal  Service  in  its  April  1980  rate 
request. 

But  in  third-class,  the  Rate  Commis¬ 
sion  had  recommended  overhauling  the 
entire  rate  structure  to  bulk  mailings,  eli¬ 
minating  the  existing  minimum  charge  for 
individual  pieces  weighing  up  to  3.28 
ounces  and,  instead,  imposing  separate 
per-piece  and  per-pound  charges  for  all 
pieces,  as  is  done  in  second-class. 

The  postal  governors  decided  what  the 
Rate  Commission  actually  had  recom¬ 
mended  was  a  “classification”  change, 
rather  than  a  rate  change,  something  it 


was  not  authorized  by  Congress  to  do. 
So,  the  governors  declined  to  implement 
the  new  rate  structure  and  instead 
adopted  temporary  rates  lower  than 
either  the  Postal  Service  or  the  Rate  Com¬ 
mission  had  sought.  The  governors  asked 
the  Rate  Commission  to  submit  alternate 
rates  conforming  to  the  old  minimum- 
charge  structure. 

The  Rate  Commission  reconsidered 
but  refused  to  change  its  mind.  In  June,  it 
issued  its  “reconsideration  decision”  up¬ 
holding  its  previous  findings  in  every  rate 
category.  The  postal  governors  rejected 
the  rate  package  again,  and  the  Rate 
Commission  currently  is  “reconsider¬ 
ing”  a  second  time.  That  is  an  exercise 
most  observers  believe  to  be  largely  “pro 
forma”  because  the  Rate  Commission  is 
expected  to  come  back  for  the  third  time 
with  almost  exactly  the  same  recom¬ 
mendations. 

While  the  Rate  Commission  and  the 
Postal  Service  have  bounced  the  current 
rate  proceeding  back  and  forth,  third- 
class  bulk  mailers  have  enjoyed  the  boon 
of  unexpectedly  low  rates.  In  some  cases, 
the  traditional  spread  between  cheaper 
second-class  rates  for  newspapers  and 
news  magazines  and  the  bulk  rates  paid 
by  record  and  book  clubs  and  direct  mail 
publishers  have  disappeared  or  even 
turned  in  favor  of  the  bulk  mailers. 

In  urging  the  rate  panel  to  heed  the 
postal  governors’  call  for  a  alternate  rate 
filing  for  third-class,  NNA  said  its  mem¬ 
ber  newspaper  publishers  should  not  con¬ 
tinue  to  be  “held  hostage  to  the  resolution 
of  this  honest  difference  of  opinion”  be¬ 
tween  the  governors  and  the  Rate  Com¬ 
mission. 

In  its  comments,  ANPA  went  further, 
insisting  the  temporary  third-class  rates 
are  being  subsidized  by  other  mail  classes 
in  violation  of  postal  ratemaking  statutes. 
Aside  from  the  “inexplicably  low”  rates, 
ANPA  said,  the  governors’  action  in  tem¬ 
porarily  imposing  a  “breakpoint”  at 
which  weight  charges  are  added  that  is 
65%  higher  than  the  old  3.28-ounce  limit 
has  given  users  of  third-class  bulk  mail  a 
“clear  unreasonable  preference.” 

“The  unexpected  windfall  which  the 
increased  breakpoint  will  provide  third- 
class  bulk  mailers  will  not  be  unheeded,” 
ANPA  argued.  “Using  a  concept  known 
as  ‘shared  mail,’  large  mailing  houses  can 
offer  two  or  more  advertisers  a  ‘package 
deal’  in  which  their  circulars  are  addres¬ 
sed  and  delivered  to  the  post  office  as  a 
single  piece.” 

Aside  from  drawing  advertising  re¬ 
venue  from  newspapers  by  diverting  pre¬ 
printed  advertising  circulars  that  in  the 
past  would  have  been  inserted  in  the  pap¬ 


ers,  the  higher  weight-charge  breakpoint 
also  will  decrease  the  Postal  Service’s 
overall  third-class  volume,  ANPA  said. 

E&P  reported  August  29  on  a  market¬ 
ing  test  of  such  a  shared-mail  scheme  by 
retailers  in  Houston  and  the  Dallas-Ft. 
Worth,  Texas  area.  The  Texas  test  in¬ 
volves  mailing  preprints  for  Sears,  Mont¬ 
gomery  Ward  and  K  mart  stuffed  one  in¬ 
side  the  other  to  selected  ZIP  Code  routes 
at  least  nine  times  during  the  next  six 
months.  Such  “piggyback”  mailings 
qualify  for  the  temporary  low  minimum 
per-piece  rates  as  long  as  they  do  not 
exceed  5.04  ounces. 

Though  the  temporary  rates  in  third- 
class  make  the  “piggyback”  mailings 
competitive  on  a  price  basis  with  insert¬ 
ing  in  newspapers,  the  retailers  involved 
in  the  Texas  test  probably  have  more  than 
price  in  mind  long-range.  The  direct  mail 
houses  can  promise  100%  penetration  of 
households  in  a  given  ZIP  Code  area, 
something  newspapers  can’t  deliver. 

A  spokesman  for  ADVO  Systems  Inc., 
one  of  the  nation’s  largest  direct-mail 
publishers,  said,  “Retailers  are  never  just 
cost-conscious.  There’s  more  to  it  than 
that;  they  want  to  move  merchandise.” 

The  ADVO  spokesman  said  direct 
mailers  currently  “have  nowhere  near 
the  volume  the  big  city  newspaper  have” 
of  retailers’  preprints.  He  said  the 
“shared  mail”  concept  was  borrowed 
from  newspapers,  which  have  been 
“sharing  retail  preprints  for  years.  That’s 
nothing  new.  The  retailer  just  got  used  to 
being  with  someone  else”  from  being  in¬ 
cluded  among  multiple  inserts  in  news¬ 
papers. 

The  Rate  Commission  is  expected  to 
make  its  third  recommendation  on  the 
current  rate  proceeding  soon.  Then,  the 
postal  governors  will  institute  the  higher 
permanent  rates  it  wants,  most  observers 
say,  ending  the  third-class  windfall  rates. 

Prior  experience  would  indicate  the 
commissioners  again  will  refuse  to 
change  their  earlier  recommendations  on 
the  third-class  rates,  but  the  Rate  Com¬ 
mission  was  scheduled  to  consider  the 
newspaper  associations’  request  for  an 
alternate  rate  filing  during  a  meeting 
September  9. 


No  buyer  for  UPl 

E.W.  Scripps  Co.,  Cincinnati,  released 
a  statement  (September  8)  saying  that 
“no  agreement  has  been  reached  with 
any  organization  or  individual  on  the 
possible  sale  of  United  Press  Internation¬ 
al.”  “We  have  had  exploratory  discus¬ 
sions  with  several  media  organizations,” 
said  Edward  W.  Estlow,  president,  E.W. 
Scripps  Co.,  “and  these  are  continuing.” 
UPI’s  annual  EDICON  will  be  held  in 
New  York  on  October  4 — 6  where  a  spe¬ 
cial  report  on  the  service’s  achievements 
and  direction  is  scheduled. 
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TWO  DISTINCT  NEWSPAPERS 

Murdoch’s  Texas  dailies 
split  targets  for  growth 


By  Andrew  Radolf 

By  targeting  separate  audiences  and 
distribution  patterns,  Rupert  Murdoch’s 
morning  San  Antonio  Express  and  even¬ 
ing  San  Antonio  News  have  mapped  a 
strategy  for  growth. 

Murdoch  bought  the  San  Antonio  pap¬ 
ers  in  December,  1973 

With  81,112  morning  circulation  and 
73,954  evening  circulation,  according  to 
the  March  31  ABC  publisher’s  statement, 
his  two  newspapers  still  have  a  long  way 
to  go  before  either  can  challenge  Hearst’s 


“Traditionally,  the  News  and  Express 
were  very  much  alike  in  format,  audi¬ 
ence,  and  typography,’’  said  president 
and  publisher,  Charles  O.  Kilpatrick. 
“There  was  confusion  in  the  public’s 
mind.  The  paper’s  didn’t  have  an 
identity.’’ 

Kilpatrick  said  Express-News  Corp., 
the  newspapers’  parent  company,  con¬ 
ducted  a  survey,  which  found  “the  read¬ 
ership  in  the  afternoon  field  is  consider¬ 
ably  different  from  the  morning.  It’s 
much  younger,  a  little  less  affluent,  and 
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accordingly,’’  he  continued.  “That 
means  shorter  stories,  larger  photos,  a  lot 
of  color  ...  a  more  open  approach.” 

Kilpatrick  said  in  July  the  News  intro¬ 
duced  a  tabloid  section  for  movies,  televi¬ 
sion,  and  entertainment  coverage. 

“The  advertiser  acceptance  has  been 
pretty  good.  We  had  to  go  up  to  24  pages 
for  advertisers  who  requested  to  be  in  the 
(Continued  on  page  12} 


San  Antonio  Light  for  the  weekday  cir-  they  give  you  less  time.” 
culation  lead.  The  survey  convinced  Express-News 

As  an  evening  paper,  the  Light  sells  an  that  to  come  up  with  a  successful  evening 
average  of  115,172  copies  on  weekdays,  publication,  they  had  to  turn  the  News 
the  March  31  publisher’s  statement  into  a  newspaper  offering  “a  mix  of  hard 
shows.  news,  local  news,  information,  and  enter- 

Circulating  in  one  of  the  country’s  fas-  tainment  that’s  easy  to  read,”  Kilpatrick 
test  growing  markets,  all  three  daily  said. 

newspapers  are  profitable,  say  the  pub-  “You  have  to  accept  that  people  will 
lishers  of  both  newspaper  companies.  give  you  less  time  and  lay  out  your  paper 
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section,”  he  told  E&P  this  week. 

The  News  circulates  in  the  “immediate 
counties  around  us,”  Kilpatrick  said. 
“At  one  time  it  covered  a  much  broader 
area.  We  took  an  arbitrary  circulation 
loss  of  7,000  to  reduce  from  30  counties  to 
6.” 

He  said  the  News’  circulation  is  “two- 
thirds  home  delivered.” 

Despite  taking  the  circulation  loss,  Kil¬ 
patrick  remarked  the  News  has  shown 
“significant  circulation  increase.” 

The  September  30,  1973  ABC  report 
put  the  News  weekday  circulation  at 
61,443.  The  circulation  is  about  12,500 
above  that  total  today. 

“The  whole  operation  is  more  profit¬ 
able  in  ratio  to  increased  advertising  and 
circulation,”  Kilpatrick  commented. 

While  the  News  was  being  trans¬ 
formed,  the  Express  remained  a  “tradi¬ 
tional  paper”  offering  “more  back¬ 
ground,  longer  stories,  more  internation¬ 
al  news,”  Kilpatrick  noted.  “It  circulates 
over  a  wide  area  of  south  Texas,  as  much 
as  300  miles  away  in  some  places.” 

Kilpatrick  said  the  Express  and  the 
News  have  “two  separate  delivery  sys¬ 
tems  staffed  properly.” 

He  stated  the  company  increased  the 
news  hole  and  added  editorial  staff  to 
accompany  the  improvements  it  was 
making  in  the  delivery  systems. 

There  was  “a  good  deal  of  promotion” 
as  well,  Kilpatrick  commented,  “so  peo¬ 
ple  would  know  we’re  doing  something 
different.” 

He  said  in  the  last  five  years  there  has 
been  a  25%  increase  in  the  number  of  total 
pages  printed  by  the  company.  He  added 
the  growth  for  each  paper  is  “about  the 
same.” 

To  accommodate  that  growth,  Ex¬ 
press-News  Corp.  is  increasing  its  press 
capacity  by  75%,  from  12  units  to  21 
units. 

“It  will  permit  us  to  run  three  presses  at 
the  same  time,”  the  publisher  said. 

The  News  goes  to  press  30  minutes 
after  the  Express  press  run  finishes. 

The  circulation  department  prefers  the 
earlier  press  time  for  the  News,  Kilpat¬ 
rick  said,  but  it  means  the  evening  paper 
competes  on  the  newsstand  with  the 
morning  one. 

“We  can  sell  the  Express  all  day  and 
the  News  all  day,”  Kilpatrick  said.  He 
said  he  saw  “nothing  wrong”  with  the 
two  papers  competing  against  each  other. 

“There’s  only  11%  duplicated  audi¬ 
ences.  It’s  being  reduced  ail  the  time,”  he 
explained.  “The  News  has  much  higher 
single  copy  sales.” 

The  Express  and  News  are  combined 
into  one  paper  for  the  Saturday  and  Sun¬ 
day  editions. 

Kilpatrick  stated  it  has  been  on  Sunday 
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that  the  most  success  in  circulation  gains 
have  occured. 

When  Murdoch  purchased  the  papers, 
the  Sunday  circulation  was  a  little  over 
128,000,  Kilpatrick  said. 

According  to  the  March  31  publisher’s 
statement,  the  Sunday  Express-News’ 
circulation  is  now  186,815. 

The  March  statement’s  figure  gives  the 
Sunday  Express-News  the  circulation 
lead  over  the  Sunday  Light  for  the  first 
time. 

The  March  31  publisher’s  statement  for 
the  San  Antonio  Light  gives  its  Sunday 
circulation  as  181,778. 

William  B.  Bellamy,  publisher  of  the 
Light,  remains  confident  that  when  the 
ABC  circulation  audits  are  done  for  this 
year,  his  paper  will  still  have  the  circula¬ 
tion  lead  on  Sunday. 

“Last  ABC  audit  we  were  ahead,”  he 
stated.  “We’ll  just  wait  and  see  what  the 
next  audit  shows.” 

The  Light’s  management  is  “not  sitting 
on  our  hands”  and  enhancing  the  Sunday 
paper,  Bellamy  said.  “We’re  started  a 
new  sports  magazine  on  September  6  on 
pro  football.  It  will  be  geared  to  the  heavy 
tv  watcher.” 

Bellamy  said  the  new  section,  to  be 
printed  offset,  will  have  full  color  on  the 
front  page  and  “probably  a  color  center 
spread.” 

The  Light  is  developing  a  new  Sunday 
“women’s  package,”  he  continued, 
which  will  accompany  its  Sunday  offset 
magazine.  Parade,  and  “normal  supple¬ 
ments.” 

Bellamy  said  he  considers  the  morning 
Express  to  be  the  Light’s  main  competi¬ 
tion  on  weekdays. 

“We  try  to  put  out  a  family  newspap¬ 
er,”  Bellamy  said.  “The  News  is  more 
sensational,  tabloid  type  of  journalism.  It 
caters  with  large  headlines — sex  and 
sin — to  the  street  sales.” 

Bellamy  called  the  Express  “a  solid 
newspaper.” 

Bellamy  pointed  out  that  with  civil  ser¬ 
vice  and  military  the  largest  employers, 
people  go  to  work  early  in  the  morning 
and  prefer  to  read  a  newspaper  when  they 
come  home. 

“This  has  always  been  a  P.M.  mar¬ 
ket,”  he  said. 

Cowles  to  merge 

Shareholders  of  the  privately  held 
Minneapolis  Star  and  Tribune  Co.  and 
Des  Moines  Register  and  Tribune  Co. 
will  be  asked  this  winter  to  approve  the 
merger  of  the  two  companies. 

An  agreement  in  principle  to  merge 
the  two  companies  was  reached  (Septem¬ 
ber  9)  by  directors  of  the  two  companies, 
which  are  controlled  by  the  (Towles 
family. 

The  company  would  have  its  head¬ 
quarters  in  Minneapolis. 

The  combined  revenues  of  both  com¬ 
panies  would  be  over  $300  million  with 
net  earnings  of  about  $14  million,  based 
on  1980  fiscal  year  financial  disclosures. 


Hearst  daily  goes 
to  tabloid  format 

Boston  Herald- American,  a 
Hearst  morning  newspaper,  will 
switch  from  a  broadsheet  to  a  tab¬ 
loid  format  with  its  Sunday, 
September  13,  edition. 

Publisher  James  T.  Dorris  said 
the  “new,  compact”  Herald- 
American  will  have  320  pages  in  its 
debut  edition. 

“The  new  Herald- American  is 
the  result  of  months  of  planning,” 
Dorris  commented.  He  said  the  de¬ 
cision  to  become  tabloid  and  offer 
a  paper  that  is  “entertaining  and 
informative”  was  made  after  doing 
“a  lot  of  listening  .  .  .interviews 
with  readers  and  advertisers.” 

Dorris  said  the  new  tabloid  will 
feature  more  photos  and  graphics 
and  use  more  color.  The  Sunday 
paper  will  have  two  new  sections, 
he  said.  Woman  81  and  Celebrity. 

Editor  Donald  H.  Forst  stated 
the  “new”  Herald-American  will 
be  “a  reader’s  paper,  the  liveliest 
newspaper  Boston’s  ever  seen” 
with  “more  news”  and  “tighter, 
faster”  stories. 

Forst  joined  the  Herald- 
American  in  1979.  A  year  earlier, 
he  left  the  Long  Island,  N.Y.  tab¬ 
loid,  Newsday,  where  he  was  a 
managing  editor  concentrating  on 
hard  news,  to  become  executive 
editor  of  Hearst’ s  Los  Angeles 
Herald-Examiner. 

Switching  the  Herald-American 
to  tabloid  is  the  second  time 
Hearst  has  made  such  an  extensive 
format  change  in  Boston. 

In  1972,  Hearst  merged  the  tab¬ 
loid  Boston  Record  American  with 
the  broadsheet  Boston  Herald 
Traveler  to  create  the  Herald 
American.  It  was  a  broadsheet  news¬ 
paper. 

The  Herald-American’s  circula¬ 
tion  is  209,128  weekdays  and 
246,298  on  Sundays,  according  to 
the  March  31,  1981  ABC  pub¬ 
lisher’s  statement. 

The  Herald-American  sells  for 
250  on  newsstands.  It  will  be  the 
same  price  as  a  tabloid. 


Hearst  buys  station 

Tv  station,  KMBC  in  Kansas  City, 
Mo.,  an  ABC  affiliate,  was  sold  (Sep¬ 
tember  9)  to  Hearst  Corp.  for  $79  million 
in  cash.  The  seller  was  Metromedia 
Co.  On  September  8,  Hearst  closed  the 
deal  for  WDTN-tv  in  Dayton,  an  ABC 
affiliate,  after  approval  of  the  sale  by  the 
FCC.  Hearst  paid  $49,400,000  for  this 
station,  which  was  owned  by  Grinnell 
College  in  Iowa.  Howard  Stark  repre¬ 
sented  Hearst  in  both  transactions. 
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ITU  endorses  Kent  proposal; 
ends  retirement  trust  plan 


By  Celeste  Huenergard 

While  Canadian  newspaper  executives 
continued  to  editorialize  their  anger  over 
the  controversial  Kent  Commission  re¬ 
port  last  week,  the  International  Typog¬ 
raphical  Union,  The  Newspaper  Guild, 
and  the  Canadian  Labour  Congress  urged 
the  Canadian  Government  to  act  prompt¬ 
ly  on  the  study’s  findings. 

“The  onus  is  now  squarely  on  the 
federal  government  to  respond  to  the 
Commission’s  indictment  of  the  ill  effects 
of  corporate  concentration  in  the  news¬ 
paper  industry,’’  the  labor  groups 
announced  on  Wednesday  during  the 
ITU’s  123rd  annual  convention  in  Mon¬ 
treal. 

(Prime  Minister  Trudeau  has  appointed 
Multiculturalism  Minister  Jim  Fleming  to 
develop  the  goverment’s  response  to  the 
$3  million,  9-month  Kent  study.) 

The  ITU  and  CLC  made  it  clear  that 
they  were  not  giving  blanket  endorse¬ 
ment  to  all  of  the  report’s  recommenda¬ 
tions. 

“For  example,  the  proposed  tax  credit 
and  grants  for  news  services  appear  to  be 
unnecessary  subsidies  at  taxpayer  ex¬ 
pense  for  a  very  profitable  industry.  Also, 
the  recommended  60-day  notice  require¬ 
ment  before  a  daily  newspaper  can  shut 
down  is  definitely  not  long  enough,’’  they 
said.  “However,  we  believe  that  now  is 
not  the  time  to  argue  over  the  approp¬ 
riateness  of  specific  recommendations. 
What  is  important  is  for  the  federal  gov¬ 
ernment  to  recognize  the  overall  spirit 
and  conclusions  of  the  report.” 

Bill  McLeman,  Canadian  director  of 
the  Newspaper  Guild,  said  he  was  “hear¬ 
tened  that  Jim  Fleming  says  the  govern¬ 
ment  will  do  at  least  some  of  the  things  in 
the  report.”  Fleming  was  reported  as 
saying  that  the  government  would  regard 
further  takeover  activity  in  the  industry 
as  “a  slap  in  the  face”  while  the  govern¬ 
ment  was  making  a  detailed  study  of  the 
Kent  recommendations. 

McLeman  said  the  Guild  urged  the 
break-up  of  major  newspaper  groups  in 
its  own  brief  to  the  Kent  panel,  and  main¬ 
tained  that  the  Kent  proposal  that  60-day 
notice  be  given  before  any  paper  is  folded 
or  sold  might  have  kept  the  Montreal 
Star,  Ottawa  Journal  and  Winnipeg  Tri¬ 
bune  alive. 

On  the  overwhelmingly  negative  press 
reaction  to  the  Kent  report  by  newspap¬ 
ers,  ITU  vicepresident  Alan  Heritage 
said,  “their  shrill  response  was  not  so 
much  an  analysis  of  the  report  as  it  was  a 
warning  to  the  government  that  any  offi¬ 
cial  policy  or  measures  will  be  met  with  a 
full-fledged  editorial  assault.  Ironically, 


the  uniformity  of  their  reaction  confirmed 
the  main  problem  associated  with  con¬ 
centration  identified  by  the  Commis¬ 
sion — namely,  the  lack  of  diversity  in  the 
common  marketplace.” 

The  most  blatant  example  of  the  indus¬ 
try’s  “arrogance”  was  found  in  an  Au¬ 
gust  19  editorial  in  the  Toronto  Globe  and 
Mail,  the  labor  leaders  said,  which  con¬ 
cluded  that  “anything  which  interferes 
with  the  Globe’s  lifelong  dreams  of  ser¬ 
vicing  Canadians  from  coast  to  coast  is 
not  subject  to  debate.” 

“The  Globe’s  editor’s  would  do  well  to 
re-read  the  famous  dictum  from  Junius 
which  adorns  their  editorial  page;  ‘the 
subject  who  is  truly  loyal  to  the  chief 
magistrate  will  neither  advise  nor  submit 
to  arbitrary  measures,”’  the  labor  execu¬ 
tives  declared. 

The  ITU  and  CLC  said  they  would  like 
to  see  publishers  operate  their  plants  and 
equipment  as  private  utilities,  while  con¬ 
trol  over  the  product  content  would  flow 
to  local  editorial  boards  that  would  have 
to  meet  certain  criteria  regarding  com¬ 
munity  representation. 

“The  physical  plant  in  a  given  com¬ 
munity  could  be  used  to  sustain  a  number 
of  smaller  newspapers  .  .  .,”  the  two 
groups  said.  “Where  it  was  proved  neces¬ 
sary,  unconditional  public  funding  would 
be  made  available  to  support  new  news¬ 
paper  ventures.” 

In  a  separate  development,  the 
vicepresident  of  labor  and  personnel  rela¬ 
tions  for  the  American  Newspaper  Pub¬ 
lishers  Association  warned  the  250  ITU 
delegates  attending  the  Montreal  meeting 
that  without  open  lines  of  communication 
between  management  and  labor,  news¬ 
papers  would  continue  to  write  their  obi¬ 
tuaries. 

“The  goal  (should  not  be)  final  victory 
over  a  group  or  interest  with  whom  one 
has  to  live  and  work,”  Roy  W.  Anderson 
said. 

“Like  your  own  families  .  .  .  the 
answer  is  living  together,  mutually  pro¬ 
ductive,  and  winning  together — not  un¬ 
conditional  surrender  of  any  group.  An 
adversary  position  .  .  .  leads  to  loss  of 
productivity  and  ultimately  the  loss  of 
business.” 

Anderson  emphasized  that  newspapers 
must  visualize  the  impact  telecom¬ 
munications  will  have  on  their  industry. 

“Adversary  relations  (between  man¬ 
agement  and  labor)  only  cause  a  cloud  to 
descend  and  to  black  out  the  direction 
and  view  from  our  side  while  allowing  our 
competitors  free  access  to  the  road  to 
opportunity,”  he  said. 

To  illustrate  his  point,  Anderson 
pointed  to  Japan  and  its  reluctance  to 


build  plants  in  the  United  States  because 
of  the  two  countries’  conflicting  labor 
philosophies. 

“In  Japan,  the  unions  fight  manage¬ 
ment,  but  in  the  U.S.  the  fight  is  with  the 
company.  How  can  (Americans)  not 
know  that  for  anything  to  be  good  for  the 
company’s  employees,  it  has  to  be  good 
for  the  company,”  he  said. 

Anderson  labeled  management’s  in¬ 
sistence  on  referring  to  labor  as  “hourly 
workers”  unfortunate  because  it  implies 
“expendability”  rather  than  expansion  of 
related  job  skills. 

“We  blind  ourselves  to  the  opportuni¬ 
ties  to  increase  (workers’)  skills  and  thus 
their  value  to  the  company  .  .  .  and  we 
routinely  employ  others  to  upgrade  the 
capabilities  of  the  organization.” 

Anderson  also  criticized  managers  who 
isolate  themselves  from  employees  and 
those  who  have  no  direct  experience  in 
the  business  they  manage  or  who  see  their 
role  as  managing  resource  allocations  and 
other  organizational  processes,  rather 
than  as  leaders  by  example.  He  said  such 
managers  may  be  missing  one  of  the  great 
American  management  traditions  of 
“let’s  roll  up  our  sleeves  and  get  it  done.” 

Maintaining  that  management  should 
hold  seminars  to  inform  union  employees 
of  business  successes  and  goals,  Ander¬ 
son  called  it  a  primary  way  in  which  “the 
union  can  internally  engage  in  debate,  ex¬ 
press  skepticism  and  develop  interper¬ 
sonal  skills.” 

In  two  separate  actions,  the  ITU  ter¬ 
minated  its  retirement  trust  plan  and 
voted  to  provide  financial  assistance  to 
the  striking  Wilkes-Barre  Chapel. 

Ignoring  president  Bingel’s  lengthy 
contention  that  since  the  ITU  strike 
against  the  Wilkes-Barre  Times  Leader 
was  unauthorized,  its  involved  members 
were  uneligible  for  strike  benefits,  the 
membership  voted  to  extend  “special 
assistance  benefits”  to  those  striking  ITU 
members  who  set  up  picket  lines  against 
the  daily  34  months  ago. 

“These  are  tough  times  for  the  labor 
movement  and  I  would  help  these  people 
if  I  knew  how  to  put  them  in  a  legal  posi¬ 
tion,”  B  ingel  said  before  the  vote  was 
taken.  “But  they  are  receiving  $245  a 
week  (from  the  strike  paper)  and  they  are 
decertified  now.” 

No  reference  was  made  as  to  how  much 
financial  aid  would  be  distributed  among 
the  strikers. 

Another  emotional  issue  tackled  by  the 
250  delegates  during  the  meeting  was  the 
abolishment  of  the  ITU  Retirement 
Trust. 

Established  during  the  1960’s  before 
the  advent  of  industrial  pension  plans,  the 
trust  currently  is  disbursing  benefits  to 
1,090  pensioners,  with  payments  averag¬ 
ing  $42.05  a  month. 

ITU  executives  claimed  that  trust’s  re¬ 
maining  net  assets  of  a  little  over  $4  mil¬ 
lion  would  be  just  enough  to  continue  the 
(Continued  on  page  31) 


EDITOR  &  PUBLISHER  for  September  12,  1981 


13 


APME  surveys  editors  on 
Camel  Scoreboard  ads 


With  the  R.J.  Reynolds  Tobacco  Com¬ 
pany  now  in  the  throes  of  the  media  selec¬ 
tion  process  for  its  Camel  Scoreboard 
newspaper  advertising  campaign,  the 
Associated  Press  Managing  Editors 
Assoication’s  Professional  Standards 
Committee  is  polling  its  members  in  an 
effort  to  glean  a  collective  view  of  the 
controversial  campaign. 

About  half  of  the  600  newspapers 
which  were  originally  contacted  by  RJR 
concerning  the  proposal  have  agreed  to 
run  the  ads,  which  entail  the  insertion  of  a 
newspaper’s  sports  agate  package  within 
a  four-sided  ad  for  Camel  Lights 
cigarettes  (E&P,  Aug.  15).  The  majority 
of  the  newspapers  which  have  agreed  to 
run  the  ads  are  in  the  small  to  mid-sized 
circulation  range. 

Gene  Foreman,  managing  editor  of  the 
Philadelphia  Inquirer  and  chairman  of 
the  APME  committee,  said  the  survey 
could  lead  to  the  formulation  of  a  motion 
concerning  the  ad  campaign  at  the  APME 
meeting  slated  for  late  next  month  in 
Toronto.  He  emphasized,  however,  that 
the  committee  has  no  such  move  “in 
mind  at  the  moment.” 

The  survey,  which  was  mailed  to  over 
1,000  editors  across  the  country,  seeks 
information  concerning  the  manner  in 
which  the  decision  to  accept  or  reject  the 
proposal  was  taken  by  individual  news¬ 
papers. 

The  survey  asks:  “Have  you  or  anyone 
in  the  editorial  division  been  contacted 
about  the  Camel  Scoreboard  ad?  Has 
your  newspaper  decided  whether  it 
would  accept  the  ad?  Were  you  or  a  mem¬ 
ber  of  the  editorial  division  involved  in 
that  decision?  If  your  paper  elected  to  run 
the  ad,  was  the  decision  unanimous?  If 
you  elected  not  to  run  the  ad,  was  the 
decision  unanimous?” 

Editors  are  asked  to  detail  specific 
reasons,  if  any,  which  affected  the  deci¬ 
sion.  The  survey  asks,  “Some  newspap¬ 
ers  have  decided  not  to  run  the  ad  be¬ 
cause  of  ethical  considerations,  i.e.  that  it 
would  blur  the  differences  between  edito¬ 
rial  material  and  advertising  material.  Do 
you  agree  or  disagree  with  this  position?’  ’ 

Editors  are  also  asked  whether  they 
agree  with  the  position  taken  by  some 
newspapers  that  sports  statistics  cannot 
be  influenced  and  whether  they  agree 
with  the  notion  posed  by  some  that  adver¬ 
tisers  need  the  latitude  to  find  new  and 
creative  ways  to  use  the  newspaper,  and 
this  campaign  represents  just  one 
approach. 

The  survey  next  asks  editors  a 
hypothetical  question:  “If  the  income 
generated  by  the  ad  would  mean  the  dif¬ 
ference  between  a  profitable  and  an  un¬ 


profitable  year  for  your  newspaper, 
would  you  run  the  ad?”  Finally,  the  ques- 
tionaire  provides  space  for  comments  and 
asks  for  the  respondent’s  name  and  news¬ 
paper. 

The  survey  has  so  far  generated  about 
300  responses  representing  widely  di¬ 
verse  opinions.  Its  results  won’t  be  com¬ 
piled  for  several  days. 

One  usually  reliable  source  in  a  repre¬ 
sentative  business  reported  that  the  ethic¬ 
al  debate  over  the  proposal  being  carried 
on  in  many  of  the  nation’s  newsrooms  has 
so  miffed  RJR  executives  that  they  consi¬ 
dered  dropping  the  entire  campaign. 

However,  a  spokesman  for  RJR  denied 
the  report  and  stated,  “there  has  been  a 
lot  of  discussion  about  it,  obviously.  The 
motivation  has  been  to  listen  to  what  ev¬ 
erybody’s  got  to  say.” 

Spokane  dailies  start 
mailed  TMC  device 

The  Spokane  (Wash.)  Spokesman- 
Review  and  Daily  Chronicle  have  laun¬ 
ched  a  total  market  coverage  publication 
which  offers  advertisers  100%  penetra¬ 
tion  of  Spokane  County  when  used  in 
conjunction  with  the  newspapers. 

Robert  D.  Fairchild,  business  manager 
of  the  Spokane  dailies,  said  the  publica¬ 
tion,  called  the  Metro  Advertiser,  was  de¬ 
veloped  in  response  to  advertiser  demand 
for  total  market  coverage. 

“We  have  advertisers  who  want  their 
preprints  and  ROP  advertising  in  every 
home  in  the  SMSA,  and  with  Metro 
Advertiser,  we  can  offer  that  coverage,” 
he  said. 

The  Advertiser,  which  is  four  or  eight 
pages  printed  on  standard  broadsheet,  is 
mailed  weekly  to  every  household  in  Spo¬ 
kane  county  which  does  not  subscribe  to 
either  newspaper.  The  mailing  is  sent  to 
48,000  households  and  is  timed  to  reach 
the  home  on  Wednesday. 

Fairchild  said  several  features  which 
are  popular  with  readers  have  been  in¬ 
cluded  in  the  Advertiser,  including  a  com¬ 
ic  strip  and  a  crossword  puzzle.  He  says 
he  believes  consumer  acceptance  has 
been  good. 

Advertisers  who  are  using  the  device 
typically  use  a  combination  insertion  in 
the  newspapers  with  the  same  ROP  or 
preprint  material  picked-up  and  run  in  the 
Advertiser. 

“We  will  continue  our  investigation 
with  our  advertisers  and  our  in-house 
production  staff  of  other  possibilities 
such  as  zoning  and  total  35-county  Spo¬ 
kane  market  mailing,”  said  Fairchild. 
That  would  involve  a  mailing  of  about 
450,000. 


Ads  with  quotes 
promote  free  press 

Using  quotations  from  famous  people, 
the  International  Newspaper  Promotion 
Association  has  developed  a  series  of  ads 
to  promote  the  First  Amendment  and 
freedom  of  the  press. 

Originally  developed  to  be  used  with 
the  1981  National  Newspaper  Week 
promotion  kit,  the  ads  are  also  being 
offered  to  member  newspapers  of  IN  PA. 

The  seven  ads,  available  in  quarter 
page  size,  can  be  reduced  or  enlarged. 
They  can  be  purchased  as  a  set  of  seven 
ads  for  $35.00  or  any  3  of  the  ads  may  be 
ordered  for  only  $20.00. 

To  receive  a  flyer  describing  the  ads 
and  detailing  ordering  information,  write 
Edward  Linsmier,  Executive  Director, 
INPA,  1 1600  Sunrise  Valley  Drive,  Res- 
ton,  Virginia  22091. 

Wieboldt  exec  joins 
NAB  midwest  office 

Leon  M.  Recob,  vicepresident  and 
sales  promotion  manager  of  Wieboldt 
Stores,  Chicago,  has  been  appointed  re¬ 
gional  retail  sales  vicepresident  of  the 
Newspaper  Advertising  Bureau,  effec¬ 
tive  October  1 . 

Recob  will  work  out  of  the  NAB’s  Chi¬ 
cago  office.  He’ll  handle  retailers  in  the 
central  region,  and  he’ll  report  to  Alfred 
Eisenpreis,  the  bureau’s  retail  marketing 
vicepresident. 

Before  joining  Wieboldt,  Recob  had 
been  with  Dey  Brothers  of  Syracuse, 
N.Y.;  Black’s  of  Waterloo,  Iowa;  Her- 
polsheimer’s  of  Grand  Rapids,  Mich.; 
and  Hardy  Herpolsheimer’s,  Muskegon, 
Mich. 

Hennessey  wins 
Maione  award 

Frank  W.  Hennessey  of  the  Newspap¬ 
er  Advertising  Bureau  has  received  the 
annual  John  Maione  Award  from  the 
newspaper  business’  co-op  advertising 
group,  the  Newspaper  Advertising  Co¬ 
operative  Network  (NACON).  He  is  the 
first  person  not  directly  associated  with  a 
NACON  member  newspaper  to  win  the 
award. 

The  award  was  established  in  Maione ’s 
memory  in  1978  for  his  contribution  to 
cooperative  advertising  in  the  newspaper 
business.  Mr.  Maione  was  co-op  coordi¬ 
nator  for  the  Los  Angeles  Times  at  the 
time  of  his  death. 

Hennessey  is  vicepresident/coopera¬ 
tive  advertising  sales  for  the  bureau.  He 
works  out  of  the  NAB’s  Chicago  office. 
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Newspaper  advertising  eut 
in  Chrysier  new  car  intro 

The  large  Newsplan  schedules  placed  follow  up  spreads.  The  LeBaron  is  sche- 
in  some  newspapers  by  the  financially  duled  for  introduction  in  late  October, 
ailing  Chrysler  Corporation  last  year  are  Houseman  will  pitch  the  Plymouths  on 
history.  The  auto  maker,  convinced  that  tv,  in  a  five-page  gatefold  in  magazines 
it  is  now  on  its  way  out  of  the  woods,  is  and  in  follow-up  spreads.  A  planned  in- 
returning  to  “business  as  usual,”  accord-  sertion  in  Life  will  be  the  first  gatefold  in 
ing  to  Doyle  Lott,  Chrysler’s  director  of  that  magazine’s  history, 
advertising.  The  Dodge  Division,  which  is  stressing  GCX)D,  OLD  FASHIONED  hard  work 

And  business  as  usual  means  that  the  performance  with  fuel  economy,  will  also  resrorch  led  Kenyon  &  Eckhardt, 

large  corporate  campaign  Chrysler  ran  concentrate  its  print  advertising  in  maga-  Chrysler's  ad  agency,  to  select  John 
last  year  to  bolster  its  public  image  while  zines.  Its  broadcast  effort  will  run  mostly  Housenwn  as  spokesman  for  its  1 982  Ply- 
appealing  for  government  help  will  be  re-  on  sports  programming.  The  theme,  mouth  line.  K&E  execs  say  research  told 
placed  by  product  advertising.  The  media  “America’s  driving  machine,”  is  the  them  that  the  1 982  American  consumer  is 
plan  for  the  1982  model  introduction  calls  focus  of  all  Dodge  advertising.  concerned  wiA  price,  value  and  quality, 

for  an  increased  use  of  magazines,  net-  Dodge  truck  advertising,  which  will  fe-  Houseman  pitches  those  elements  in  a 
work  television  and  radio.  No  national  ature  former  Dallas  Cowboys’  running  five-page  gatefold  slated  to  run  in  maga- 
newspaper  advertising  is  included  in  the  back  Walt  Garrison,  emphasizes  tough-  zines.  The  cover  is  pictured  above. 

$50  million,  fourth  quarter  budget.  ness  and  comparison  with  competitors 

“Last  year,  when  we  were  fighting  the  trucks.  Garrison  attacks  the  competition  heightofthecompany’sfinancialdifficul- 
big  fight,  the  car  lines  kind  offell  on  top  of  directly  in  tv  spots  when  he  says,  “For  ties,  will  be  available  for  the  dealer- 
each  other,”  lamented  Lott  last  week  someone  who  drove  Ford  pickups  for  sponsored  efforts.  He’ll  not  appear  in  the 
during  a  press  conference  at  Chrysler’s  years,  this  new  Dodge  Ram  Miser  really  national  effort. 

ad  agency,  Kenyon  &  Eckhardt.  “This  showed  me  what  tough  is.”  The  Dodge  Chrysler  has  lost  roughly  800 dealers  to 

year,  we’re  going  to  be  on  the  offensive,  truck  campaign  will  be  split  about  evenly  sagging  sales  and  the  high  cost  of  main- 
rather  than  the  defensive.”  between  broadcast  and  magazines.  taining  inventories  over  the  past  24 

Last  year,  Chrysler  poured  roughly  Though  newspapers  don’t  figure  into  months,  according  to  Jack  Givens, 
50%  of  its  advertising  money  into  the  the  national  campaign,  Chrysler  has  de-  Chrysler’s  marketing  director.  But  he 
corporate  campaign.  Many  newspapers  veloped  a  plan  designed  for  dealer  asso-  points  out  that  the  company  picked  up  a 
ran  a  series  of  long  copy  ads  featuring  ciations  and  individual  dealers  to  use  spot  net  of  12  new  dealers  in  the  second  quar- 
Chrysler  chairman  Lee  lacocca.  television  and  newspapers,  according  to  ter  of  1981  and  that  some  283  dealers  of 

This  year,  Chrysler-Ply mouth  and  Michael  Howe,  manager  of  Chrysler-  competiting  vehicles  have  added  Chrys- 
Dodge  are  touting  product  lines  and  Plymouth  advertising.  Frank  Sinatra,  ler  products  to  their  inventories  over  the 
targeting  different  market  segments.  who  offered  his  services  to  lacocca  at  the  same  period. 


The  company  is  riding  high  on  the  latest 
sales  statistics;  sales  were  up  43%  in  Au¬ 
gust  and  14%  for  the  1981  model  year  to 
date,  and  the  company’s  market  penetra¬ 
tion  has  increased  1.5%.  Much  of  the  Au- 


Three  Sigma  plans  secend  study; 
will  begin  research  in  early  ‘82 


gust  jump  was  due  to  rebate  offers, 
according  to  company  executives,  but  a 
sales  jump  of  15%  allows  the  firm  to  break 
even  on  the  rebate  offers.  With  the  high¬ 
est  1982  corporate  EPA  mileage  ratings  of 
the  American  auto  makers  and  a  new  pro¬ 
duct  line  featuring  87%  front-wheel  drive 
vehicles,  Chrysler  believes  it’s  on  a  roll. 

The  Chrysler-Plymouth  line,  slated  for 
introduction  October  1 ,  will  be  supported 
by  a  campaign  featuring  television’s  John 
Houseman  (Plymouth)  and  Ricardo  Mon- 
talban  (Chrylser  LeBaron).  Both  are  fea¬ 
tured  in  print  ads,  with  Houseman  touting 
price,  value  and  fuel  economy  and  Mon- 
talban  pitching  luxury,  value  and  fuel 
economy. 

Montalban  will  appear  in  television 
ads,  in  a  six-page  introduction  spread  in 
magazines  and  in  subsequent  monthly 


Three  Sigma  Research,  Inc.,  the  firm 
which  last  year  conducted  the  first  syndi¬ 
cated  study  of  major  market  newspaper 
audiences,  has  officially  announced  its 
intention  to  go  ahead  with  a  second  syndi¬ 
cated  study,  with  or  without  prior  support 
from  newspapers. 

Bill  Simmons,  Three  Sigma’s  chair¬ 
man,  told  E&P  that  he’s  ready  to  begin 
sampling  for  the  1982  study  in  January  or 
February  with  the  goal  of  reporting  the 
results  in  the  fall.  Equipped  with  new  ex¬ 
ecutives  and  an  association  with  the  Tel- 
mar  Group,  Three  Sigma  is  confident  that 
it  will  eventually  receive  the  support 
needed  to  underwrite  the  study. 

“We  have  a  serious  feeling  that  the 
industry  needs  it  and  the  newspapers  will 
support  it,”  said  Simmons.  “You  can’t 


wait  until  you’ve  got  all  the  support  —  it 
will  be  too  late.” 

Simmons  said  he’s  aiming  to  expand 
the  31  major  markets  covered  in  the  first 
study  to  include  the  top  50  markets.  He 
says  he  has  had  “strong  indications”  of 
support  from  several  newspapers,  de¬ 
spite  efforts  by  competing  research  firms 
to  muster  support  for  the  second  study. 

The  1982  study  design  will  be  “almost 
identical”  to  the  design  of  the  1980  effort, 
said  Simmons.  “The  study  design  was 
right  then,  and  it’s  right  now,”  he  said. 
He  conceded  that  many  newspapers  were 
upset  with  delays  in  reporting  results 
from  the  first  study,  but  he  asserted  that 
the  vast  majority  of  newspapers  which 
supported  the  original  effort  were  “happy 
with  the  design  and  the  findings.” 
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By  Dan  Lionel 


Ad  scene _ 

Mall  merchants  have  special  needs 


In  titling  the  latest  NAB  audio/visual 
retail  selling  tool  “Merchandising  Is  The 
Magnet,”  its  creator,  Alfred  Eisenpreis, 
retail  vicepresident,  has  put  his  finger  on 
what  merchants  consider  their  basic 
asset. 

The  presentation  is  designed  to  galva¬ 
nize  a  particular  category  of  merchants  — 
those  in  shopping  centers  —  to  expose 
their  merchandise  to  the  ‘insatiable’  con¬ 
sumers  for  action  at  the  cash  registers.  Of 
course  the  pitch  attempts  to  prove  that 
the  most  effective  medium  for  exposing 
the  merchandise  is  the  local  newspaper. 

Eisenpreis,  who  was  with  Allied  Stores 
for  over  20  years  as  corporate  vicepresi¬ 
dent  for  planning/research  and  as 
vicepresidenty  marketing  of  the  165  store 
retail  chain,  has  shopping  center  statistics 
at  his  fingertips. 

“Currently,”  he  told  E&P,  “forty 
percent  of  the  nation’s  retail  sales  occur 
in  shopping  centers  of  which  there  are 
some  21,000.  By  the  end  of  the  decade, 
the  figure  will  rise  to  fifty  percent  of 
sales.” 

That  is  not  to  say  the  “downtown” 
shopping  area  will  be  eliminated. 

“Many  downtown  areas  are  being 
spruced  up  —  many  have  inner  city 
malls,”  he  said,  “so  while  shopping  cen¬ 
ters  are  here  to  stay,  so  are  the  ‘down¬ 
towns’.” 

The  purpose  of  the  “Merchandise  Is 
The  Magnet”  presentation  is  to  serve  the 
needs  of  the  shopping  center  merchants 
whose  advertising  and  merchandising 
challenges  differ  markedly  from  those  of 
free  standing  individual  stores. 

The  crux  of  the  presentation  is  the 
ongoing  demand  by  consumers  for  mer¬ 
chandise  in  virtually  every  category  of 
human  endeavor  and  in  every  price 
range. 

The  presentation’s  140  slides  and 
rapid-fire  commentary  quickly  establish 
that  55%  of  women  buy  one  or  more  bras¬ 
sieres  each  year.  Interestingly,  the  pre¬ 
sentation  reports  that  11%  of  men  buy 
women’s  lingerie  —  in  fact  33%  of  men 
buy  some  women’s  clothing  once  a  year. 
And  it  points  out  that  consumer  demands 
include  everything  from  toys  to  tennis 
balls  to  travel  tickets  and  vacation 
clothes. 

Key  to  the  marketing  success  of  the 
shopping  centers,  according  to  Eisen¬ 
preis,  is  a  basic  economic  fact  of  life, 
learned  at  great  cost  by  merchants  large 
and  small.  That  fact  is  that  “No  one  store 
can  be  all  things  to  all  people.” 

The  day  when  major  so-called  ‘mass 
appeal’  department  stores  inventoried 
merchandise  in  every  price  range  for  ev¬ 
ery  taste  and  in  every  conceivable  style, 
Eisenpreis  said,  “are  gone.” 
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Alfred  Eisenpreis 


“The  shopping  center,  with  its  con¬ 
glomeration  of  individual  stores,  easily 
accessible  via  covered,  air  conditioned 
and  beautiful  walkways  provides  the  con¬ 
sumer  with  opportunities  to  satisfy  the 
family’s  needs  for  diverse  merchandise 
and  services  in  a  whole  scale  of  price 
ranges,”  he  said.  And  he  noted  that  even 
shopping  malls  in  some  areas  are  becom¬ 
ing  more  specialized,  depending  upon  the 
demographics  of  their  location.  Some 
centers  limit  their  tenants  to  high  style- 
type  merchants. 

The  presentation  offers  a  wide  range  of 
practical  means  of  using  newspapers  to 
portray  the  shopping  center’s  wide  varie¬ 
ty  of  merchandise  offers.  Some  of  the  ads 
shown  are  taken  from  newspapers  where 
they  had  proven  successful. 

One  popular  approach  showed  a  19 
merchant  mall  which  ran  a  series  of  19  full 
page  ads,  each  featuring  just  one  mer¬ 
chant  in  art  and  copy.  The  customer  is 
“Number  One”  was  the  theme  of  this 
campaign  that  met  competition  by  emph¬ 
asizing  the  neighborhood  center’s  per¬ 
sonal  service  and  hominess. 

All  the  ads  featured  merchandise,  but 
they  were  embellished  with  personalized 
copy  like  a  testimonial  from  an  ice  cream 
shop  manager  who  noted  that  many  of  the 
shop’s  employees  were  local  high  school 
students,  ”...  they’re  nice  kids  who 
like  to  work  and  I  really  get  a  kick  out  of 
being  with  them  and  giving  them  their 
first  job,”  the  copy  stated. 

Other  suggestions  for  ads  show  pages 
and  sections  in  which  individual  mer¬ 
chants  buy  equalized  space  to  tell  their 
merchandise  story  in  line  with  the  pre¬ 
sentation’s  basic  theme  —  “your  best 
traffic  builder  is  merchandise.” 

Individual  newspapers  which  buy  the 
$70  slide  and  sound  show  from  NAB  can 
add  their  own  material  to  localize  the 
message  which  might  include  special  in¬ 
sert  facilities,  TMC,  or  market  studies. 


A  Wisconsin  dream 

(The  following  is  a  transcript  of  a  ficti¬ 
tious  conversation  conceived  by  a 
wistful  writer  for  the  Wisconsin  News¬ 
paper  Association’s  weekly  bulletin. 
“But  it  is  very  near  being  true,” 
asserts  the  copy,  square  inch  rates  for 
SAU’s  are  coming  in.) 

(Telephone  Rings.) 

WNA  representative;  “Good  After¬ 
noon,  Wisconsin  Newspaper  Associa¬ 
tion.” 

Media  buyer:  “This  is  the  NTS  Adver¬ 
tising  Agency,  we  have  a  customer 
that  wants  to  place  advertising  in  57 
Wisconsin  newspapers.  Can  you  give 
us  a  price,  production  information  and 
can  you  place  it  for  us?” 

WNA  representative:  “Yes,  tell  us 
what  papers  you  want  to  place  it  in,  the 
size  and  we  can  give  you  a  price.” 
Media  buyer:  “It  is  about  4  inches  by 
14  inches  and  these  are  the  papers.” 
“Give  us  your  telephone  number, 
please,  and  we’ll  call  you  back  in  15 
minutes.” 

(15  minutes  later) 

WNA  representative:  “This  is  the 
Wisconsin  Newspaper  Association 
calling  back  on  your  request  for  costs 
for  an  ad  in  57  different  newspapers. 
We  can  give  you  an  SAU  ad  No.  16 
which  is  59  square  inches  at  $74.86  per 
square  inch  or  a  total  of  $4,416.74.  The 
size  is  A'A  inches  wide  by  13  15/16  in¬ 
ches  deep.” 

Media  buyer:  “Sounds  pretty  good, 
now  what  column  width  do  we  use  and 
how  may  different  size  repros  do  we 
have  to  furnish  you?” 

WNA  representative:  “Just  one  size 
414  inches  wide  by  13  15/16  inches 
deep.” 

Media  buyer:  “That  sounds  pretty 
good,  my  production  problems  for  the 
repros  seem  to  be  very  simple.  And 
my  production  costs  will  be  less  also.  ’  ’ 
WNA  representative:  “Right!  Maybe 
with  that  saving  of  production  cost  on 
all  those  former  column  widths  you 
might  take  a  look  at  SAU  ad  No.  13.  It 
is  6  5/16  inches  wide  by  10  7/16  inches 
deep  and  contains  66  square  inches. 
The  cost  of  that  in  your  57  newspapers 
would  be  $4,940.08.” 

Media  buyer:  “Sounds  good  to  me, 
let’s  go  with  the  SAU  No.  13.  I’ll  have 
60  repros  in  your  hands  in  a  week,  and 
we’ll  run  the  ad  the  following  week. 
Thanks,  newspapers  are  sure  getting 
easier  to  do  business  with.” 

WNA  representative:  “Thank  you.” 
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Alabamans  rely 
on  newspapers 
for  news,  ads 

More  than  eight  of  10  Alabama  adults 
regularly  read  a  newspaper  and  use  their 
newspaper  extensively  to  keep  informed 
and  to  aid  in  shopping,  according  to  a 
statewide  survey. 

The  study,  conducted  for  the  Alabama 
Newspaper  Advertising  Service  by  Dr. 
L.  Edward  Mullins  of  the  University  of 
Alabama  research  center,  was  based  on 
interviews  with  817  randomly  selected 
Alabamans  at  least  18  years  old  in  63 
counties. 

Other  major  findings  of  the  survey  in¬ 
clude: 

1.  Between  a  million  and  1.4  million 
adults  in  the  63-county  region  read  a 
newspaper  regularly. 

2.  Seventy  percent  read  their  paper  for 
at  least  20  minutes  a  day. 

3.  Two  of  three  su'e  regular  readers  of 
advertising  and  check  ads  regularly  when 
planning  purchases. 

4.  The  most  loyal  readers  are  upscale  in 
education  and  income,  in  their  middle 
years  and  work  in  professional  or  man¬ 
agerial  fields. 

5.  Men  and  women  are  equally  likely  to 
be  newspapers  readers,  although  men 
read  more  different  kinds  of  editorial  con¬ 
tent  and  women  are  better  advertising 
readers. 

6.  Seventy  percent  read  one  or  more 
magazines  regularly. 

7.  More  than  eight  of  10  readers  said 
their  newspapers  were  “always”  or 
“usually”  accurate,  fair,  had  interesting 
editorial  pages,  were  clearly  printed  and 
thorough  in  local  news  and  sports 
coverage. 


Before  she  reaches  for  a  product 
she  reaches  for  a  newspaper. 


nnttn  fir-iT  llt^ttohr 
of  tPoM  ««tK>  rogularty  read  newspKiers  hawt 
pianfled  a  shopping  list  using  me  newspaper 
71%  of  moeo  who  regularty  read  newapapers  have 


THE  ALABAAAA  NEWSPAPER  Adver¬ 
tising  Service  has  developed  this  cam¬ 
paign  based  on  the  results  of  the  study. 
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Co-op  pays  off  at  the  small  daily 

By  Warren  R.  Fowler 

Regardless  of  a  newspaper’s  size  or  the  demographics  of  its  market,  a 
well-organized  cooperative  advertising  sales  effort  will  pay  off  in  addi¬ 
tional  linage. 

I’ve  been  co-op  advertising  coordinator  since  June  for  a  19,500  circula¬ 
tion  daily  serving  the  eastern  panhandle  of  West  Virginia.  Although  I’m 
still  getting  organized,  it’s  not  too  early  to  chalk  up  specific  success  stor¬ 
ies  or  to  zero  in  on  the  action  steps  necessary  to  develop  a  continually 
growing  co-op  program. 

Even  during  this  getting-going  period,  we’ve  realized  some  1,400  in¬ 
ches  of  additional  advertising. 

We’ve  set  up  a  number  of  campaigns  of  ads  combining  groups  of  deal¬ 
ers.  For  example,  we’re  figuring  a  spring,  1982  schedule  of  lawn  and  gar¬ 
den  product  ads  will  bring  in  $1,200.  We’ve  also  set  up  campaigns  for 
single  signature  or  one-store  ads. 

The  key  contacts.  I’ve  found,  are  manufacturers’  reps.  They’ll  provide 
time  schedules  to  follow  for  an  ad  campaign.  And  if  the  newspaper  pre¬ 
pares  layouts,  they’ll  actually  take  copies  into  the  field  ,  helping  the 
newspaper  sell  them.  Now  that’s  cooperation! 


**The  best  news  about  our  co-op  program  is  that  our  in¬ 
itial  efforts  have  not  only  reaped  profits  for  the  paper  but 
for  our  customers.  One  store  owner  says  business  has  in¬ 
creased  about  35%  over  last  year  —  not  bad  during  an 
economic  period  that  has  everyone  crying  gloom  and 
doom.** 

—  Fowler 


The  importance  of  working  with  the  manufacturers’  reps  applies  to  all 
industries.  Besides  lawn  and  garden  product  reps.  I’ve  worked  with  reps 
representing  heating,  hardware  and  apparel  products.  The  best  news  ab¬ 
out  our  co-op  program  is  that  our  initial  efforts  have  not  only  reaped  pro¬ 
fits  for  the  paper  but  for  our  customers. 

Our  very  first  co-op  account  was  a  heating  and  air  conditioning  busi¬ 
ness  whose  owner  hadn’t  advertised  with  us  in  two  years.  Once  we  ex¬ 
plained  our  services  to  the  store  owner  and  checked  out  his  accrual  with 
the  rep,  he  gave  us  an  annual  advertising  contract.  To  date  he  has  run 
about  130  inches. 

Much  more  is  planned.  The  store  owner  says  business  has  increased 
about  35%  over  last  year  —  not  bad  during  an  economic  period  that  has 
everyone  crying  gloom  and  doom.  And  it  has  been  a  great  boost  to  our 
mor^e.  Everyone  at  our  paper  has  a  very  positive  feeling  about  our 
potential. 

There  are  many  action  steps  outlined  in  our  handbooks  (part  of  the 
Metro  Co-Up  System)  which  we  are  pursuing;  for  example,  a  brochure 
for  retailers  about  our  co-op  advertising  services  with  the  above  success 
stories  incorporated. 

For  any  newspapers  getting  started  in  co-op.  I’d  say  first  and  foremost 
get  your  information  organized  and  use  the  materials  you’ve  got.  Contact 
those  reps  and  talk  to  them.  These  are  your  first  and  giant  steps  towards 
establishing  a  solid  base  for  growth. 

(Warren  Fowler  is  co-op  advertising  coordinator  at  the  EveninglWeekend 
Journal  in  Martinsburg,  West  Virginia.) 
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Everyone  here 

By  Robert  D.  Wilcox 

In  Alice  In  Wonderland,  Alice  asks 
Humpty  Dumpty  what  he  means  by  a  cer¬ 
tain  word.  Humpty  replies  loftily,  “When 
I  use  a  word,  it  means  just  what  I  choose  it 
to  mean,  neither  more  nor  less.” 

Humpty  would  have  been  right  at  home 
in  the  newspaper  business.  Because  that 
describes  perfectly  the  way  newspapers 
use  “agate  line,”  the  basic  unit  by  which 
newspapers  lay  out  their  papers  and  bill 
advertisers. 

What  is  an  agate  line? 

It  depends  on  which  newspaper’s  agate 
line  you’re  talking  about.  Its  size,  of 
course,  depends  on  the  column  width, 
and  the  Newspaper  Advertising  Bureau 
reminds  us  that  America’s  newspapers 
use  some  390  different  column  widths.  An 
agate  line  at  one  newspaper  will  almost 
surely  be  different  for  the  next. 

Sometimes  newspapers  bill  in  column 
inches,  rather  than  in  agate  lines.  But, 
since  the  column  inch  also  depends  on  the 
width  of  the  column,  the  problem  is  iden¬ 
tical.  So  let’s  stick  with  the  agate  line,  and 
ponder  how  different  it  is  from  one  paper 
to  another.  i 

If  you’re  to  pay  a  bill,  it  seems  only 
reasonable  that  you  should  be  able  to 
know  what  you’re  being  billed  for.  But  to 
most  advertisers,  speaking  agate  lines  is 
speaking  Greek. 

Newspapers’  competitors  are  speaking 
English:  60-second  radio  spots,  30- 
second  tv  spots,  quarter  pages  in  maga¬ 
zines,  10  poster  panels.  It’s  all  English 
and  all  highly  understandable. 

It’s  not  that  newspapers  can’t  speak 
English.  They  handle  it  very  well  until 
they  start  to  sell  somebody  something. 
Then  they  lapse  into  a  language  the  buyer 
doesn’t  understand.  They  elect  to  speak 
Greek. 

So  how  exactly  does  that  affect  the 
advertiser?  Let’s  focus  on  what  it  does 
for  the  newspaper’s  best  retail  customer, 
the  mass  merchandiser  who  takes  pages 
of  advertising  at  a  time. 

Most  of  the  items  he  advertises  pay 
co-op,  so  he’s  going  to  bill  those  vendors 
for  their  share  of  the  advertising.  Since 
he’s  billed  by  the  newspaper  in  lines,  he 
believes  he  should  bill  the  vendor  in  tines, 
too.  “That  shouldn’t  be  too  hard,  should 
it?”  he  figures. 

The  first  thing  he  finds  is  that,  although 
he  ran  the  same  ad  in  100  newspapers, 
he’s  billed  for  a  different  number  of  tines 
by  virtually  every  newspaper.  That  has  to 
mean  that  the  number  of  lines  for  which 
he  can  bill  the  vendor  in  one  paper  is 
going  to  have  to  be  different  than  in  the 
next.  So  he  has  100  calculations  to  make. 

(Robert  Wilcox  is  manager,  Retail  Adver¬ 
tising  Services  for  Armstrong  World  In¬ 
dustries,  Inc.) 


speak  Greek? 

Let’s  start  with  the  first  one,  the  Lyn- 
chport  Lament.  Since  the  size  of  an  agate 
line  in  that  paper  depends  on  the  column 
width,  he  has  to  know  how  wide  the  col¬ 
umn  is.  All  he  has  to  do  to  learn  that  is  buy 
a  copy  of  Standard  Rate  and  Data.  He 
looks  up  the  Lynchport  Lament,  and 
right  there  under  “Mechanical  Measure¬ 
ments”  it  says,  “9/9-3/7 — 9  cols/ea  9 
picas-3  pts/7pts  betw  col.” 

If  he  has  passed  Greek  I,  he  knows  that 
that  means  the  page  is  made  up  of  9  col¬ 
umns,  each  of  which  is  9  picas  and  3 
points  wide,  with  7  points  between  col¬ 
umns.  If  he’s  a  sharp  student,  he  knows 
there  are  12  points  to  a  pica.  So,  if  he  buys 
a  printer’s  rule  that  measures  in  picas  and 
points,  he  should  be  well  on  his  way.  It 
turns  out  that  he  can  find  a  rule  that  mea¬ 
sures  in  picas  but  not  in  points.  But,  as 
long  as  he  knows  there  are  12  points  to  a 
pica,  he  should  be  able  to  get  fairly  close. 

He  now  measures  the  width  of  the 
space  in  his  ad  which  advertises  Acme 
Widgets.  He  finds  that  it  measures  about 
222/3  picas.  That’s  about  22  picas,  8 
points.  Now,  how  many  columns  of  width 


A  SIMPLIFIED  FORM  makes  it  easier 
for  the  retailer  to  bill  the  vendor's  share  of 
cooperative  advertising.  Mechanicals  are 
available  from  Wilcox. 


is  that?  If  he  can  solve  that,  all  he  has  to 
do  is  multiply  it  by  the  agate  lines  of 
depth,  then  go  through  the  process  99 
more  times  for  the  other  newspapers.  He 
then  multiplies  the  agate  lines  in  each  of 
the  100  papers  by  his  line  rate  in  each  of 
those  papers.  He  adds  up  the  100  totals, 
multiplies  by  the  co-op  percentage  the 
vendor  pays,  and  he  knows  what  to 
charge  the  vendor.  Of  course,  he  must  go 
through  that  process  for  each  of  the  22 
vendors  whose  products  are  featured  in 
the  ad.  Can  you  imagine  how  long  all  that 
takes? 

And  that’s  not  the  end  of  it.  The  vendor 
faces  the  same  problem,  to  know  that  he 
really  owes  what  he’s  being  charged,  he 
must  audit  the  claim,  repeating  the  same 
steps. 

There  must  be  an  easier  way.  There 
surely  is,  but,  unfortunately,  to  many 
advertisers  it’s  apt  to  look  like  buying 
other  media  that  are  easier  to  use. 

People  as  sophisticated  in  co-op  as 
mass  merchandisers  actually  go  through 
all  those  gyrations.  In  addition  to  causing 
them  all  that  agony,  the  method  creates 
one  other  tremendous  problem.  It  robs 
them  of  their  ability  to  charge  a  pro  rata 
share  of  the  headline  and  logotype  to  each 
vendor.  So  the  retailer  winds  up  paying 
for  all  that  space.  He  forfeits  all  that  co¬ 
op,  which  can  amount  to  15%  or  more  of 
this  entire  reimbursement. 

All  this  is  completely  unnecessary. 
Even  though  the  newspaper  won’t  bill  the 
retailer  in  square  inches,  it’s  perfectly 
possible  for  the  retailer  to  ignore  the 
newspaper  billing  and  use  his  regular  inch 
ruler  to  figure  the  vendor’s  charge.  My 
company  has  long  offered  its  mass  mer¬ 
chandise  a  form  that  helps  them  do  that. 
And  many  of  them  have  adopted  the  form 
for  filing  claims  with  all  their  vendors. 

Using  this  method,  the  retailer  throws 
out  his  printer’s  rule  and  uses  only  his 
standard  inch  ruler.  He  measures  the 
width  and  depth  of  the  vendor’s  portion  in 
square  inches.  He  similarly  measures  the 
width  and  depth  of  the  entire  product  por¬ 
tion  of  the  ad  (excluding  headline,  logoty¬ 
pe,  and  other  institutional  material).  He 
divides  the  first  by  the  second  to  get  the 
vendor’s  share  of  the  ad  cost.  He  adds  the 
cost  in  each  paper  and  applies  the  percen¬ 
tage  against  that  total.  This  automatically 
assigns  the  vendor  a  pro  rata  share  of  the 
headline  and  logotype  in  all  the  newspap¬ 
ers  use.  The  retailer  then  multiplies  the 
vendor’s  dollar  share  by  the  co-op  per¬ 
centage  the  vendor  pays.  And  that’s  what 
the  vendor  owes. 

If  there  are  21  more  vendors  to  be  bil¬ 
led,  he  doesn’t  have  to  measure  the  total 
product  space  again  ...  or  total  up  the 
cost  in  the  100  papers.  He’s  done  that.  All 
he  does  is  measure  the  product  space 
used  by  each  of  the  vendors  .  .  .  and 
proceed  as  before.  The  math  becomes 
simplicity  itself. 

Down  with  Greek,  and  up  with  inches! 
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Thanks  to  you 


Thanks 


Thanks  to 


This  United  Way  ad  was  an 
appropriate  choice  for  a  recent  color 
quality  test  performed  on  the  Goss 
Metro  presses  of  14  newspapers 
around  the  country*  The  ad  appeared 
in  all  14  newspapers.  By  uniting  in  a 
common  goal,  they  proved  that 
today’s  offset  newspapers  can 
achieve  consistent  high-quality 
color  reproduction. 

They  proved,  too,  that  such  results 
can  be  attained  even  with  a  wide 
variety  of  methods  and  materials. 

The  only  inputs  common  to  all 
participants  were:  Identical 
separations,  tailored  to  newspaper 
requirements  and  press  printing 
characteristics.  A  proven  press,  the 
Metro-Offset/Metroliner.  And  a 
positive  commitment  to  quality 
printing. 

That's  a  commitment  we  share  with 


them,  as  evidenced  by  our  role  in  the 
color  test:  It  was  conceived  and 
developed  at  a  Goss  seminar 
cosponsored  by  the  Army  Times,  in 
cooperation  with  the  Newspaper 
Advertising  Bureau,  as  part  of  an 
ongoing  color  quality  program. 

The  importance  of  customer 
feedback.  The  test  is  just  one  of  the 
many  ways  we  interact  with  our 
customers.  We  actively  seek  their 
participation  and  feedback,  for  two 
important  reasons:  To  help  them  fully 
use  all  the  capabilities  that  we  design 
into  our  press  products.  And  to  help 
us  maintain  a  continual  awareness  of 
the  changing  market  so  we  can 
respond  to  it. 

That’s  press  manufacturing,  Goss 
style.  And  thanks  to  our  customers,  it 
works  ...  for  all  of  us. 

For  more  information  about  our 


products  or  the  color  test,  contact 
Goss  Products,  Graphic  Systems 
Division,  Rockwell  International, 
3100  South  Central  Avenue,  Chicago, 
IL  60650.  Phone:  312/656-8600. 

*Army  Times,  Cedar  Rapids  Gazette, 
Cincinnati  Enquirer,  Detroit  Free  Press, 

Ft.  Myers  News-Press,  Lawrence  Eagle- 
Tribune,  Memphis  Press-Scimitar  and 
Commercial  Appeal,  Sacramento  Union,  San 
Diego  Union-lHbune,  St.  Louis  Post-Dispatch, 
St.  Petersburg  Times  and  Evening  Indepen¬ 
dent,  Tucson  Newspapers,  Toronto  Sun, 
Vancouver  Columbian. 

The  Goss  systems  solution 
to  printing  production. 


Rockwell 

International 


.where  science  gets  down  to  business 
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Film  bades 
farewell  to 
Linotypes 


A  15-minute  film  entitled  “Farewell 
Etaoin  Shrdlu”  but  might  have  been  cal¬ 
led  “Farewell  to  the  Linotype  Machine” 
drew  sighs  and  a  hint  of  tears  when  it  was 
screened  for  members  of  the  New  York 
State  Publishers  Association,  meeting  at 
Saratoga  Springs. 

The  film,  which  has  won  awards  at 
three  film  festivals,  depicted  the  last  day 
in  which  Ottmar  Mergenthaler’s  machine 
was  used  to  set  type  for  the  New  York 
Times.  The  Linotype  had  been  in  use  in 
New  York  since  1886.  Its  last  use  on  the 
Times  was  for  the  paper  of  Sunday,  July 
2,  1978. 

The  paper’s  140  Linotype  machines, 
more  than  were  used  by  any  paper  in  this 
country,  are  now  gone.  Most  papers  use 
new  and  far  faster  “cold”  techniques. 

Many  of  the  Time’s  printers  have  been 
trained  in  the  new  techniques. 

That  Saturday  evening  was  the  last 
time  a  linotype  operator  at  the  Times  ran 
his  fingers  over  the  keys,  filling  out  a  bad 
line  with  the  letters  “etaoin  shrdlu”  in 
order  to  complete  the  slug  and  get  it  out  of 
the  way. 

The  film  was  written,  directed  and 
edited  by  David  Loeb  Weiss,  a  Times 
proofreader  who  retired  some  years  ago. 
He  had  been  an  amateur  film-maker  and, 
with  his  retirement,  became  a  profes¬ 
sional. 


Shoppers  started 


Two  weekly  shoppers,  designed  to 
serve  in  excess  of  60,000  homes  in  Gal¬ 
veston  County,  was  introduced  by  Texas 
City  (Tex.)  Daily  Sun.  Mainland  Sun 
Shopper  will  be  carrier  delivered  and 
mailed  to  virtually  every  non-subscriber 
of  the  Daily  Sun,  offering  advertisers 
non-duplicated  coverage  of  their  market 
areas.  Galveston  Island  Sun  Shopper  will 
be  mailed  every  Wednesday  to  over 
24,000  homes. 


Own  Your  Own 
Low  Power  TV  Station 

Investors  view  low- 
power  TV  as  the  new 
broadcast  trontier.  The 
investment  can  be  less 
than  $50,000.00.  We 
can  prepare  your  complete 
application.  Two  week 
delivery.  Call  for  more 
information. 

Edward  M.  Johnson 
&  Associates,  Inc. 


Suite  702,  Hamilton  Bldg. 
Knoxville,  TN  37902 

.  PH  615/521-6464 
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Old  design 


Packaged  news  format  introduced 


Las  Vegas  Review-Journal,  Nevada’s 
largest  circulation  daily  newspaper,  has 
completed  a  lO-month-long  redesign  pro¬ 
ject. 

Review-Journal,  a  Donrey  Media 
Group  newspaper,  is  an  all-day  publica¬ 
tion  with  two  morning  and  two  evening 
editions.  Circulation  reached  89,079  in 
the  latest  Audit  Bureau  of  Circulation  re¬ 
port,  a  12  %  gain  over  the  previous  year, 
the  paper  said. 

Editor  George  L.  Collier  said  the  rede¬ 
sign  program  had  these  four  fundamental 
goals: 

— To  make  the  overall  package  better 
organized. 

— To  make  the  newspaper  more  visual¬ 
ly  appealing  to  readers. 

— To  establish  consistency  from  sec¬ 
tion  to  section. 

— To  implement  modular  ad  lines  and 
structural  design  in  news  layouts. 

The  redesign  was  phased  in  through  a 
series  of  planned  steps,  which  began  with 
sectionalizing  the  newspaper  into  a  daily 
“newsmagazine.” 

Major  wire  news  of  the  day  is  packaged 
in  the  A  section  featuring  page  headers 
for  The  Nation,  The  World  and  The  West. 
A  news  summary  and  weather  package 
appear  on  Page  2.  Other  basic  sections 
are  Local,  Sports  and  Living. 

The  Living  section  was  an  addition  to 
the  paper  and  includes  local  lifestyle 
features;  a  topic  focus  page  on  health, 
money,  home  decor  and  fashion;  Variety 
pages  which  package  syndicated  features 
and  the  movie,  television  and  entertain¬ 
ment  pages.  Reader  reaction  to  the  new 
section  has  been  extremely  favorable. 
Collier  said. 


Dr.  Mario  R.  Garcia,  professor  of 
graphic  arts  at  Syracuse  University  in 
New  York,  was  design  consultant  for  the 
project  and  staged  several  training  ses¬ 
sions  with  page  designers  to  emphasize 
structural  layouts. 

The  format  also  emphasizes  more  use 
of  photos,  published  larger,  and  added 
graphic  elements  such  as  illustrations, 
charts,  maps  and  graphs.  Jim  Day,  a  for¬ 
mer  artist  for  the  Norfolk  Virginian-Pilot, 
was  hired  as  graphics  editor. 

Editorial  blasts 
Reagan  on  access 

Newsday  said  (September  5)  that  Presi¬ 
dent  Ronald  Reagan  “has  been  less  ac¬ 
cessible  to  the  press — than  any  modern 
president  except  Richard  Nixon  in  the 
final  months  of  his  crumbling  pres¬ 
idency.” 

In  an  editorial,  the  newspaper  said 
Reagan  has  held  “just  three  news  confer¬ 
ences — the  last  on  June  16.” 

Newsday  said  Reagan’s  inaccessibility 
to  the  press  takes  into  account  the  period 
of  convalescence  after  he  was  shot. 

The  paper  noted  that  reporters  are  now 
prohibited  from  asking  questions  during 
so-called  “photo  opportunities.” 

“Televised  speeches  and  prepared 
statements  are  no  substitute  for  the  give- 
and-take  of  a  presidential  news  confer¬ 
ence,”  the  editor  said.  “The  gag  rule  at 
photo  opportunity  sessions  would  be  a  lot 
more  acceptable  if  Reagan  made  himself 
available — regularly  and  frequently — at 
full-scale  tv  news  conferences,”  the 
editorial  concludes. 
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GISH  IN 

ON  YOUR 


TIME 

Details  1 50  ways  to 


make  more  money 


Here’s  the  program  that  will 
show  your  readers  how  to 
make  their  spare  time  pay  off, 


21-part  newspaper  series  &  illustrated  96-page  book 


GISHIM 

ON  YOUR 

SR4RE 

TIM^i 


For  breadwinners  who  need  more  income  for  the  family 
For  retirees  wishing  to  supplement  a  pension 
For  students  who  need  money  for  school 
I  For  homemakers  who  want  to  make  extra  cash 


Help  your  readers  beat  the  high  cost  of 
living!  Run  the  illustrated  21 -part  series  in 
sequence  on  a  regular  publication  schedule, 
or  over  a  period  of  weeks,  as  space  allows. 
The  series  carries  coupons  with  instructions 
on  ordering  books.  Use  our  READER 


SERVICE  BUREAU  or  fulfill  your  own  orders 
with  books  in  bulk. 

TO  START  THE  PROGRAM  OR  FOR  MORE 
INFORMATION  CALL  JEAN  MOONEY  COLLECT  AT 

(212)557-9655 


ENTERPRISE  PUBLICATIONS  200  Park  Avenue,  New  York,  N.Y.  10166 


velopment  of  communication. 

Beebe,  a  New  England  native,  has 
been  with  the  Miami  Herald  for  38  years, 
having  served  in  many  news  capacities, 
including  21  years  as  managing  editor  and 
senior  managing  editor. 

He  has  been  very  active  in  both  nation¬ 
al  and  international  journalistic  organiza¬ 
tions.  He  was  president  of  the  Associated 
Press  Managing  Editors  Association  in 
1965  and  the  Inter  Press  Association  in 
1979-80. 


Past  Week’s  Stock  Prices 


NEWSPAPERS 


Affiliated  Publications  (AMEX) 

Blue  Chip  Stamps  (OTC) . 

Capital  Cities  Comm. (NYSE) ... 

Charter  Company  (NYSE) . 

CXtwIes  CXtmm.  (NYSE) . 

CSX  (NYSE) . 

Dow  Jones  (NYSE) . 

Gannett  (NYSE) . 

Gray  Comm.  (OTC) . 

Harte-Hanks  (NYSE) . 

Jefferson  Pilot  (NYSE) . 

Knight-Ridder  (NYSE) . 

Lee  Enterprises  (NYSE) . 

McCormick . 

Media  General  (AMEX) . 

Meredith  Corp.  (NYSE) . 

Multimedia  (OTC) . 

New  York  Times  (AMEX) . 

Post  Corp.  (Wise.)  (AMEX) . 

Power  Corp.  (CE) . 

Quebecor  (AMEX) . 

Southern  (CE) . 

Stauffer  Comm.  (OTC) . 

Thomson  Newspapers  (CE) .... 

Time,  Inc.  (NYSE) . 

Times  Mirror(NYSE) . 

Toronto  Sun  (CE) . 

Torstar  (CE) . 

Washington  Post  (AMEX) . 


Bullen  succeeds  Beebe  asWPFC  director 


Dana  R.  Bullen  II,  for  20  years  a  repor-  Bullen  ha 
ter  and  editor  of  the  Washington  (D.C.)  Press  Freet 
Star,  was  named  executive  director  of  the  years.  As  a 
World  Press  Freedom  Committee.  Murrow  Cei 

The  appointment  was  announced  by  Law  and  Di 
Harold  W.  Andersen,  president  of  the  during  the  1: 
Omaha  World-Herald  and  chairman  of  ing  the  conf 
the  WPFC — a  group  of  31  journalistic  pendent  m< 
organizations  unified  to  respond  to  major  May.  It  wa: 
threats  against  the  independent  news  adopted  sta 
media  of  the  world.  independen 

The  WPFC  also  conducts  a  coopera-  which  they 
tive  program  with  Third  World  media  by  Bullen  ho 
providing  seminars,  workshops  and  train-  and  law,  ai 
ing,  and  serving  as  a  clearing  house  for  Harvard  Ui 
equipment.  tion  to  be 

Bullen,  50,  succeeds  George  Beebe,  Washingtor 
associate  publisher  of  the  Miami  Herald,  ate  reportei 
who  in  1972  conceived  the  idea  of  interna-  ter  and  ass 
tional  organizations  working  more  close-  newspaper, 
ly  together  on  challenges  to  a  free  press. 

Beebe,  71,  had  asked  to  be  relieved  of 
the  executive  directorship  but  has  agreed 
to  serve  as  a  vice  chairman.  He  will  su¬ 
pervise  projects  aiding  the  Third  World 
media. 

Said  Andersen:  “The  free  press  of  the 
world  and,  more  importantly,  the  people 
served  by  the  free  press — owe  a  great 
debt  of  gratitude  to  George  Beebe.  He  has 
been  a  superb  leader  in  our  battle  for 
press  freedom.  We  are  pleased  that  he  has 
agreed  to  stay  active  in  the  World  Press 
Freedom  Committee. 

“We  are  fortunate  to  have  a  man  of 
Dana  Bullen's  ability  and  experience 
available  to  take  on  the  job  of  executive 
director.  Dana  is  already  a  veteran  of  the 
battle  for  world  press  freedom.  In  his  new 
job,  he  will  have  a  chance  to  make  an 
even  more  important  contribution.” 

The  new  director  will  headquarter  in 
Washington.  Beebe  will  remain  in  Miami. 


a — 2  for  1  stock  split  on  April  23. 
b— 3  for  2  stock  split  on  Jan.  5. 


SUPPLIERS 


Abitibi  (CE) 


Allied  Corp.  (NYSE) . 

Altair  (OTC) . 

Am  Inti  (OTC) . 

Berkey  Photo  (NYSE) . 

Boise  Cascade  (NYSE) . 

CBS  (NYSE) . 

Compugraphic  (NYSE) . 

Compuscan  (OTC) . 

Consol.  Bath.  (CE) . 

Crown  Zellerbach  (NYSE) . 

Digital  Equipment  (NYSE) . 

Domtar  (AMEX) . 

Dow  Chemical  (NYSE) . 

Eastman  Kodak  (NYSE) . 

Georgia  Pacific  (NYSE) . 

Grace,  W.R.  (NYSE) . 

Great  Lakes  Forest  (CE) . 

Great  Northern  Nekoosa  (NYSE)  . 

Harris  Corp.  (NYSE) . 

Hunt  Chem.  (NYSE) . 

Information  IntT  (OTC) . 

International  Paper  (NYSE) . 

Itek  Corp.  (NYSE) . 

Kimberly  Clark  (NYSE) . 

LogEtronics  (OTC) . 

Logicon  (AMEX) . 

MacMillan  Bloedel  (CE) . 

Minnesota  Mining  &  Mfg  (NYSE) 

Raytheon  (NYSE) . 

Rockwell  IntT  (NYSE) . 

St.  Regis  (NYSE) . 

Signode  (NYSE) . 

Southwest  Forest  Ind.  (NYSE) .... 

Sun  Chemical  (NYSE) . 

United  Technologies  (NYSE) . 

Visual  Graphics  Corp.  (AMEX) ... 

Volt  Info.  (OTC) . 

White  Consolidated  (NYSE) . 


Florida  Publishing 
sells  3  papers 


Flagler  (Fla.)  Tribune,  a  weekly  news¬ 
paper  owned  by  the  Florida  Publishing 
Company  and  published  in  Flagler  Coun¬ 
ty  for  the  last  69  years,  was  sold  to  The 
Slews  Journal  Corporation  of  Daytona 
Beach,  Florida. 

The  sale  took  effect  September  1. 

The  sale  included  two  other  Florida 
Publishing  newspapers,  Halifax  Report¬ 
er  and  Halifax  Shopping  Guide,  both 
weekly  publications  in  Ormond  Beach. 
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.  ...in  newspaper 
printing  presses 


Our  American  heritage  of  engineering 
quality  presses  now  is  augmented 
by  the  latest  advances  in  newspaper 
production  technology  developed 
with  our  sister  division  in  Europe— 
M.A.N.-Roland. 

Yes,  the  M.A.N.-Wood  partner¬ 
ship  has  invested  in  your  future,  to 
provide  publishers  with  a  viable 
alternative  ...  a  better  choice  of  web 
offset  presses. 

So  before  you  buy,  shouldn’t  you 


know  what  we  have  to  offer?  Just  call 
William  E.  Seaman,  Vice  President  of 
Sales  and  Marketing  at  (201)  469-6600. 
Or  write  to;  M.A.N.-Wood  Industries, 
Wood-Hoe  Division,  333  Cedar 
Avenue,  Middlesex,  New  Jersey  08846. 

We’re  eager  to  prove  to  you  that 
we  have  the  newspaper  production 
systems  to  serve  every  pressroom  need 
from  the  weekly  to  the  largest  metro¬ 
politan  dailies  .  .  .  eager  to  demon¬ 
strate  the  features  that  make  our 


equipment  able  to  print  sharp,  clear 
halftones  or  sparkling  four-color 
editorial  or  advertising  with  equal 
ease  and  fidelity— reliably! 

Your  Viable  Alternative 


WoOP 

INDUSTRIES 


WOOD-HOE  DIVISION 


Two  dailies 
in  New  Jersey 
sponsor  debate 

Two  Monmouth  County  (N.J.)  news¬ 
papers  scored  a  statewide  coup  when 
they  co-sponsored  the  first  gubernatorial 
debate  between  Democratic  Rep.  James 
J.  Florio  and  Republican  Thomas  H. 
Kean. 

The  debate,  held  August  25  at  Mon¬ 
mouth  College  in  West  Long  Branch, 
attracted  more  than  700  onlookers  and  a 
statewide  television  and  radio  audience. 

Economic  issues  dominated  the  clash 
between  the  candidates,  Kean  and  Florio 
revealing  clear  philosophical  differences 
in  their  prescriptions  for  the  ailing  state 
economy.  Other  key  issues  that  emerged 
in  the  90-minute  debate  were  the  cleaning 
up  of  the  state’s  toxic  waste  dump  sites, 
mass  transit,  the  criminal  justice  system, 
auto  insurance  regulation  and  the  right  of 
public  employees  to  strike. 

The  idea  for  the  debate  came  before  the 
primary  election  in  June  from  William  K. 
Block  Jr. ,  publisher  of  the  Daily  and  Sun¬ 
day  Shrewsbury  Register. 

Then  Arthur  Z.  Kamin,  Register  presi¬ 
dent  and  editor,  wrote  initial  letters  to  the 
two  candidates  requesting  the  debate. 
Kamin  made  continual  telephone  calls  to 
representatives  of  the  two  men  to  nail 
down  a  date. 

In  the  meantime,  the  Asbury  Park 
Press,  on  its  own,  also  sought  to  sponsor 
a  debate.  The  Register  had  chosen  Brook- 
dale  Community  College  in  Middletown 
as  the  site.  The  Press’  choice  was  Mon¬ 
mouth  Colege. 

It  was  Rep.  Florio’s  representatives 
who  like  the  idea  of  joint  sponsorship  and 
approached  Kamin  on  the  idea. 

“I  was  unhappy  about  two  newspapers 
sponsoring  the  debate,”  Kamin  said, 
“but  it  apeared  that  this  was  the  only  way 
the  forum  could  come  to  Monmouth 
County,  and  give  both  candidates  an 
opportunity  to  discuss  the  issues. 

“We  put  Register-Press  competitive¬ 
ness  aside  for  a  few  hours  in  the  interests 
of  the  public  service,”  Kamin  said. 

E.  Donald  Lass,  president  and  editor  of 
the  Press,  also  had  some  concern  about 
joint  sponsorship — but  agreed  to  it.  Gary 
Deckelnick,  Press  state  editor,  then  went 
to  work  setting  up  the  ground  rules  with 
Kean  and  Florio. 

Kean  won  the  coin  toss  allowing  him  to 
give  the  first  opening  statement.  Follow¬ 
ing  Florio’s  opening  statement,  the  candi¬ 
dates  were  questioned  alternatively  by 
four  reporters,  two  from  each  newspaper. 
The  candidate  to  whom  the  question  was 
addressed  was  allowed  two  minutes  to 
respond  and  his  opponent  then  had  two 
minutes  for  rebuttal.  Reporters  requested 
followup  questions  several  times,  giving 


0  The  Daily  Hester 


hand  signals  to  the  debate  moderator. 
The  first  eight  of  the  16  questions  asked 
dealt  with  the  economy. 

At  the  conclusion  of  the  questioning, 
Florio  and  Kean  each  gave  two-monute 
closing  statements,  in  reverse  order  from 
the  openings. 

The  Register  in  its  initial  proposal  had 
made  arrangements  with  the  state  League 
of  Women  Voters  to  moderate  the  de¬ 
bate.  Gloria  Jones  of  Sparta,  first 
vicepresident  of  the  state  LWV,  served 
as  moderator  in  what  was  described  as  “a 
highly  professional  manner.” 

Asking  questions  for  the  Register  were 
Linda  Ellis,  the  paper’s  business  and  fi¬ 
nance  writer,  and  J.  Scott  Orr,  a  veteran 
political  reporter.  Asking  questions  for 
the  Press  were  Paul  Wolcott  and  Robert 
DeSando,  both  of  whom  are  with  the 
Press’  State  House  bureau. 

The  choice  of  the  site  was  dictated  to  a 
great  extent  by  the  need  to  accommodate 
television.  Mary-Carol  Kingsley-Stunkel 
of  WJKL,  the  radio  voice  of  the  Asbury 
Park  Press,  served  as  the  tv  consultant, 
for  both  newspapers  and  made  the  radio 
and  television  arrangements  for  the  de¬ 
bate. 

More  than  30  newspapers,  in  addition 
to  representatives  from  radio  and  tv  sta¬ 
tions  covered  the  debate;  arrangements 

Local  movie  code 

Movies  that  carry  no  rating  designation 
will  have  their  own  code  in  Phoenix  with  a 
newly  established  state  rating  system, 
formulated  by  the  Arizona  Theater  Own¬ 
ers  Association.  A  50-member  board  of 
local  residents  will  be  selected  by  the 
ATOA  and  Phoenix  Newspapers  Inc.  to 
assign  ratings.  Arizona  RepublicI Phoenix 
Gazette  will  accept  ads  for  movies  rated 
by  the  Motion  Picture  Association,  but 
continue  their  policy  of  refusing  ads  for 
X-rated  or  non-rated  films. 


s:  Asbury  Park  Press  ^ 

—■ 2  Debaters  differ  on  economy 

Ikefttts  Florio  barhs 
plf-ane  mpportern 


•Vpf  Kronomii.1*  prrdici  Svciiriu  (siiard  hil 

i-arxe  in  iriflulinn  .Wr«w/  1,„„|  bj  bulirt 
^  ju»l  a  pht'uomt'non  .ifltr  his  rounds 


for  them  were  made  by  Deckelnick. 

The  Associated  Press  and  United  Press 
International  cooperated  by  sending  out 
advisories  for  the  working  press  to  con¬ 
tact  Deckelnick. 

Kamin  said  the  public  reaction  to  the 
debate  was  outstanding. 

“We  received  many  compliments  from 
readers  and  viewers  who  thought  the  de¬ 
bate  was  carried  on  with  content,  class 
and  color,”  Kamin  said. 

Network  cable  system 
planned  by  Catholics 

A  search  for  the  first  executive  director 
of  the  planned  National  Catholic  Tele¬ 
communications  Network  (NCTN)  was 
begun  by  the  United  States  Catholic  Con¬ 
ference  Department  of  Communication. 

USCC  Secretary  for  Communication 
Richard  Hirsch  said  the  post  is  expected 
to  be  filled  in  October  and  the  system’s 
“start  up”  goal  is  late  1982. 

The  national  system  will  provide  reli¬ 
gious  and  general  programming  as  well  as 
internal  communication  services  to 
Catholic  dioceses  equipped  to  receive 
satellite  signals  for  redistribution  through 
cable,  broadcasting,  and  institutional  out¬ 
lets. 

Hirsch  said  more  than  70  of  the  nation's 
171  Catholic  dioceses  have  given  assur¬ 
ances  of  participating  in  the  network 
when  it  becomes  operational  and  others 
are  considering  joining. 

The  project  was  formally  started  last 
March  when  the  USCC  Administrative 
Board  voted  unanimously  to  approve,  in 
principle,  the  development  of  a  satellite 
interconnection  system  to  serve  the 
Church  in  the  United  States. 

The  address  of  the  USCC  Communica¬ 
tion  Department  is  1011  First  Avenue, 
Suite  1300,  New  York,  N.Y.  10022. 
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TTie  Smidi-Cotx>na"5^tronic: 
the  next  office  standard. 

The  first  electronic  office  typewriter  at  the  price  of  ordinary  electrics. 


In  November,  1980,  Smith-Corona’ 
introduced  an  extraordinary  electronic 
office  typewriter,  the  TypetronicI” 

Now,  months  later,  there’s  a 
ground  swell  of  enthusiasm  for  the 
Typetronic  typewriter;  no  wonder  we 
think  it’s  on  its  way  to  becoming  the 
new  office  standard. 

The  fact  is,  there  isn’t  an  office 
typing  machine  anywhere— electric  or 
electronic— that  performs  the  way  the 
Typetronic  typewriter  performs  and 
costs  what  the  Typetronic  costs. 

A  guided  tour  of  the  Typetronic. 

Memory  Correction.  At  the  touch 
of  a  single  key,  it  can  correct  whole 
words  at  a  time— automatically.  Any 
typing  error  is  keyboard  correctable. 

Ultrasonic  Keyboard.  The 
Typetronic  typewriter  uses  a  new  and 
exclusive  ultrasonic  rod,  which  identi¬ 
fies  the  letters  you  touch  by  analyzing 
sound  waves.  This  extremely  accurate 
system  helps  make  the  Typetronic 
more  dependable  than  ordinary  office  tyi^writers, 
and  maintains  the  touch  experienced  typists  prefer. 

Easy  Load  Cassette  Ribbon.  The  Typetronic 
Easy  Load  Cassette  lives  up  to  its  name,  and  drops 
into  place  in  a  second.  No  threading,  and  no  align¬ 
ment  to  fuss  with. 

Printwheel,  for  changing  type  styles  in  seconds. 
The  Typetronic  uses  a  state-of-ffie-art  printwheel.  It’s 
made  of  a  special  high  impact  glass-reinforced  nylon 
that  is  amazingly  durable,  and  costs  less  than  a  ball, 
so  you  can  have  several  different  type  styles. 

Perhaps  the  most  amazing  fact  of  all 
is  that  all  this  advanced 

electronic  technology  costs  under  $900. 

As  we  said  before,  you  won’t  find  an  electronic 
office  typewriter  anywhere  in  the  world  that  does  so 
much  yet  sells  for  such  a  practical  price. 

This  achievement  is  a  perfect  example  of  the 
genius  of  American  manufacturing:  to  create  a  high 
technology  product  and  produce  it  at  the  lowest 
possible  price. 

TVo  reasons  you’ll  have  fewer  servicing  worries. 

First,  the  Typetronic  has  hundreds  fewer 
working  parts  than  the  office  electrics.  So  there’s  less 
to  go  wrong. 


Second,  should  servicing  be  required, 
Smith-Corona  has  developed  a  special  diagnostic 
service  tester,  which  cuts  down  on  service  time. 

Tlie  bottom  line. 

Now  your  office  can  have  the  very  latest  typing 
technology  for  less  than  you’re  probably  paying  for  an 
ordinary  electric  office  typewriter. 

The  Smith-Corona  Typetronic  Shouldn’t  it  be 
your  next  office  typewriter? 


Please  send  me  more  information  about  the  Typetronic 
electronic  typewriter. 

Name _ 

Title _ 

Firm  Name _ 

Business  Address _ 

Type  of  Business _ 

Mail  coupon  to:  Jerry  Diener,  Vice-President,  Sales 
Smith-Corona 

65  Locust  Ave.,  New  Canaan,  CL  06840  e&p-9/i2 


Smidi-CcMXM»%)etro 

SMnHCORONA  IS  AN  OPERATING  GROUP  W SBB SCM  CORPORATKIN 


New  York  Post  cuts 
final  P.M.  edition 


Twelve  days  after  the  New  York  Daily 
News  terminated  its  evening  edition, 
Tonight,  the  New  York  Post  cancelled  its 
final  edition  with  closing  stock  market 
prices  and  late  racing  results. 

According  to  the  March  31,  1981  pub¬ 
lisher’s  ABC  statement,  which  has  the 
latest  available  figures,  the  Post’s  final 
edition  went  to  press  at  4:51  P.M.  on 
February  17  and  sold  39,758  copies,  all  in 
the  city  zone.  The  bulk  of  the  sales  were 
made  at  commuter  station  newsstands. 
Delivery  truck  delays  hampered  sales. 

The  Post’s  total  circulation  given  by 
the  statement  was  732,158. 

The  Post  eliminated  its  final  edition  on 
September  8.  Tonight  ceased  publishing 
on  August  28.  Tonight  was  selling  about 
70,000  copies. 

The  last  edition  of  the  Post  will  now  hit 
the  newsstands  around  3  P.M.,  an  hour 
before  the  market  closes,  and  will  feature 
the  latest  available  prices. 

The  termination  of  the  Post’s  final  edi¬ 
tion  leaves  New  York  City  without  any 
general  circulation  newspaper  publishing 
the  day’s  closing  stock  prices  or  one 
which  goes  to  press  after  3  P.M. 

Post  executives  would  not  comment  on 
why  the  final  edition  was  folded.  No 
announcement  appeared  in  the  paper  to 
explain  the  edition’s  termination  to 
readers. 

The  moves  by  both  the  Post  and  the 
Daily  News  to  eliminate  late  afternoon 
editions  comes  at  a  time  when  New  York 
City’s  network-owned  television  stations 
are  expanding  their  local  evening  news 
broadcasts  to  two  hours. 

WCBS-tv  announced  on  August  27  it 
was  increasing  its  evening  news  program 
from  one  to  two  hours  in  January  1982 
and  will  begin  the  newscast  at  5  P.M. 
instead  of  6  P.M. 

WABC  has  “tentatively  set  for 
November’’  its  expansion  of  evening  loc¬ 
al  news  to  two  hours. 

WNBC-tv  has  been  offering  two  hours 
of  local  news  beginning  at  5  P.M.  since 
1974. 

The  Post  began  publishing  a  morning 
edition  in  July  1980  and  calls  itself  an  “all 
day’’  paper  on  its  publisher’s  statement. 

Morning  editions  of  the  Post  now 
account  for  about  half  of  their  total  sales. 

The  Post’s  largest  sales  of  the  day  were 
for  its  edition  which  went  to  press  at  2:07 
A.M.  February  17  and  sold  213,540 
copies,  175,103  of  which  were  sold  in  the 
city  zone. 

Its  midnight  press  run  on  February  17 
sold  88,328  papers.  All  but  10,599  of  those 
copies  were  sold  outside  the  city  zone. 
The  paper’s  10  P.M.  press  run  on 


February  16,  which  marks  the  beginning 
of  the  morning  cycle,  sold  46,613  copies, 
with  42,418  of  those  sales  being  outside 
both  the  city  and  retail  trading  zones. 

Total  A.M.  paid  circulation  for  the  Post 
on  February  17  was  348,481. 

Afternoon  circulation  on  February  17, 
excluding  the  final  edition,  was  343,919. 

The  Post  sold  103,060  copies  from  its 
9:13  A.M.  press  run,  116,375  from  its 
11:55  A.M.  press  run,  and  124,484  from 
its  2:55  P.M.  press  run. 

Almost  all  of  the  afternoon  cycle’s  pap¬ 
ers  were  sold  within  the  city  zone. 

In  the  meantime,  the  Daily  News’ 
promotion  department  was  handing  out 
free  coffee  and  danish  by  the  globe  in  the 
newspaper’s  main  lobby  to  celebrate  a 
33,000  morning  circulation  increase  in  the 
city  and  suburban  zones. 

Les  Bridges,  Daily  News  marketing 
director,  said  even  with  the  termination 
of  Tonight  being  taken  into  account,  the 
newspaper’s  total  circulation  for  August 
1981  is  up  compared  to  August  of  last 
year. 

Now  that  the  Post  and  Daily  News 
have  shifted  their  field  of  combat  from  the 
afternoon  to  the  morning,  the  Zingo- 
Wingo  war  is  about  to  begin. 

Zingo  is  the  name  of  the  Daily  News’ 


The  Air  Force  has  awarded  Piper  Air¬ 
craft  Corp.,  Lakeland,  Fla.,  an  $1 1.8  mil¬ 
lion  contract  for  “operational  demonstra¬ 
tion”  of  the  Enforcer,  a  light  propeller- 
driven  plane  designed  by  a  Florida  news¬ 
paper  executive. 

David  B.  Lindsay  Jr.,  president  and 
editor  of  the  Sarasota  Herald-Trihune, 
long  has  urged  the  Air  Force  give  serious 
consideration  to  the  Enforcer  for  close  air 
support  of  ground  troops.  Lindsay  is  a 
former  aircraft  builder. 

In  July  1975,  Lindsay  told  a  Senate 
Armed  Services  subcommittee  that  the 
Air  Force  had  refused  for  years  to  run  full 
tests  on  the  Enforcer.  He  contended  such 
a  plane  could  save  taxpayers  millions  of 
dollars. 

Lindsay  said  at  the  time  there  was  a 
prejudice  in  the  Air  Force  against  planes 
that  are  not  pure  jets.  The  Enforcer  is 
powered  by  a  single  turboprop  engine. 

During  that  same  hearing.  Air  Force 
Lt.Gen.  James  T.  Stewart,  then  comman¬ 
der  of  the  Aeronautical  Systems  Divsion, 
testified  that  “the  U.S.  Air  Force  has  no 
need  for  this  aircraft.” 


promotional  game  which  began  Sept.  6. 

Wingo  is  the  name  of  the  Post’s  prom¬ 
otional  game  which  starts  September  14. 

With  Zingo  the  News  will  offer  $75,000 
a  week  in  prize  money  with  a  first  place 
award  of  $50,000.  The  duration  of  the 
game  is  “open  ended,”  Bridges  said. 

With  Wingo  the  Post  will  offer  $25,000 
in  top  prize  money  every  week  for  28 
weeks  plus  daily  cash  prizes  of  lesser 
amounts.  The  Post  says  it  will  give  away 
over  $1  million  in  cash  prizes  over  those 
28  weeks. 

People  have  to  clip  their  Zingo  forms 
out  of  the  Sunday  News  and  match  the 
numbers  with  those  appearing  in  the  Dai¬ 
ly  News  each  day  during  the  week.  Play¬ 
ers  with  five  numbers  in  a  row  horizontal¬ 
ly,  vertically,  or  diagonally  then  mail  in 
their  Zingo  forms  for  a  random  drawing 
for  prizes. 

The  Post  has  “blanketed”  residents  of 
26  counties  in  the  Tri-state  area  with  its 
red  Wingo  cards.  Recipients  who  want  to 
play  must  look  in  the  Post  each  weekday 
to  see  if  the  Wingo  number  matches  any 
of  the  numbers  on  their  cards. 

Anyone  who  gets  five  numbers  in  a  row 
on  his  or  her  Wingo  card  is  eligible  for 
first  prize  of  $25,000.  If  there  is  more  than 
one  winner,  they  share  the  $25,000. 

In  other  developments,  the  Daily  News 
has  promoted  James  W.  Artz  from 
vicepresident/circulation  director  to  ex¬ 
ecutive  vicepresident  . 

William  J.  McDonald  succeeds  Artz  as 
vicepresident/circulation  director.  Prior 
to  his  new  post,  McDonald  was  circula¬ 
tion  manager  for  the  News. 


But  he  conceded  that  the  Enforcer  had 
“some  advantages”  over  jets  such  as  the 
twin-engine  A- 10,  especially  in  its  ability 
to  land  and  take  off  on  unpaved  surfaces. 

Congress  included  money  in  the  fiscal 
1981  defense  budget  bill  and,  in  effect, 
ordered  the  Air  Force  to  conduct  adequ¬ 
ate  tests  of  the  Enforcer. 


September  1  marked  the  start  of  morn¬ 
ing  publication  for  the  Bemidji  (Minn.) 
Pioneer,  an  evening  daily  since  1903. 
Working  with  a  midnight  deadline,  the 
Pioneer  will  be  delivered  to  doorsteps  by 
7  A.M.,  and  in  the  same  day’s  mail.  A 
highlight  of  the  morning  paper  will  be 
closing  stock  market  results.  In  addition, 
the  ad  content  of  the  Advertiser,  which 
previously  appeared  independently  in  the 
18,200  issues  of  the  weekly  will  now 
appear  in  a  10,000  edition  of  that  publica¬ 
tion  and  in  8,200  copies  of  the  Pioneer’s 
Wednesday  edition.  Elaine  Reeves,  pub¬ 
lisher  of  the  Pioneer  announced  the 
changes. 


Air  Force  to  study  propeller  plane 
designed  by  Fla.  newspaper  publisher 


A.M.  edition 
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“Magazine  format  allows  us 
tremendous  flexibility— both  in 
editorial  treatment  and  in 
advertising  sales  strategy. The 
resulting  quality  of  our  Magazine  is 
one  reason  why  our  readership  is 
greatest  on  Sundays." 

JAMES  I  (“TOM")  DORRIS 
Publisher,  Boston  Herald  American 


“Human  interest  stories . . .  photo 
essays, . ,  a  Picture  of  the  Week, , , 
This  kind  of  content  keeps  the 
local  appeal  of  our  Magazine  very 
high  and  very  personal," 

'  DONALD  H.  FORST 
Editor  (Risht) 

“Ydu  can’t  beat  rotogravure  for 
advertising  atmosphere.  It  offers 
status  reproduction  in  a  setting  of 
outstanding  photojournalism, ,  ,a 
first-rate  marketplace," 


ROBERT  E.  LANGE 
Ad  Director  (Left) 


NO  NATIONALiy  EDITED  MAGAZINE 
GIVES  VOU  THE  READERSHIP, 

THE  BELIEVABILITV  OR  THE  ADVERTISING  RESPONSE 
OF  VOUR  OWN  LOCALiy  EDITED  MAGAZINE. 

51  of  the  country's  leading  newspapers  carry  locally  edited  SUNDA/ 
magazines.  And  they  could  probably  give  you  51  good  reasons  why 
Here  are  three: 

•  They  are  powerful  because  they  can  concentrate  on  local  events,  local 
people,  local  happenings.  They  can't  help  having  more  appeal  to  your 
readers. 

•  A  locally  edited  magazine  provides  a  superb  color  extension  to  your 
paper. 

•  They’re  of  vital  importance  to  local  retailers.  And  that  means  more 
advertising  dollars  for  you. 

Your  paper  ought  to  be  positioned  with  the  country's  top  newspapers. 
If  your  circulation  is  over  1^,000,  it's  entirely  feasible . . .  arid  we’ll  show 
you  how. 

Call  Jim  Davy,  President,  Metropolitan  Sunday  Newspapers,  (212)  689-8200. 


TIk*  Ma^uint* 


Note:  8  of  the  51  covers  are  shown  above. 
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AKRON  Beacon  Journal,  ATLANTA  Journal  &  Constitution,  BALTIMORE  Sun,  BOSTON  Globe,  BOSTON  Herald  American,  BUFFALO  Courier- Express, 
BUFFALO  News,  CHICAGO  Tribune,  CINCINNATI  Enquirer,  CLE^LAND  Plain  Dealer,  COLUMBUS  Dispatch,  DALLAS  Mornins  News, 

DALLAS  Times  Herald,  DAYTON  Daily  News,  DENVER  Po^,  DES  MOINES  Resister,  DETROIT  Free  Press,  DETROIT  News,  HARTFCJRD  Courant, 
HOUSTON  Chroncle,  INDIANAPOLIS  Star,  KANSAS  OTY  Star,  LOS  ANGELES  Herald  Examiner,  LOS  ANGELES  Daily  News  of  L.A., 
LOUISVILLE  Courier- Journal  &  Times,  MEMPHIS  Commercial  Appeal,  MIAMI  Herald,  MILWAUKEE  Journal,  MINNEAPOLIS  Tribune, 

NEW  ORLEANS  Times- Picayune,  NEW  YORK  Gannett  Vfestchester  Rockland,  NEW  YORK  News,  OMAHA  WbrkJ- Herald,  ORLANDO  Sentinel  Star, 
PHILADELPHIA  Inquirer,  PHOENIX  Arizona  Republic,  PITTSBURGH  Press,  PROVIDENCE  Journal,  ROCHESTER  Democrat  &  Chronicle, 

ST.  LOUIS  Globe- Democrat,  ST.  LOUIS  Post-DisjDatch,  ST.  PETERSBURG  Times,  SALT  LAKE  CITY  Tribune,  SAN  JOSE  AAercury  News 
SEATTLE  Post-Intellisencer,  SEATTLE  Times,  SYRACUSE  HerakJ-American/Post- Standard,  TACOMA  Ne^  Tribune,  TOLEDO  Blade, 

WASHINGTON  Post,  WASHINGTON  Star. 


ITU 

(Continued  from  page  13) 


current  pensioners’  payments  and  repay 
the  roughly  5,000  working  ITU  members 
who  have  voluntarily  contributed  to  the 
plan  over  the  years. 

Both  unions’  membership  would  be 
asked  to  vote  yes  or  no  on  whether  or  not 
they  were  for  merger.  If  the  majority  of 
each  labor  group  voted  yes,  the  following 
events  would  automatically  take  place. 

Three  months  would  be  allowed  to 
draw  up  a  constitution  and  bylaws  for  the 
new  union. 

If  at  the  end  of  the  three  months,  no 
agreement  were  reached,  a  third  party 
referee  would  be  appointed  and  his  deci¬ 
sions  would  become  effective  three 
months  after  the  appointment. 

Three  months  later,  a  founding  conven¬ 
tion  would  be  held  and  the  union  mem¬ 
bers  would  have  the  authority  to  amend 
the  constitution  and  bylaws  by  majority 
vote. 

As  a  safeguard,  the  ITU  delegates  also 
passed  another  proposition  calling  for  an 
all-out  effort  to  merge  with  the  Graphic 
Arts  International  Union  and  Printing  and 
Graphics  Communications  Union  if  the 
Guild  merger  talks  remain  a  thing  of  the 
past. 


Guild  president  Charles  Perlik 
attended  most  of  the  ITU  meeting  but 
refused  to  comment  on  whether  or  not  the 
controversial  talks  would  eventually  be 
resumed.  “I  really  don’t  know,”  he  in¬ 
sisted  in  an  interview. 

But  ITU  president  Joe  Bingel  declared 
on  the  convention  floor  that  Perlik  had 
told  a  recent  meeting  of  the  ITU  merger 
committee  that  “his  members  were  not 
ready  to  merge  and  that  “something 
dramatic”  would  have  to  happen  to 
“arouse  his  membership.”  ITU  vicepre¬ 
sident  Robert  McMichen  claimed, 
however,  that  Perlik  had  informed  him 
the  Guild  was  “going  to  wait  on  the  ITU 
referendum  and  see  what  you  do.” 

According  to  ITU  vicepresident 
Robert  Wertinger,  most  of  the  remaining 
unresolved  issues  between  the  two 
groups  are  financial  and  revolve  around 
minimum  local  dues,  initiation  fees  as 
well  as  picket  line  policies  and  strike 
sanctions. 

With  a  membership  roster  that  has 
watched  technology  claim  15,000  from  its 
role  since  1976,  the  International  Typog¬ 
raphical  Union  voted  last  week  to  reopen 
merger  talks  with  the  Newspaper  Guild. 
Whether  or  not  TNG  will  accept  the  prop¬ 
osal  remains  to  be  seen. 

“Let  me  say  that  it  takes  a  lot  of  pati¬ 
ence,  a  lot  of  ego  and  a  lot  of  feathers  that 
get  ruffled,  but  the  only  thing  that  can 


save  our  union  is  working  together 
for  .  .  .  merger,”  George  E.  McDonald, 
president  of  New  York  local  M-6  which 
represents  1 1  of  the  city’s  newspaper  un¬ 
ions,  said. 

Meeting  in  Montreal  for  the  ITU’s 
123rd  annual  convention  August  24-28, 
the  labor  delegates  voted  153  to  60  to 
resume  the  four-year-old  merger  negotia¬ 
tions  which  both  unions  terminated  with¬ 
out  explanation  last  April. 

Emphasizing  that  a  merger  between 
TNG  and  the  ITU  would  offer  “not  only  a 
stronger  union  but  also  improved  pros¬ 
pects  of  merger  with  other  unions  in  the 
graphic  arts  field,”  the  ITU  resolved  to 
re-enter  negotiations  with  the  Guild 
through  a  series  of  well-defined  steps. 

The  final  blow  to  the  small  fund  came 
last  month  with  Reagan’s  proposal  to  re¬ 
vise  the  Individual  Retirement  Act  guide¬ 
lines  to  include  workers  covered  by  in¬ 
dustrial  pension  plans.  ITU  executives 
said  they  felt  that  since  the  IRA  accounts 
would  offer  members  more  return  on 
their  money  than  the  ITU  trust  which 
only  contributed  between  1%  and  2%  on 
all  net  contributions,  members  would  be 
more  inclined  to  invest  in  the  IRA. 

On  the  bright  side,  the  ITU  Negotiated 
Pension  Plan  reported  continued  growth 
during  1981.  Net  assets  stood  at  $229.9 
million  as  of  June  30,  an  increase  of  $25.5 
million  over  the  previous  year’s  figure. 


NOW  YOU  CAN  HAVE  YOUR  OWN  MAGAZINE 

Well  provide  the  copy — you  sell  the  ads! 

PICK  YOUR  PROFIT! 
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NEWSPEOPLE  IN  THE  NEWS 


Edited  by  LENORA  WILLIAMSON 


Mike  Downey  moves  this  month  from 
sportswriter  for  the  Chicago  Sun-Times 
to  the  new  lead  sports  columnist  for  the 
Detroit  Free  Press.  He  will  write  a  col¬ 
umn  five  times  a  week.  In  addition  to  his 
work  at  the  Sun-Times,  Downey  did  daily 
sports  reports  on  Chicago’s  NBC  radio 
station.  He  previously  was  with  the  Chi¬ 
cago  Daily  News. 

Richard  G.  Picard  was  named  pub¬ 
lications  editor  of  the  Freedom  of  In¬ 
formation  Center  at  the  University  of 
Missouri,  Columbia.  A  former  editor  of 
the  Riverside  (Calif.)  Community  News 
and  the  Ontario  (Calif.)  Daily  Report, 
Picard  was  1981  winner  of  the  Clinton  H. 
Denman  Freedom  of  Information  Award 
for  research  and  writing  on  freedom  of 
information  issues.  Picard  is  presently  a 
doctoral  candidate  at  the  University  of 
Missouri  School  of  Journalism. 

In  his  new  position,  Picard  will  edit  Fol 
Digest  and  Freedom  of  Information  Re¬ 
ports. 

*  :|e  * 

Robert  Mazerov  will  fill  the  newly- 
created  position  of  research  manager  of 
the  Denver  Post.  He  joins  the  Post’s 
promotion  and  research  department  from 
the  Atlanta  Journal  and  Constitution, 
where  he  had  served  since  1976  as  a 
marketing  and  research  specialist.  Ear¬ 
lier,  he  worked  as  research  manager  for 
the  Cincinnati  Post. 

9(c  * 

Kenneth  J.  Tokarz,  business  editor 
of  the  Middlesex  (Mass.)  News,  has 
joined  Emhart  Corporation  of  Farming- 
ton,  Conn.,  as  assistant  editor  of  the  com¬ 
pany’s  60,()()0-circulation  monthly  news¬ 
paper,  Emhart  News. 

Tokarz  had  been  with  the  Middlesex 
News  since  1973  and  prior  to  that  was 
managing  editor  of  a  U.S.  Army  weekly 
newspaper  in  West  Germany.  He  began 
his  career  in  the  production  department 
of  the  Wall  Street  Journal. 
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Thomas  L.  Chapple,  secretary  and 
associate  general  counsel  of  Gannett  Co. , 
Inc.,  was  promoted  to  a  vicepresident  of 
the  corporation.  Chappie  joined  Gannett 
in  1976  as  assistant  general  counsel  and 
assistant  secretary.  He  advanced  to 
secretary  in  1977  and  associate  general 
counsel  in  1980. 

«  3|c  4c 

E.  Curtiss  Pierson,  managing  editor 
of  the  Bremerton  (Wash.)  Sun  since  1 977, 
became  managing  editor  of  the  Spokane 
Daily  Chronicle  August  3 1 .  Pierson’s  pre¬ 
vious  newspaper  experience  includes  The 
Day,  New  London,  Conn,  and  the  Gard¬ 
ner  (Mass.)  News. 

Pierson  is  the  sixth  managing  editor  of 
the  Chronicle  in  this  century  and  replaces 
Gordon  H.  Coe,  who  retires  after  a  43- 
year  career  with  the  Chronicle. 

♦  ♦  * 

David  Westphal  was  named  sports 
editor  of  the  Des  Moines  Register  and 
Des  Moines  Tribune,  succeeding  Gene 
Raffensperger,  who  asked  to  return  to 
a  fulltime  news  reporting  and  writing 
position.  Westphal  has  been  with  the 
Register  and  Tribune  three  years,  first  on 
sports  copy  desk  and  then  chief  assistant 
city  editor  of  the  Register.  Raffensperger 
held  the  sports  post  for  more  than  four 
years  and  has  been  with  the  company 
since  1955,  with  exception  of  one  year  in 
public  realtions. 

4c  4c  4c 

Gordon  Bock  has  joined  the  New 
York  bureau  staff  of  U.S.  News  and 
World  Report.  He  formerly  was  night  city 
editor  of  United  Press  International  in 
New  York. 

4c  4c  4c 

Pat  Rossitto  was  appointed  technical 
services  manager  for  Gannett  Westches¬ 
ter  Rockland  Newspapers,  Harrison, 
N.Y.  He  had  been  working  with  Hendrix 
system  applications  since  October,  1978, 
and  played  an  active  role  in  installation  of 
the  pagination  system  at  GWRN. 

4c  4c  4c 

Dan  Swift,  former  executive  director 
of  the  New  York  State  Publishers  Asso¬ 
ciation,  was  appointed  circulation  sales 
manager  of  the  Oneonta  (N.Y.)  Daily 
Star.  For  the  past  two  years  he  was  assis¬ 
tant  circulation  director  of  the  New  Bed¬ 
ford  (Mass.)  Standard-Times.  Both 
newspapers  are  owned  by  Ottaway 
Newspapers,  Inc. 

4c  4c  4c 

Lin  Chaff,  formerly  managing  editor 
of  the  Vinton  (Va.)  Messenger,  has  been 
named  managing  editor  of  The  Dominion 
Banker,  a  publication  of  Dominion  Bank- 
shares  Corporation.  She  also  will  be  man¬ 
ager  of  publicity  and  publications  for 
!  First  National  Exchange  Bank  in 
Roanoke,  Virginia. 


EXECUTIVE  PROMOTION— James 
W.  Artz  was  promoted  to  executive 
vicepresident  of  the  New  York  Doily 
News,  moving  from  vicepresident/circulo- 
tion  director.  He  joined  the  News  in  1969 
os  labor  relations  manager  and  served  in 
several  posts  subsequently,  including 
business  manager  and  director  of  admi¬ 
nistration. 


NEW  POST — John  Gonzales  is  the 
new  editor  of  the  Las  Cruces  (N.M.)  Sun- 
News.  He  is  a  former  bureau  manager/ 
state  editor  of  United  Press  International 
in  Albuquerque. 


Burton  Abrams,  manager  of  em¬ 
ployee  relations  and  administration  at 
Midwest  Film  Corp.,  Chicago,  was 
named  labor  relations  manager  of  the  Chi¬ 
cago  Sun-Times 


Darrow  Tully,  publisher  of  the  Ari- 
)r  zona  Republic! Phoenix  Gazette,  was 
n  named  City  of  Hope’s  Man  of  the  Year  in 
n  recognition  of  his  humanitarian  en- 
deavors.  He  will  be  honored  November 
1-  17  at  a  dinner  in  the  Arizona  Biltmore, 

)r  Phoenix.  The  City  of  Hope  in  Duarte, 
n  California,  is  a  free  hospital  specializing 
in  treatment  of  catastrophic  diseases. 
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Robert  M.  Derr,  Jr.,  director  of  fi¬ 
nance  and  business  manager  of  the 
Anderson  (S.C.)  Independent! Daily 
Mail,  was  named  controller  of  the  Cen¬ 
tury  Group  of  Harte-Hanks  Communica¬ 
tions,  Inc.  Derr,  who  joined  the  Anderson 
newspapers  in  1978,  was  previously  with 
Lindsay-Schaub  Newspapers  in  Decatur, 
Ill.,  serving  five  years  as  office  manager 
of  the  Decatur  Herald  and  Daily  Review. 
He  also  was  an  internal  auditor  and  per¬ 
sonnel  assistant  on  the  Lindsay-Schaub 
corporate  staff. 


Robert  Melville,  formerly  editor  of 
the  editorial  page,  is  the  new  managing 
editor  of  the  Biddeford-Saco  (Me.)  Jour¬ 
nal-Tribune,  succeeding  Eric  Reiss, 
who  resigned  to  join  the  Providence  Jour¬ 
nal  as  a  copy  editor.  Melville  is  the  chair¬ 
man  of  the  ethics  committee  of  the  Maine 
Press  Association.  Before  joining  the 
Journal-Tribune  several  years  ago,  he 
edited  the  weekly  Pembroke  (Mass.)  Sil¬ 
ver  Lake  News  for  12  years. 


PROMOTING  his  column,  Steve  Love 
models  T-shirt  heralding  addition  of  his 
local  news  column,  "Love  in  the  After¬ 
noon",  to  the  Akron  (Ohio)  Beacon  Jour¬ 
nal  lineup.  Love  joined  the  Beacon  Jour¬ 
nal  after  two  years  as  a  sports  columnist 
for  the  Wichita  Eagle-Beacon.  He  has 
Chuck  Chowins  is  the  new  manager  worked  for  the  Miami  Herald,  Tulsa  Tri- 
of  sales  development  and  training  at  the  bune  and  Des  Moines  Register. 

Kansas  City  Times  and  Star  and  will  be 
responsible  for  training  programs  for 
classified  and  retail  advertising  staffs  and 
serve  as  Times/Star  liaison  to  Kansas 
City  advertising  agencies. 

From  1970  to  1975,  Chowins  was  with 
the  Minneapolis  StariTribune  and  then 
with  the  Casa  Grande  Valley  (Ariz.) 

Newspapers  group,  supervising  ad  sales 
for  their  dailies,  shoppers  and  magazines. 


AAANAGING  EDITOR — Sue  Reisinger 
will  become  managing  editor  of  the  Miami 
News  effective  October  26.  She  has  been 
with  the  Dayton  (Ohio)  Daily  News  the 
past  twelve  years,  and  assistant  manag¬ 
ing  editor  since  1977.  Reisinger,  who 
holds  a  master's  degree  in  journalism 
from  Ohio  State  University,  received  a 
low  degree  from  the  University  of  Dayton 
in  1 980  and  is  a  member  of  the  American 
Bar  Association  and  the  Ohio  State  Bar 
Association.  She  is  president  of  the 
Associated  Press  Society  of  Ohio. 


Frank  O’Connell,  national 
accounts  manager  for  U.S.  Suburban 
Press  Inc.,  was  named  midwestem  re¬ 
gional  sales  manager. 


James  N.  Longson,  director  of  data 
processing  for  the  Sentinel  Star  Com¬ 
pany,  Orlando,  moved  to  the  newly  cre¬ 
ated  post  of  director  of  information  sys¬ 
tems  for  the  Chicago-based  Tribune  Co. 
Robert  A.  Sproat,  consumer  service  «  *  * 

director  of  the  Dallas  Times  Herald,  is  Richard  G.  Gray,  director  of  the  Indi¬ 
president-elect  of  the  Sales  &  Marketing  ana  University  School  of  Journalism, 
Executives  of  Dallas  for  1981-82.  since  1971  was  named  dean.  In  addition, 

*  *  *  Floyd  G.  Arpan,  professor  emeritus  of 

Gaylen  Duskey  was  appointed  to  the  journalism,  becomes  acting  associate 
new  position  of  makeup  and  design  editor  dean  at  the  school’s  Indianapolis  campus, 
of  the  Hamilton  (Ohio)  Journal-News.  whUe  Tr^OR  R.  Brown,  associate  pro- 
Duskey  joined  the  newspajjer  in  July  of  fessor  of  journalism  and  associate  dean  of 
1979  as  assistant  sports  editor.  He  will  the  College  of  Arts  and  Sciences,  wiU 
continue  in  the  sports  department,  while  accept  the  title  of  associate  dean  next 
supervising  the  makeup  and  design  of  all  January. 

Matt  McBride  ,  Jr.,  joined  the  sections  of  the  Journal-News.  (Continued  on  page  34) 

Chicago  sales  staff  of  Metropolitan  Sun¬ 
day  Newspapers,  Inc.,  as  sales  repre¬ 
sentative.  He  was  with  Golf  Digest 
Magazine  as  midwest  manager  from  1975 
to  July  of  this  year. 


Vernon  DeBolt  is  the  new  advertis¬ 
ing  manager  of  the  Turlock  (Calif.)  Daily 
Journal,  moving  from  the  Odessa  (Texas) 
American.  DeBolt  assumes  the  position 
held  since  1976  by  Gerald  Latham, 
who  accepted  the  post  of  general  manager 
of  the  Dillon  (Mont.)  Trader.  DeBolt 
comes  from  a  newspaper  family,  his 
father,  Lyle  DeBolt,  being  senior  pub¬ 
lisher  of  Freedom  Newspapers’  three 
Rio  Valley  newspapers  in  Texas.  His 
grandfather,  the  late  Vernon  L.  DeBolt 
was  publisher  of  the  Odessa  American 
many  years. 
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Notes  on  people 

Journalist  achieves  the  ultimate  dream 


By  Jeanne  Toomey 

“If  you  want  to  be  a  writer,  read  a  lot  of 
novels,  and  write  a  lot  of  novels,”  was 
good  advice,  novelist  Howard  Crook,  a 
former  reporter,  says  today.  A  dean  of 
writing  told  him  that  as  he  left  the  Uni¬ 
versity  of  Texas. 

Crook’s  first  novel,  “The  Brownstone 
Cavalry”  was  published  by  Summit 
Books  June  15;  paperback  rights  are 
being  negotiated,  and  best  news  of  all 
Twentieth  Century-Fox  has  purchased 
the  book  for  $350,000. 

It’s  a  cliche  that  all  journalists  want  to 
write  The  Great  American  Novel.  How 
does  a  man  feel  who  has  actually  done  it? 
“I  was  graduated  from  the  University  of 
Texas,  Austin,  in  1%1,  an  English  and 
economics  major. 

“I  wanted  to  be  a  fiction  writer  and  I 
went  to  Denver  and  literally  starved, 
writing  short  stories,  living  in  an  apart¬ 
ment  on  the  border  of  Cheeseman  Park,” 
he  recalls  with  a  wry  smile.  After  ten 
months  of  practically  starving,  Howard 
Crook  decided  he  might  be  able  to  write 
for  a  newspaper. 

“So,  I  went  out  and  bought  a  trench 
coat  and  a  slouch  hat,  second  hand,  and 
went  into  the  San  Francisco  Chronicle 
with  a  big  pile  of  short  stories  and  told  the 
city  editor  that  I  wanted  to  be  a  reporter. 
He  threw  me  out.” 

Crook  went  across  the  river  to  the  Oak¬ 
land  Tribune  and  went  through  the  same 
routine. 

“Herb  Michaelson,  city  editor  there, 
said  to  me,  ‘Well,  these  are  really  im¬ 
pressive  stories,  but  we  have  a  rule  here 
that  all  our  reporters  come  from  the  copy 
boy  ranks.’” 

Next  day  Crook  was  responding  to 
calls  of  “copy”  until  six  months  when  he 
became  a  police  reporter.  Next  he  work¬ 
ed  for  the  Contra  Costa  Times. 

He  joined  the  El  Paso  Herald  Post  in 
his  own  home  town  in  1%5. 

Going  to  New  York  around  1%7,  he 
worked  first  in  society  public  relations. 
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Howard  Crook 


Next,  he  joined  United  Press  Intema- 
tinal  in  New  York,  becoming  overnight 
city  editor  in  a  year. 

From  1969 — 1975  Crook  worked  for 
Long  Island’s  News  day. 

He  interrupted  his  Newsday  tenure  for 
a  year  during  which  he  lived  in  London 
and  wrote.  From  1976  to  1979  he  worked 
for  the  New  York  Times,  writing  a  piece 
on  weekend  fathers  which  was  a  kind  of 
psychological  introduction  to  the  theme 
of  “The  Brownstone  Cavalry,”  a  story  of 
three  men  after  divorce. 

As  an  English  and  economics  major, 
Howard  never  took  writing  during  his  col¬ 
lege  years. 

“As  I  was  leaving  the  campus,  it  occur¬ 
red  to  me  that  maybe  I  should  have  and  I 
asked  the  dean  of  writing — I  can’t  recall 
his  name  now — about  it.  His  counsel  was, 
‘  No,  if  you  want  to  be  a  writer,  read  a  lot 
of  novels  and  write  a  lot  of  novels.’  I  have 
the  first  completed  and  published  after 
starting  about  half  a  dozen,”  Crook  adds. 

Howard  is  now  home  at  22  Cumberland 
Circle,  El  Paso,  at  work  on  his  second 
novel,  one  about  Austin. 


Newspeople 

(Continued  from  page  33) 


Cynthia  Citron,  director  of  universi¬ 
ty  affairs.  University  of  Hartford,  West 
Hartford,  Conn.,  was  named  assistant 
vicepresident  for  university  affairs,  con¬ 
tinuing  responsibility  for  public  relations, 
publications  and  advertising. 

«  *  * 

Julie  Fanselow,  a  junior  in  the  news 
editorial  sequence  of  Ohio  University’s 
School  of  Journalism,  has  been  awarded 
the  Robert  Considine  Scholarship.  She 
served  as  a  staff  writer  for  the  Ohio  Uni¬ 
versity  Post. 


Appointments  and  promotions  at  the 
Dallas  Times  Herald  include: 

Jack  Findley,  promoted  to  consumer 
marketing  director  from  consumer  sales 
director. 

Laurie  Smith  was  named  consumer 
sales  director  to  succeed  Findley. 

Marlon  Hanson  joined  the  paper  as 
marketing  systems  manager.  He  was  with 
the  New  York  Daily  News  10  years  in 
research,  statistical  and  analytical  re¬ 
sponsibilities,  most  recently  in  the  adver¬ 
tising  management  information  systems. 

Alan  J.  Zipkin  was  appointed  assis¬ 
tant  controlle'r.  Zipkin  was  with  the 
Times  Mirror  Company,  Los  Angeles,  for 
three  years . 

*  *  * 

Mark  Sims  was  promoted  to  assistant 
Sunday  editor  of  the  Dallas  Morning 
News  and  will  be  responsible  for  the  plan¬ 
ning  of  projects  and  development  of 
several  sections.  He  joined  the  Morning 
News  in  1975  and  most  recently,  as  pro¬ 
jects  editor,  assisted  with  the  redesign  of 
the  newspaper  and  the  design  and  con¬ 
cept  of  Business  Tuesday,  Home  &  De¬ 
sign  and  Sports  Day  sections. 

A  newly  created  position  of  writing 
trainer  at  the  newspaper  will  be  filled  by 
Paula  LaRocque.  She  is  director  of 
student  publications  and  an  assistant  pro¬ 
fessor  of  journalism  at  Texas  Christian 
University  and  earlier  was  with  the  Battle 
Creek  (Mich.)  Enquirer  and  News. 

Marcia  Gugenheim,  a  copy  editor  at 
the  Corpus  Christi  Caller-Times,  will  join 
the  universal  desk  as  a  copy  editor.  A 
graduate  of  the  University  of  Texas,  Au¬ 
stin,  she  interned  at  the  Kansas  City 
Times  and  Austin  Citizen. 

*  ♦  * 

Earl  Johnson  is  the  new  general 
manager  of  the  Las  Vegas  (Nev.)  Review- 
Journal,  succeeding  William  V. 
Wright,  who  retired  after  serving  as 
general  manager  since  1966.  Johnson  is  a 
former  ad  manager  of  the  Review-Journal 
and  for  more  than  seven  years  has  been 
general  manager  of  the  Aberdeen  (Wash.) 
Daily  World,  also  a  Donrey  Media  Group 
paper. 

Wright’s  retirement  ended  a  40-year 
career  with  the  Review-Journal  that  saw 
the  newspaper  grow  from  3,000  to  more 
than  90,000  daily  circulation. 

Duane  Langeliers,  business  mana¬ 
ger  at  Donrey  Media’s  Vallejo  (Calif.) 
Times-Herald,  succeeds  Johnson  in 
Aberdeen. 

«  * 

H.  Allen  Etling  was  appointed  man¬ 
ager  of  real  estate  public  relations  for 
FPA  Corp.,  which  is  headquartered  in 
Pompano  Beach,  Florida.  Etling  most  re¬ 
cently  was  with  the  Fort  Lauderdale 
News  and  Sun-Sentinel  as  real  estate  wri¬ 
ter.  Prior  to  that  he  was  editor  and  pub¬ 
lisher  of  The  Signal,  a  weekly  in  Canal 
Fulton,  Ohio.  He  also  has  worked  at  the 
Stuart  News,  Martin  County,  Florida, 
and  the  Hollywood  (Fla.)  Sun-Tattler. 
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Reduces  the  necessity  for  reporters 
to  maintain  their  own  files. 


For  more  information  about  our  Electronic  Library  System,  contact: 

Ernest  E.  Slade 
The  Oakland  Press 
P.O.  Box  9 

Hie  Oaktallfl  Preil  Pontiac.  Michigan  48056 

A  Capital  Cities  Communications  Newspoper  (313)  332-8181 


Runs  on  any  DEC  PDP  11  supporting  RSTS/E 


It  takes  high  standards  of  quality  and  performance 
to  make  your  product  and  your  bottom  line  look 
great.  And  Huberset  meets  those  standards  by  giving 
you  an  offset  news  ink  with  consistently  high 
performance  and  great  economy.  Designed  especially 
for  the  newspaper  industry,  Huberset  gives  you  quick 
start  ups  and  smooth  runs  every  time.  This  means 
you’ll  get  less  paper  waste,  increased  mileage  and 
no  lost  press  time  due  to  ink  problems. 

Huberset  gives  you  the  quality,  consistency  and 
performance  you  need  to  make  sure  your  product 
and  your  bottom  line  look  great. 


When  you  match  Huberset’s  quality  and  consistency 
with  Huber’s  dependable  delivery  and  highly  skilled 
service  people,  you  have  all  the  reasons  why — Huberset 
is  the  smart  choice! 

First  In  Offset  News  Ink 

Serving  the  entire  nation. 

For  further  information  contact: 

J.M.  Huber  Corp.,  Printing  Ink  Division 
Thornall  St.,  Edison,  N.J.  08817 
(201)  549-8600 


EQUIPMENT  NEWS  SECTION 

Edited  by  EARL  WILKEN 

Lindsay  papers  lift  flexographic 
printing  veil  with  1st  press  unit 


Tax  Act  of  1981  aids 
computer  write  offs 

There  are  at  least  109  specific  provi¬ 
sions  in  the  “Economic  Recovery  Tax 
Act  of  1981,”  and  it  will  be  months 
(perhaps  years)  before  the  impact  of  all 
the  provisions  are  evaluated. 

This  was  the  comment  of  Vernon  K. 
Jacobs,  editor  and  publisher  of  the 
monthly  newsletter  Financial  Systems 
Report.  He  is  also  editor  of  Tax  Angles,  a 
monthly  tax  strategy  newsletter  for  the 
general  public. 

Excerpts  from  the  September  issue  of 
Financial  Systems  Report  on  some  of  the 
provisions  of  the  new  tax  law  that  should 
be  of  specific  concern  to  computer  own¬ 
ers  and  lessees  are  printed  below. 

One  of  the  provisions  of  the  new  tax 
law  will  permit  businesses  to  deduct  the 
first  $5,000  of  business  equipment  ac¬ 
quired  in  1982  and  1983,  the  first  $7 ,500  of 
purchases  in  1984  and  1985  and  the  first 
$10,000  of  purchases  after  1985.  This 
means  that  many  small  desktop  compu¬ 
ters  could  be  fully  expensed  in  the  year 
acquired.  No  investment  credit  would  be 
allowed  on  such  purchases  but  the  im¬ 
mediate  write  off  would  usually  be  better. 

If  you  purchased  a  computer  in  1981, 
the  100%  write  off  will  not  be  available, 
but  the  new  method  of  depreciation  (cal¬ 
led  the  “Asset  Cost  Recovery  System”) 
does  apply  to  1981  equipment  purchased. 
Under  the  new  method,  computers  will 
be  depreciated  over  a  five  year  period 
using  specified  rates  for  each  of  the  five 
years.  For  five  year  class  equipment 
purchased  in  1981  through  1984,  the  first 
year’s  depreciation  will  be  15%  of  the 
cost.  The  second  year’s  depreciation  will 
be  22%  of  the  cost  and  the  rate  will  be  2 1  % 
in  each  of  the  next  three  years.  The  entire 
cost  will  be  deducted  over  the  five  year 
period. 

If  the  tax  deductions  won’t  be  available 
because  of  other  tax  deductions  or  busi¬ 
ness  losses,  computer  owners  will  be  able 
to  elect  to  write  the  equipment  off  over  a 
12  year  or  a  25  year  period  using  a  straight 
line  method  of  depreciation.  However, 
the  election  to  use  the  slower  method  is 
mandatory  for  each  years  purchases — 
meaning  you  can’t  change  your  mind  af¬ 
ter  a  year  or  two.  Previously,  business 
losses  could  be  carried  forward  for  seven 
years,  but  the  new  law  extends  this  to  15 
years — retroactive  to  1976. 

Under  current  law,  equipment  with  a 
five  year  useful  life  is  eligible  for  2/3  of  the 
full  10%  tax  credit.  Equipment  with  a  five 
year  life  will  now  be  qualified  to  claim  the 
f^ull  10%  tax  credit  for  equipment  that  is 
depreciated  over  a  period  of  five  or  more 
years.  These  new  tax  credit  rules  take 
effect  in  1981 ,  including  property  that  was 
acquired  before  the  law  was  passed.  (It 
was  signed  on  August  13,1981.) 


Newspaper  executives  for  the  past 
several  years  have  been  on  a  steep  learn¬ 
ing  curve  with  respect  to  “true”  and 
“converted”  flexographic  printing  tech¬ 
niques. 

Flexography  is  a  well  established  print¬ 
ing  technology  and  for  many  years  has 
been  used  to  print  not  only  paper-back 
books  but  also  to  do  multiple-color  work 
in  the  packaging  industry  on  a  wide  varie¬ 
ty  of  substrates  such  as  plastic,  cardboard 
and  foil. 

The  newspaper  industry’s  flexographic 
printing  veil  was  lifted  on  July  23rd  when 
the  Sarasota  (Fla.)  Herald-Tribune  and 
Journal  went  on-stream  with  one  Flex- 
onewsprinter  unit  designed  by  Faustel, 
Inc.,  of  Butler,  Wisconsin. 

The  path  backward  of  flexography  in 
the  newspaper  industry  from  installation 
of  this  first  Flexonewsprinter  unit  at  the 
Lindsay  newspapers  in  Florida,  to  its  in¬ 
ception,  is  neither  very  long  nor  winding. 
The  Faustel  unit  was  tested  over  the  last 
twelve  months  at  Sarasota. 

One  definition  of  a  true  flexographic 
press  unit  to  print  newspapers  states  that 
the  unit  has  only  six  cylinders:  two  im¬ 
pression;  two  plate  and  two  anilox  inking 
rollers.  Impression  cylinders  are  smooth, 
gapless  with  a  stainless  steel  surface. 
Plate  cylinders  utilize  either  a  magnetic 
lock-up  for  the  minimum  possible  gap  or  a 
mechanical  lock-up  with  a  slightly  larger 
gap.  The  third  set  of  cylinders  are  the 
anilox  inking  rollers  with  controls  to  doc¬ 
tor  the  amount  of  ink  on  the  anilox  rollers. 
The  unit  also  has  controls  to  set  and  con¬ 
trol  impression.  A  converted  flexog¬ 


raphic  press  unit  may  incorporate  diffe¬ 
rent  design  configurations  for  inking  rol¬ 
lers  and  form  rollers. 

In  1939,  £>ouglas  E.  Tuttle  was  the  peti¬ 
tioner  of  a  patent  for  printing  with  fluid 
inks,  whereby  exact  control  over  precise 
volumes  of  ink  could  be  achieved  (with 
uniformity)  and  minimal  operator  adjust¬ 
ment  or  attention.  The  invention  was  the 
inking  system  referred  to  as  “Anilox.” 

The  ANPA/RI  brought  in  1968,  flexog¬ 
raphic  printing  technology  incorporating 
the  anilox  inking  system  to  the  attention 
of  the  ANPA  Production  Committee.  The 
committee  elected  to  put  the  investiga¬ 
tion  of  the  printing  technique  on  the 
“back  burner.”  Tuttle  who  had  been 
advocating  the  printing  concept  for  the 
newspaper  industry  accepted  the 
ANPA’s  decision  at  that  time,  however, 
he  predicted  the  newspaper  industry 
would  use  the  method  within  the  next  10 
years. 

When  the  management  at  the  Sarasota 
papers  decided  several  years  ago  to  in¬ 
vestigate  four-color  reproduction  capabi¬ 
lities  for  their  production  operation,  they 
were  faced  with  the  physical  limitation  of 
the  building  which  houses  eight  units 
(plus  2  2:1  folders)  of  Hoe  presses. 

The  solution  to  the  problem  was  sought 
by  the  Lindsay  staff  by  way  of  direct  re¬ 
quests  to  a  number  of  flexographic  press 
manufacturers.  Flexography  was  not  a 
new  or  unchartered  technology  for  the 
management  since  the  general  manager, 
David  G.B.  Lindsay,  is  the  undeclared 
“Flexography  Guru”  of  the  newspaper 
(Continued  on  page  42) 


FLEXONEWSPRINTER  unit  designed  by  Faustel  with  a  maximum  62  inch 
web  width  and  printing  speed  range  up  to  70,000  papers  per  hour.  Press 
units  can  print  on  32  pound  newsprint  or  lighter  28  pound  newsprint. 


(Continued  on  page  38) 
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Publishers 
'  Equipment  Corii. 
Is  Staffed 
With  the  Best 
Engineers 
Available 


Tom  Panzer 

Vice  President-Engineering 


P.E.C.  has  assembled  some  of  the  finest  engineers  in  the  country. 
Nine  out  of  ten  have  press  and  folder  design  experience  with  the 
major  press  manufacturers.  In  some  cases  up  to  forty  years  on 
double  width  presses  alone! 

The  integration  of  this  knowledge,  gleaned  over  the  years  in 
many  different  areas  of  the  printing  industry,  gives  P.E.C.  the 
necessary  know-how  to  tackle  almost  any  challenge  in  newspaper 
press  design. 


CALL  COLLECT  (214)  931-2312 


PUBLISHERS  EQUIPMENT  CORPORATION 

3230  Commander  Drive  Phone  (214)  931-2312  P.O.  Box  402326 

Dallas,  Texas  75006  Telex:  732561  (TELESERV  DAL)  Dallas,  Texas  75240 


IN  LONDON  CALL  T.R.H.  GRAPHICS  LTD.  PHONE  571-2116  TELEX:  25247 


Tax  Act 

(Continued  from  page  37) 


There  was  no  specific  change  relative 
to  claiming  the  tax  credit  on  the  full  cost 
of  a  system  that  included  both  hardware 
and  software.  However,  if  the  tax  credit 
is  claimed  on  the  software  because  the 
price  is  combined  with  the  hardware, 
then  the  buyer  must  depreciate  the  soft¬ 
ware  with  the  hardware.  If  the  software  is 
purchased  separately,  and  is  licensed 
rather  than  purchased,  then  the  full  soft¬ 
ware  cost  can  be  deducted  in  the  year  of 
acquisition. 

A  copy  of  either  of  the  newsletters  can 
be  ordered  from  Research  Press  Inc., 
P.O.Box  8137-P,  Prairie  Village,  Kansas 
66208.  Send  $3  for  each  sample  to  cover 
postage  and  handling  costs. 

Noise  protection  ruies 
issued  by  OSHA 

The  Occupational  Safety  and  Health 
Administration  (OSHA),  a  Labor  Depart¬ 
ment  agency,  issued  a  modified  version  of 
Federal  noise  protection  rules  on  August 
20.  The  rules  were  effective  August 
22,1981. 

Rules  issued  by  the  Reagan  Adminis¬ 
tration  eliminated  many  details  from  a 
plan  proposed  by  the  Carter  Administra¬ 
tion  and  now  require  employers  to  estab¬ 
lish  hearing  conservation  programs  for 
workers  regularly  exposed  to  noise  levels 
of  85  decibels  or  more. 

Employers  must  give  workers  hearing 
tests,  provide  hearing  protectors  and 
start  training  and  education  programs  in 
addition  to  monitoring  noise  levels. 

Cable  tv  seminars 

Landon  Seminars',  a  division  of  Land- 
on  Associates,  will  repeat  their  “Cable 
TV  and  the  Newspaper”  seminars  in  Dal¬ 
las  and  San  Francisco. 

A  two  day  program  is  scheduled  for 
Dallas,  Texas,  October  5-7  at  the  Hyatt 
Regency  Dallas,  followed  by  a  session  in 
San  Francisco  at  the  Four  Seasons  Clift 
Hotel,  November  16-18. 

In  a  related  matter.  Production  News 
magazine  will  sponsor  another  in  a  series 
of  “Cable  TV  and  Newspapers”  confer¬ 
ences,  to  be  held  October  9-14,  at  the 
Sahara  Hotel  Complex,  Las  Vegas, 
Nevada. 

Twenty-five  major  suppliers  of  cable  tv 
equipment  will  exhibit  products  and  ser¬ 
vices  including:  character  generators; 
satellite  dishes;  interface  links  to  editing 
systems;  video  cameras;  videotape  recor¬ 
ders  and  players;  tape  editing  systems; 
remote  broadcast  vans;  production  com¬ 
panies;  network  services  and  wire  ser¬ 
vices. 
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Rutherford  Machinery 


Division  of  Sun  Chemicai  Corporation 


BOOST  PLATE  THROUGHPUX 
OIT  PLATEMAKING  com 


DiLitho*  is  a  registered  trademark  of 
the  American  Newspaper  Publishers 
Association  Research  Bureau 


Plate  production  bottleneck? 

The  MPE-24  increases  throughput. 

The  MPE-24  News  Platemaker 
from  Rutherford  Machinery,  thor¬ 
oughly  modem,  easy  to  use,  and 
three-plates-per-minute 
fast . . .  Offset,  DiLitho*  or 
Photopolymer. 

The  MPE-24  requires  less  than 
63  square  feet  of  floor  space.  A 
single  operator  is  all  that  is 
needed  to  give  you  perfect  plates 
in  a  hurry. 

Here’s  how  it  adds  speed  and 
economy  to  pre-press  operations: 

•  Up  to  three  plates  per  minute 
from  your  negatives ...  180 
plates  per  hour...  15-second  film 
changes 

•  Single  operator... simple  control 
console 


•  Operator  selects  number  of 
plates  required 

•  Exceptional  resolution  using 
high  level  vacuum  and  high  in¬ 
tensity  light  source 

•  ROP  color  capabilities 

•  Accommodates  up  to  400 
plates  at  a  time 


The  Rutherford  MPE-24  News 
Platemaker. 

Every  60  seconds,  3  perfect 
plates 

Brochure  on  request. 

Rutherford  Machinery, 

Division  of  Sun  Chemical  Corp¬ 
oration,  401  Central  Avenue, 
East  Rutherford,  NJ  07073 
Telephone  201/933-1200 


•  Accepts  laser  masks  or 
negatives 

•  Works  with  standard  plate 
emulsions 


•  Total  plate  control  throughout 
cycle... all  plate  handling  from 
non-emulsion  side 


•  Fast  semi-automatic  film  loading 
for  quick  re-makes,  easy  ex¬ 
posure  sequence  changes 


SYSTEM 

FLOW 


Facsimile  unit  sends 
four  color  material 

Rapicom  Systems  and  International 
Division  of  Rapicom,  Inc.,  of  Santa 
Clara,  California,  has  installed  in  news¬ 
papers  and  publications  their  Rapicom 
300  Telepress  high  resolution,  high-speed 
system  for  transmitting  page-proofs  for 
newspapers  and  magazines.  Engineering 
drawings  and  four-color  material  can  also 
be  transmitted  via  telecommunications  to 
remote  printing  facilities. 

Both  the  Wall  Street  Journal  and  the 
Christian  Science  Monitor  utilize  Tele¬ 
press  as  a  means  of  moving  page  make¬ 


ups  from  a  centralized  point  to  a  network 
of  local  printing  plants. 

Telepress  features  laser  scanning  and 
data  compression  (redundancy  reduc¬ 
tion)  to  produce  the  Hdelity  necessary  for 
publishing,  while  reducing  data  transmis¬ 
sion  time  and  its  related  costs. 

The  scanning  laser  is  a  helium-ion  mod¬ 
el,  while  that  on  the  recording  end  is  a 
Spectra-Physics  162  argon-ion  laser,  air 
cooled  for  reliability  and  stability. 

The  Telepress  system  will  scan  at  up  to 
15(X)  lines-per-inch  (Ipi),  but  newspaper 
scanning  generally  falls  in  the  range  of 
600-1000  lines-per-inch.  The  higher  the 
screening  of  the  halftones,  the  higher  the 
scanning  resolution  must  be  to  prevent 


TELEPRESS  300  system  scans  at  up  to 
1500  lines-per-inch  using  a  helium-ion 
laser.  Reflective  proof  is  used  on  drum 
with  maximum  scanning  size  of  24.5  in¬ 
ches  by  24  inches. 

moire.  Halftones  screened  at  65  lines  can 
usually  be  scanned  satisfactorily  at  about 
600  Ipi,  while  85  line  halftones  must  be 
scanned  at  approximately  800  Ipi. 

A  standard  size  newspaper  page  scan¬ 
ned  at  1000  elements  per  inch  will  gener¬ 
ate  over  350  million  bits  of  data.  Rapi¬ 
com’ s  data  compression  electronics  re¬ 
duce  this  in  the  ratio  of  about  14  to  1, 
which  still  leaves  upwards  of  25  million 
bits  to  be  transmitted  for  each  page. 

Transmission  time  per  page  is  a  direct 
function  of  the  communications  channel 
employed.  While  Telepress  is  capable  of 
transmitting  at  up  to  200  kilobits-per- 
second  (200  thousand),  the  most  widely 
used  channels  are  56  kbps  (kilobits  per 
second),  either  satellite  or  Bell’s  DDS 
(Digital  Data  Service). 

Over  a  56  kbps  channel  a  normal  news¬ 
paper  page  requires  between  five  and 
eight  minutes,  depending  on  the  number 
of  halftones  on  the  page. 

Because  Telepress  scanning  is  on  a 
drum  rather  than  flat  bed,  paste-ups  can¬ 
not  be  mounted.  A  reflective  proof  is  used 
instead.  Receiving  is  generally  onto  film 
ready  for  developing  and  plating, 
although  an  option  is  provided  for  record¬ 
ing  on  paper.  Maximum  scanning  size  is 
24.5  inches  by  24  inches. 

Geographically,  the  largest  user  of 
Telepress  is  Sing  Tao,  which  originates  a 
Chinese  language  daily  in  Hong  Kong. 
The  paper  is  beamed  simultaneously  to 
San  Francisco,  New  York,  Toronto  and 
London.  Transmission  is  at  9.6  kbps, 
with  each  page  requiring  20-25  minutes  of 
transmit  time. 

The  Christian  Science  Monitor  which 
originates  in  Boston,  uses  a  56  kbps  multi¬ 
point  DDS  for  transmission  to  New 
Jersey,  Chicago  and  Los  Angeles  for 
printing. 

The  Wall  Street  Journal  is  printed 
domestically  at  eleven  separate  loca¬ 
tions,  and  Dow  Jones  installed  Telepress 
in  June  of  this  year  at  Hong  Kong  and 
Singapore  for  printing  its  Asian  Weekly 
edition. 

Telepress  is  also  used  in  Europe,  with 
the  French  PTT  owning  the  most  exten¬ 
sive  system  in  the  world. 


MM  ^ 
PRODUCTIVE 
CAMERAS 


The  Chemco  Exposure  Computer 
will  greatly  increase  negative 
production  of  any  sheet-film  or  roll- 
film  camera.  It  automatically  scales 
copy,  sets  focus  for  up  to  4  lenses, 
permits  simultaneous  main  and 
flash  exposures  assuring  uniformly 
high  quality  line  and  halftone 
negatives.  It  stores  16  halftone  and 
8  line  production  programs  for 
instant  retrieval.  While  it  monitors 
one  exposure  you  can  set  up 
the  next.  The  CEC  uses  plain 
language  to  guide  the  operator 
to  faster,  better  negatives.  Pick 
our  brains— call  Chemco  for 
full  information. 


emco 

photoproducts  co. 

Division  of  Powers  Chemco,  Inc. 
Charles  Street,  Glen  Cove,  N.  Y,  1 1542 
Telephone  (516)  676-4000 


Try  the  Computer 
GRAPH  EXPO,  Booth  5‘ 
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Losing  Mon^  With  An 
Oid  Web  Offset  Press? 
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What  You  Do  With  This  Coupon  Could 
Affect  Your  Printing  Performance  And 
Profits  for  a  Decade  Or  More. 

The  newspaper  business  can  really  be  tough  on  profits  if  you're  losing  time, 
efficiency  and  money  on  press  runs.  Solna  King  makes  it  easy  for  you  to  move  up  to  a 
News  King  web  offset  press.  And,  it  doesn’t  cost  a  king’s  ransom! 

The  News  King  press  offers  you  all  the  latest  equipment  features  including 
pneumatic  controls,  speed  and  printing  efficiency.  You  buy  the  press  production  you 
want  today... add  perfecting  units  as  you  grow.  We’ll  match  your  existing  space 
requirements  with  roll  stands  stacked,  in-line  or  combinations.  We  install  your  press, 
train  your  operators  and  support  you  24  hours  a  day  with  parts  and  service.  We  work 
with  you  on  trade-ins  and  financing  too. 

-  juw  Think  about  it.  Your  decision  to  hold-off  could  be  a 

poor  choice.  If  you’re  ready  to  talk  and  not  one 
for  coupons,  give  us  a  call.  Phone  417/781-3700. 

printing  industry 
•jSjSM  i  coming  to. 

'  SOLNA  KING 


blade  there  is  more  control  but  the  blade 

_ _  is  damage  prone  due  to  pressure  require- 

^  ments. 

- In  a  flexo  inking  system  with  water 

03^  based  inks  (present  ink  formulation)  the 

\  ^  unit  must  be  washed  down  and  usually  in 

.  thg  ijig  mode  after  the  run.  The  Faustel 

0C1I  ii  unit  in  Sarasota  does  not  have  an  automa- 

1^^'/  tic  capability  for  the  moment. 

^  zfcr — k - lj  The  inking  design  concept  being  evalu- 

GjQi  ated  at  Sarasota,  concerns  the  trade-offs 

^  in  the  rubber  roller  versus  steel  doctor 

=.  Ttr  ==  -I  blade  technique.  Lindsay  said  an  inves- 

7^,  ‘  '  tigation  was  under  way  to  determine  if  the 

B-  J  ‘  <=  '  _ _ steel  doctor  blade  is  really  necessary  for 

■  J'  I  ^  T  simple  material. 

X  I  r-  !  ^  *{“  Reviewing  the  flexo  unit’s  overall  per- 

.  — I  -mr.: — formance,  Lindsay  said  ink  laydown  was 

I  /  j  _  J  __  fine  for  a  variety  of  advertising  copy  that 

r~  '!  Since  the  viscosity  of  the 

J  O.:  I  JCi^'  .  i  ’  I  ink  is  an  important  factor  in  the  inking 
j  (  .  ,  ^  .  !  i  system,  the  papers  have  ordered  an  auto- 

<  -  i  :  ;  ‘  matic  viscosity  controller.  Most  flexog- 

I  HZlflr’  I  . - ^ —  raphic  printers  have  such  units,  Lindsay 

I  ^  f  said.  Vibration  problems  do  not  exist, 

j  M  i  •  Lindsay  went  on  to  say,  and  considerable 

I  j  (  .  ,  energy  savings  are  possible  since  each 

!  I  (  M  *  perfecting  unit  (flexo)  needs  less  than  25 

horsepower.  Letterpress  and  offset  press 
nits  that  are  designed  in  mod-  units  generally  require  between  35-70 

ssembled  to  be  either  left-or  horsepower  motors, 

itted  to  any  existing  press.  7he  benefits  to  the  newspaper  industry 

width  newsprint  with  a  22%  inch  cutoff,  ^the  Sarasota  prcyect  is  successful,  Lind- 

The  flexo  unit  in  production  runs  has  ’  .f  ® 

been  using  Roberts  &  Porter’s  black  (55  item  (fewer  parts  m 

gallon  drums)  water  based  ink.  For  the  '"k'ng  system  compared  to  letterpress 
present,  management  cannot  provide  re-  Ae^o  design  can 

liable  milage  figures  for  the  water  based  P^.*  f  "y  P’’®**  thus  provide 

ink;  however,  a  milage  study  is  set  for  additional  color  capacity;  improved  pnnt 
October  quality  that  is  considerably  better  than 

Thetestunitalsohasbeenrunningwith  '^tteirress  and  not  as  good  as  “pod 
Hercules  photopolymer  plates,  25  offset  ;  no  strike  throup  and  virtually  no 
thousandths  overall,  with  a  20  ^ub-off;  saleable  copies  sho^y  after 
thousandths  relief  Cost  of  the  plate  (not  production  ability  to  use 

volume  price)  is  a  little  over  $3.00.  Lind-  bghter  weight  newspnnt.  Compact  pnnt- 
say  believes  it  is  possible  a  thinner  relief  “mts  are  designed  in  modules  of  one 
plate  can  be  used.  The  lock-up  system  is  a  ^h"se  modules  can  be  airanged  o 
fixed  slot  on  leading  edge  and  spring  load-  ^1°'^  four  color  printing  on  either  or  both 
ing  on  the  trailing  edge.  Plate  cylinder  ot  the  web. 

blankets  are  from  Rogers  Corporation.  Lindsay  indicated  the  npt  step  the 

program  is  a  cntique  of  all  of  the  good 
The  anilox  roller  in  the  Faustel  unit  has  and  bad’’  points  of  the  unit  and  a  general 
a  360  per  inch  cell  structure  that  is  being  design  review  with  Faustel. 
evaluated.  The  objective  is  to  achieve  ^  * 

reasonabledensity  level.  Also,  the  anilox  3rCl  DiW«  11111011  SIQIIS 
inking  system  which  does  not  employ  a  .  woar  /^nntrart 
doctor  blade,  is  a  two  roller  design  with  a  lWU“ycai 
rubber  roller  in  the  ink  pan  that  wipes  the  British  Columbia’s  three  forest- 
anilox  roller.  The  anilox  roller  inks  direct-  nroduct  unions  have  sianed  two-veai 


Lindsay  papers 

(Continued  from  page  37) 


industry.  He  is  also  chairman,  publica¬ 
tion  printing  committee,  of  the  Flexog¬ 
raphic  Technical  Association. 

The  flexographic  unit  produced  by 
Faustel  to  meet  Sarasota’s  specifications, 
is  one  of  a  kind  and  not  an  adaptation.  It  is 
an  add-on  color  unit,  a  new  design,  modu¬ 
lar,  that  can  be  stacked  with  each  unit 
printing  one  color.  The  units  can  be  added 
to  any  existing  press. 

Impressions  to  date  with  the  flexo-unit 
are  beyond  1,500,000.  Press  speed  is 
generally  set  at  40,000  papers  per  hour 
and  management  reports  no  significant 
speed  related  problems  with  the  flexo 
unit.  The  papers  run  30-p)ound,  60-inch 
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The  Globe  and  Mail- 
Covering  Canada  with  EOCOM 
LASERITE®  Facsimile  Systems 
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Atlantic  provinces 


The  Globe  and  Mail 
management 
speaks  out  on 
LASERITE®  — 

DOUG  EVANS,  Director  of 
Operations: 

“EOCOM  s  automatic,  unattended 
LASERITE  facsimile  recorder  made  | 
it  possible  to  print  The  Globe  and  I 
Mail  simultaneously  in  Toronto,  J 
Calgary,  and  Ottawa  for  the  first  | 
time  in  our  1 36-year  history  last 
October.  This  fall  our  production 
network  will  be  expanded  to 
Vancouver  and  the  Atlantic  provinces 
The  quality  and  reliability  of 
LASERITE  has  been  critical  to  our 
production  needs.” 


JOHN  BLANEY, 
Technical  Support 
Manager: 

“Our  national  production  concept 
required  a  system  capable  of  high 
quality  for  our  extensive  color 
work,  and  high  reliability  for  long 
periods  of  unattended  operation. 
EOCOM  s  ability  to  meet  these 
requirements  was  a  major  factor  in 
our  selection  of  LASERITE.  It's 
been  the  right  decision.” 


EOCOM  -  Serving  The  Globe  and  Mail 
with  continuing  leadership  in 
Laser  Facsimile  anoLaser  Platemaking 
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Photo  credits 


The  pictures 


Photographer  J.B.  Hazlett  of  the  San  Antonio  Express-News, 
on  assignment  August  30  covering  the  takeoff  of  a  single-engine 
plane  from  an  emergency  landing  on  a  freeway,  was  struck  by 
the  tip  of  the  plane's  wing  moments  after  she  took  the  photo  at 
top,  right.  Earlier  she  had  the  photo,  above,  of  the  pilot  towing 
his  plane  onto  the  roadway. 

The  23-year-old  photographer  suffered  multiple  injuries,  and 
surgeons  removed  her  spleen  and  part  of  her  liver.  She  is  now  out 
of  Southeast  Baptist  Hospital  and  recuperating.  Photo  depart¬ 
ment  manager  John  Tarsikes  reports  Hazlett  is  anxious  to  return 
to  work. 

With  the  Express-News  since  last  December  1 5,  after  gradua¬ 
tion  from  the  University  of  Texas,  Austin,  Hazlett  earlier 
attended  Texas  A  &  M  University,  taking  courses  in  architecture 
and  photography. 
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r  »  A  3M  non-silver  Electrostatic  Stat  starts  out  with  ai-  , 
I  black  image  on  an  off-white  background,  but  you  can  see 
^  how  it  reproduces.  Black  and  white. 

,  'T  It  has  absolutely  no  silver,  so  each  3M  stat  costs  a*  • 

Ilot  less  than  most  silver  stats.  And  it’s  a  totally  automated 
process  for  speed  and  ease  that  produces  a  lot  of  stats* 
for  a  lot  of  needs. 

•  T  A  3M  Electrostatic  Stat  can  be  made  by  an  MR-417,^ 

\  1175,  and  even  the  low  cost  1165  Camera  System.*’ 


-  -  Tihe  off-white  background  of  our  stat  shoots  right - , 

out,  so  the  only  thing  a  3M  Electrostatic  Stat  should  color 

is  wur  thinking.  r"  . * 

'  For  more  information  write  to:  M.  Wagner,  —  , 
Industrial  Graphics  Division/3M,  223-2N,  3M  Center, 
SLPaul,  MN  55144.  f 

'■  ’  Or  call  toll-free  1-800-328-1684  (outside  of. 
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Photography  head  promoted 

J.  Bruce  Baumann,  formerly  director  of  photography  and 
art  for  the  Son  Jose  AAercury  News,  was  promoted  to  assis¬ 
tant  managing  editor  for  graphics  and  special  projects.  He 
will  continue  to  supervise  the  photography  and  art  depart¬ 
ments  while  assuming  responsibility  for  special  editorial  pro¬ 
jects. 

Baumann  spent  five  years  as  a  photographer  and  picture 
editor  for  National  Geographic  AAagazine  before  joining  the 
Mercury  News  in  1978.  Earlier  he  was  an  editor  and  photo¬ 
grapher  for  the  Grand  Rapids  (Mich.)  Press  and  the  Evansvil¬ 
le  (Ind.)  Courier  and  Press. 

This  year  Baumann  was  named  Newspaper  Magazine 
Picture  Editor  of  the  Year  in  the  annual  Pictures  of  the  Year 
competitions  sponsored  by  the  National  Press  Photographers 
Association  and  the  University  of  Missouri. 


Photo  released  after  3  years 

The  issue  of  sensitivity  to  the  emotions  of  people  involved 
in/or  related  to  victims  of  tragic  events  recorded  in  newspap¬ 
er  photographs  is  often  debated. 

The  Canadian  Press  Picture  Service  Bulletin  has  related  the 
particularly  sensitive  reaction  of  an  amateur  photographer, 
Ed  Brown  of  Grand  Prairie,  Alberta,  who  captured  the  crash 
of  a  Snowbird  plane  during  an  air  show  in  1978  and  then 
couldn't  bring  himself  to  release  the  photo  for  three  years. 

Brown  said  at  the  time  he  didn't  want  to  add  to  the  sorrow 
of  the  pilot's  grieving  family.  The  picture,  bought  and  pub¬ 
lished  in  color  June  26  by  the  Edmonton  Journal,  shows  pilot 
Capt.  Gordon  de  Jong  ejecting  from  the  flaming  jet  seconds 
before  it  hit  the  ground.  De  Jong  was  killed. 


Brown  had  distributed  a  few  prints  to  friends  and  loaned 
the  negative  to  Canadian  Forces  investigators  and  received  a 
letter  of  commendation  for  his  help  in  the  investigation.  Only 
recently  he  decided  that  the  picture  now  could  be  published. 
It  won  the  News  Picture  of  the  Month  award  from  Canadian 
Press  for  June.  (Copies  of  the  CP  Picture  Service  Bulletin  were 
delayed  in  arriving  in  the  U.S.  because  of  the  postal  strike  in 
Canada.) 


Kbucan^ 

judgeastat 

^nscolor. 


A  3M  non-silver  Electrostatic  Stat  starts  out  with  a 
black  image  on  an  off-white  backjground,  but  you  can  see 
how  it  reproduces.  Black  and  white. 

It  has  absolutely  no  silver,  so  each  3M  stat  costs  a 
lot  less  than  most  silver  stats.  And  it’s  a  totally  automated 
process  for  speed  and  ease  that  produces  a  lot  of  stats 
for  a  lot  of  needs. 

A  3M  Electrostatic  Stat  can  be  made  by  an  MR-417, 
1175,  and  even  the  low  cost  1165  Camera  System. 


The  off-white  background  of  our  stat  shoots  right 
out,  so  the  only  thing  a  3M  Electrostatic  Stat  should  color 
is  your  thinking. 

For  more  information  write  to:  M.  Wagner, 

Industrial  Graphics  Division/3M,  223-2N,  3M  Center, 

St.  Paul,  MN  55144. 

Or  call  toll-free  1-800-328-1684  (outside  of 
Minnesota).  In  Minnesota,  okii  \/^. . 

call  1-800-792-1072.  oM  HearS  YOU  . . . 
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AAarvel  Super  Heroes  were  summoned  to  Texas  for  a  bock-to-school 
promotion  mounted  by  all  twelve  Sanger  Harris  stores.  The  program,  which 
included  personal  appearances,  fashion  shows,  sweepstakes  drawings,  and 
elaborate  in-store  displays,  kicked  off  with  a  special  edition  Marvel  comic 
book  delivered  to  consumers  via  the  Sunday  edition  of  the  Dallas  Times 
Herald.  The  first  such  insert  to  be  wholly-sponsored  by  a  nrajor  retailer,  the 
AAarvel  supplement  carried  1 8  pages  of  children's  fashion  advertising  along 
with  1 7  pages  of  action-packed  editorial  customized  for  Sanger  Harris.  The 
Times  Herald  joined  the  retailer  in  a  media  campaign  to  support  the  promo¬ 
tion  which  included  print,  radio,  and  television.  Pictured  with  the  Incredible 
Hulk  are,  from  the  left,  Dick  AAerrill,  director  of  display  advertising,  Dallas 
Times  Herald;  Barbara  Haskett,  divisional  director  of  public  relations  and 
visual  presentation,  Sanger  Harris;  and  John  A.  Wolf,  vicepresident,  sales 
and  marketing,  Dallas  Times  Herald. 


Courtroom  camera 
test  extended 

California’s  “cameras  in  the  cour¬ 
troom”  experiment  was  extended  for  six 
months  recently,  although  some  lawyers 
and  judges  expressed  serious  misgivings 
about  the  project. 

The  experiment,  which  allows  tv,  still 
cameras  and  tape  recorders  in  the  cour¬ 
troom,  began  July  1, 1980.  It  was  to  have 
ended  June  30  of  this  year,  but  the  state’s 
Judicial  Council  voted  to  extend  the  time 
to  Dec.  31. 

Council  member  Joseph  Hurley,  a 
North  Hollywood  lawyer  who  represents 
the  State  Bar,  said  he  was  concerned  by 
what  he  termed  the  media’s  tendency  to 
cover  only  headline  cases. 

“I’ve  talked  to  a  lot  of  distinguished 
lawyers  about  this  and  they  don’t  like  it,” 
Hurley  told  his  fellow  Council  members. 
“What  has  really  happened  is  exploita¬ 
tion  of  the  sexational  and  sensational.” 

Court  of  Appeals  Justice  Stephen  K. 
Tamura  agreed,  adding  that  he  always 
had  had  “reservations”  about  letting  the 
electronic  media  haul  their  gear  into  the 
courtroom. 

However,  some  attorneys  and  judges 


have  found  the  clicking  of  still  cameras 
more  distracting  than  the  TV  cameras. 
The  latter,  they  add,  become  unnotice- 
able  after  the  novelty  wears  off. 

The  California  experiment  will  be  ev¬ 
aluated  by  the  Sacramento  firm  of  Ernest 
Short  &  Associates. 

Conn,  judges  ok 
test  of  cameras 

A  panel  of  seven  Connecticut  judges 
has  recommended  use  of  television 
cameras,  still  cameras  and  recording 
equipment  in  some  courtrooms  for  a  one- 
year  experiment. 

The  panel  members  said  the  trial  judge 
and  the  administrative  judge  of  the  judi¬ 
cial  district  where  the  trial  is  to  be  held 
should  be  given  authority  to  decide 
whether  to  allow  electronic  coverage. 

Cameras/recording  equipment  would 
be  prohibited  at  proceedings  of  the  Fami¬ 
ly  Division  of  Superior  Court;  sentenc- 
ings  (except  in  cases  previously  covered 
by  cameras);  trade-secret  proceedings; 
and  pre-trial  proceedings. 

The  panel’s  proposal  runs  counter  to 
last  spring’s  overwhelming  rejection  by 
the  House  of  Delegates,  CBA,  of  a  similar 
endorsement  by  a  CBA  task  force. 


Catholic  News  ends 
weekly  publication 

Catholic  News,  official  organ  of  the 
Archdiocese  of  New  York,  has  sus¬ 
pended  publication  after  nearly  100  years 
of  publication. 

Founded  in  1886  by  Herman  Bidder, 
the  paper  was  owned  and  operated  by 
succeeding  members  of  the  Bidder  family 
through  4,925  successive  weekly  issues. 

It  is  the  last  family  owned  diocesan  news¬ 
paper  in  the  country. 

When  Herman  Bidder  went  into  the 
wider  field  of  secular  journalism  as  pub¬ 
lisher  of  the  New  York  Staats-Zeitung  in 
1900,  his  brother,  Henry,  who  had  been 
with  him  from  the  beginning,  assumed 
control.  Henry’s  son,  Charles,  who  had 
joined  the  paper  in  1910,  became  pub¬ 
lisher  upon  the  death  of  his  father  in  1936. 
The  present  publisher,  Victor  L.  Bidder, 
is  the  son  of  Charles.  He  began  his  career 
with  the  paper  in  1938  and  succeeded  his 
father  when  he  died  in  1964.  Victor  Jr. 
has  been  associated  with  the  paper  for  20 
years.  He  is  vicepresident  of  the  Catholic 
News  Publishing  Co.,  which  publishes 
the  paper. 

At  the  turn  of  the  century,  the  paper 
had  the  largest  distribution  of  any  Catho¬ 
lic  publication  in  the  country  with  a  cir¬ 
culation  of  over  150,000.  As  other  dio¬ 
ceses  established  their  own  newspap¬ 
ers — there  are  155  diocesan  newspapers 
today — the  paper’s  national  and  regional 
editions  were  discontinued,  and  its  cir¬ 
culation  concentrated  in  New  York. 

It  has  regularly  printed  the  full  texts  of 
papal  encyclicals  and  other  important 
Church  documents. 

In  recent  years  the  paper  reached  a 
peak  circulation  of  86,()00  in  the  New 
York  area.  Declining  readership  and  ris¬ 
ing  costs  have  forced  the  discontinuance 
of  publication. 

The  Catholic  News  Publishing  Co.  will 
continue  publication  of  its  directories, 
guides,  typesetting  operation  and  other 
services  to  the  community. 


Buys  suburban  group 

Taylor  Communications,  Inc.,  a  group 
headquartered  in  Dallas,  has  acquired  the 
Herald  Newspaper  Group  of  five  weekly 
papers  that  are  delivered  to  90,000  homes 
in  suburban  San  Antonio.  Ted  H.  Taylor, 
president  of  TCI,  said  the  Universal  City 
Weekly  Herald  will  be  merged  with  the 
Valley  News  which  TCI  has  published  in 
Universal  City  since  1977.  In  additions  to 
the  Herald-News  group,  TCI  owns  12 
other  weekly  and  daily  newspapers  in 
Texas  as  three  commercial  printing 
plants.  In  July,  TCI  purchased  Fashion 
Showcase,  a  trade  monihly,  from  Harte- 
Hanks  Communications,  Inc. 
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Syndicates 

By  Lenora  Williamson 


More  focus  on  “general”  graphics 


“The  Idea  Exchange”,  a  new  quarterly  Bill  Kavanagh,  who  had  written  scripts 
publication  for  the  users  of  the  Chicago  for  the  “Bringing  Up  Father”  comic  strip 
Tribune  Graphics  Service,  is  available  by  since  1954,  died  of  a  heart  attack  August 
contacting  Walter  Mahoney,  sales  mana-  26.  He  was  75. 

ger  of  the  Chicago  Tribune-New  York  Kavanagh  began  his  career  in  1934 
News  Syndicate  which  sells  the  graphics  when  he  joined  King  Features  as  an  assis- 

service.  tant  to  the  comics  editor.  He  took  over 

The  first  newsletter  was  prepared  by  writing  the  scripts  for  the  strip  generally 
Howard  Finberg,  graphics  editor  of  the  called  “Maggie  and  Jiggs,”  when  George 
Chicago  Tribune,  and  Larry  Townsend,  McManus,  its  creator,  died.  Frank  John- 

director  of  photo  sales  for  the  newspaper,  son  draws  the  daily  comic  and  Frank 

They  report  a  survey  of  clients  in  the  first  Fletcher  the  Sunday  page  for  King, 

issue  noting  that  large  metropolitan  pap-  Kavanagh  made  an  important  change 
ers  are  looking  for  more  news  graphics  when  he  started  to  write  the  script.  He 
and  smaller  papers  want  more  “timeless”  played  down  the  wealth  of  the  couple  and 
graphics  for  special  sections  and  such,  eased  them  into  the  upper  middle  class  so 

They  add,  “In  response  to  suggestions,  that  readers  would  more  readily  identify 
our  mix  has  changed  somewhat  to  pro-  with  the  characters, 
vide  more  ‘general’  graphics  to  illustrate  Kavanagh,  as  always,  was  well  ahead 
lifestyle,  sports,  food,  consumerism,  sci-  in  his  scripting  when  he  died  and  King  has 
ence,  and  farm  stories.”  months  of  his  work  to  draw  on  while  de- 

The  Idea  Exchange  currently  carries  ciding  who  will  succeed  him.  Johnson  and 
one  page,  illustrating  how  Dean  Lindoer-  Fletcher  continue  as  the  artists, 
fer,  photo  editor  of  the  Dayton  (Ohio)  ♦  ♦  * 

Dmfy  News  uses  a  full  page  of  graphics  to  “Marmaduke”,  that  Great  Dane  who 

anchor  the  back^of  a  section  on  Mondays,  cojjjjcs  pages  for  the 

*  *  *  past  27  years,  breaks  into  show  business 

Warren  Brookes,  Boston  Herald-  as  the  star  of  a  Saturday  morning  televi- 
American  economic  columnist,  will  begin  sion  series  on  ABC  beginning  September 
a  weekly  column  for  the  Washington-  12.  The  panel  cartoon  of  “Marmaduke” 
based  Heritage  Features  Syndicate  this  created  by  Brad  Anderson  is  distributed 
fall.  His  columns  will  continue  to  appear  by  United  Feature  Syndicate, 
in  the  Herald- American. 

Brookes  joined  the  newspaper  in  1975 
and  is  a  conservative  known  for  his  easy- 
to  read  style  of  discussing  complex  eco¬ 
nomic  information. 

Brookes’  column,  titled  “The  Eco¬ 
nomy  in  Mind”,  is  the  first  addition  to 
Heritage  Features  Syndicate  since  it 
started  operations  last  March. 

Signing  of  Brookes  was  announced  by 
Edwin  J.  Feulner,  Jr.,  president  of  the 
Heritage  Foundation,  the  public  policy 
think  tank  which  is  the  parent  organiza¬ 
tion  of  Heritage  Features  Syndicate. 

Feulner  also  announced  appointment  of 
Brookes  as  a  Heritage  Fellow  in  Econo¬ 
mics. 

♦  ♦  * 

Jamey  Barnard  has  joined  the  sales 
staff  of  the  Register  and  Tribune  Syndi¬ 
cate,  Inc.,  and  will  assist  in  the  over-all 
marketing  and  promotion.  Barnard  pre¬ 
viously  was  an  account  executive  with  a  Anderson  and  "Marmaduke" 

Des  Moines  based  advertising  agency  and 

also  worked  in  advertising  and  copywrit-  Anderson  feels  that  the  Great  Dane’s 
ing  for  the  firm.  He  continues  to  be  a  transition  from  print  to  animation  will  be 
freelance  illustrator.  easy.  “He’s  very  active  in  the  panel — 

Barnard  joins  the  syndicate  sales  staff  always  on  the  move.  I  think  he  is  an  ideal 
which  now  includes  John  Ferguson  in  the  candidate  for  animation.” 
west,  Ron  Wells,  midwest;  Dan  Matth-  *  *  ♦ 

ews,  south;  and  Michael  McLuen,  cen-  D.A.R.T.  Corporation  of  Pittsburgh  is 
tral.  syndicating  a  weekly  column  by  Monsig- 
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Warren  Brookes 


New  in  syndicates 


Jamey  Barnard 


nor  Charles  Owen  Rice  of  St.  Anne’s  Par¬ 
ish  in  Pittsburgh.  Monsignor  Rice  has 
written  a  column  for  the  Pittsburgh 
Catholic  many  years.  His  column  offered 
in  syndication  is  titled  “You  May  Dis¬ 
agree,  But  .  .  .” 

The  data  and  research  technology  cor¬ 
poration  (D.A.R.T.)  is  offering  an  intro¬ 
duction  of  the  monsignor’s  column  free  of 
charge  for  two  months  trial.  It  is  mailed 
camera-ready  copy  with  a  screened  pic¬ 
ture  each  Monday.  The  firm  is  located  at 
1102  McNeilly  Avenue,  Pittsburgh. 

«  *  « 

Licensed  Ventures  International,  Ltd. 
of  New  York  City  has  granted  a  license 
for  the  syndicated  cartoon  cat  “Heath- 
cliff’  to  Papel  Incorporated  of  North 
Hollywood,  manufacturer  of  ceramic. 
The  licensing  agreement  covers  a  variety 
of  ceramics  including  mugs,  figurines, 
planters  and  more,  for  merchandise  dis¬ 
tribution  by  this  Christmas. 

The  popular  “Heathcliff’,  in  addition 
to  his  newspaper  syndication  from 
McNaught  Syndicate,  Inc.,  is  seen  on 
ABC  television  Saturday  mornings  in  a 
half-hour  program.  That  series  debuted 
last  fall  and  the  network  has  renewed  the 
contract  for  two  additional  years. 
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Charleston  Gazette  quits 
W.  Va.  press  association 


Citing  its  dissatisfaction  with  the  crea¬ 
tion  of  a  new  committee  on  media-lawyer 
relations,  the  Charleston  (W.  Va.)  Gazet¬ 
te  has  withdrawn  from  the  West  Virginia 
Press  Association. 

Gazette  editor  Don  Marsh  believes 
such  a  committee  will  “compromise”  the 
position  of  the  press.  Gazette  executives 
are  also  upset  because  no  one  from  their 
newspaper  was  consulted  before  the 
press  association  approved  the  formation 
of  the  joint  committee.  Also,  no  one  from 
the  Gazette  is  represented  on  the  commit¬ 
tee,  which  consists  of  four  lawyers  and 
four  newspaper  representatives. 

W.E.  Chilton  III,  publisher  of  the 
Gazette,  called  the  creation  of  the  com¬ 
mittee  without  consulting  with  his  news¬ 
paper  “a  direct  slap  in  the  face.” 

“1  feel  there  is  one  paper  in  this  state 
which  has  led  the  fight  on  the  First 
Amendment,”  he  said  in  apparent  refer¬ 
ence  to  his  own  newspaper.  “We  weren’t 
even  asked  did  we  want  to  participate.” 

Chilton  said  that  while  his  paper  would 
not  have  participated  anyway,  he  said,  “1 
think  a  newspaper  which  has  consistently 
over  the  years  fought  for  the  First 
Amendment  should  at  least  be  consulted 
on  the  problem.” 

The  purpose  of  the  committee  is  to 
allow  lawyers  and  journalists  to  discuss 
issues  of  mutual  interest,  such  as  press 
rights,  and  to  improve  communications 
between  the  two  professions. 

The  committee  includes  Sam  Hind¬ 
man,  managing  editor  of  the  competing 
Charleston  Daily  Mail. 

What  has  angered  the  Gazette  even 
more  is  the  way  the  formation  of  the  com¬ 
mittee  was  announced.  The  group’s  crea¬ 
tion  was  announced  by  former  U.S. 
Attorney  Robert  King  during  the  press 
association’s  annual  meeting  on  August 
21 .  During  his  speech.  King  criticized  the 
Gazette.  He  said  many  lawyers  feel  the 
Gazette  has  published  statements  unfair¬ 
ly  criticizing  them. 

“King  said  the  Gazette’s  problem  was 
it  took  an  absolutist  position  on  the  First 
Amendment,”  Marsh  said.  “I  think  it’s 
wrong  not  to  start  with  an  absolutist  posi¬ 
tion.” 

Marsh  added,  “One  of  the  other  things 
is  we  didn’t  feel  somebody  for  the  Daily 
Mail  was  competent  to  speak  for  the 
Gazette.” 

Calling  the  committee  a  ruse  to  en¬ 
hance  the  image  of  lawyers,  Chilton  said, 
“I  don’t  think  the  Daily  Mail  knows  what 
the  First  Amendment  is.  They  believe  in 
prayer  in  school  and  the  Supreme  Court 
has  interpreted  the  First  Amendment  that 
it  does  not  permit  prayer  in  schools.” 


Gazette  editor  Marsh  said  a  press- 
lawyer  committee  will  not  be  able  to  set¬ 
tle  the  dispute  reporters  and  attorneys 
have  over  the  revelation  of  confidential 
sources.  That  matter,  he  said,  will  be  set¬ 
tled  by  the  courts. 

State  Bar  president  John  Busch  said, 
“There  was  no  effort  on  our  part  to  in¬ 
clude  or  exclude  any  person.  The  com¬ 
mittee  list  is  not  necessarily  complete.” 

That  did  not  make  Gazette  executives 
any  happier. 

“I  don’t  like  to  do  what  we  did,”  Chil¬ 
ton  said.  “It  looks  like  a  spoilsport.  But  it 
was  the  only  way  to  register  our  protest .  ’  ’ 

Busch  said  there  is  hope  that  the  com¬ 
mittee  will  ease  some  of  the  tension  that 
exists  between  reporters  and  lawyers 
around  the  state. 

“We  believe  lawyers  are  unjustly  criti¬ 
cized  sometimes,”  he  said.  “Our  desire  is 
to  have  better  communications  between 
lawyers  and  all  papers — not  only  the 
Gazette.” 

Robert  Murphy,  outgoing  press  asso¬ 
ciation  president  said  the  Gazette  was  not 
consulted  because  no  one  from  the  news¬ 
paper  was  on  the  association’s  board  of 
directors  at  the  time  the  committee  was 
formed. 

The  Charleston  Gazette  and  the  Daily 
Mail  operate  under  a  joint  production 
arrangement,  but  have  separate  editorial 
departments  and  widely  divergent  edito¬ 
rial  positions. 

The  press  association  is  composed  of 
daily  and  weekly  newspapers  from 
around  the  state.  The  Gazette’s  annual 
dues  to  the  organization  was  about 
$3,900,  according  to  Marsh. 

Richard  Knowles,  press  association 
executive  secretary,  said  he  did  not  know 
how  the  Gazette’s  action  would  affect  the 
group. 

“It’s  hard  to  assess,”  he  said.  “Any¬ 
time  any  member  leaves,  it  obviously 
weakens  the  whole  association.” 

Publishers  protest 
tax  in  Australia 

A  two-and-one-half  percent  sales  tax 
on  newspapers  and  magazines  published 
in  Australia  is  currently  being  debated  in 
Parliament.  The  tax  is  intended  to  be  in¬ 
stituted  on  January  1.  Publishers  are 
opposing  the  tax  on  the  grounds  it  res¬ 
tricts  the  freedom  of  speech,  imposes  an 
increased  financial  burden,  and  makes 
the  press  dependent  on  a  government’s 
favor.  Publications  hardest  hit  will  be 
those  with  large  circulations  and  marginal 
profitability.  Such  a  tax  would  cost  the 
Sydney  Sun  about  $500,000  a  year. 


AT&T  wins  access 
to  unregulated 
computer  markets 

American  Telephone  &  Telegraph 
Company’s  bid  to  enter  the  unregulated 
communications  markets  was  sanctioned 
(September  4)  by  a  decision  of  the  U.S. 
District  Court  in  Newark,  New  Jersey. 

Judge  Vincent  P.  Biunno,  of  the  federal 
district  court  in  Newark,  where  the  ori¬ 
ginal  1956  consent  decree  was  filed,  ruled 
that  AT&T  under  the  Computer  Inquiry 
II  final  order  issued  last  year  by  the 
Federal  Communications  Commission 
could  compete  in  such  areas  as  computer 
data  retrieval  services  and  centralized 
answering  services. 

The  FCC  in  its  Computer  Inquiry  II 
decision  said  AT&T  must  create  by 
March  1982,  a  “fully  separated  subsidi¬ 
ary”  if  it  plans  to  sell  or  lease  unregulated 
telephone  equipment  and  terminals. 
Judge  Biunno’s  decision  said  AT&T’s  en¬ 
try  in  the  unregulated  communications 
markets  was  not  in  conflict  with  the  con¬ 
sent  decree.  His  decision  permits  AT&T 
to  move  forward  in  that  market  place. 
The  1956  consent  decree  between  AT&T 
and  the  federal  government  barred  AT&T 
from  operating  in  unregulated  areas. 

Computer  Inquiry  II  said  AT&T 
through  a  separate  organization  could  sell 
or  lease  telephone  switchboards  and 
other  customer  premises  equipment  and 
also  provide  services  employing  compu¬ 
ter  processing  systems.  The  FCC  order 
said  prices  for  these  services  would  be 
regulated  by  market  competition. 

Gerald  Connell,  head  of  the  govern¬ 
ment’s  trial  team  in  the  Newark  case,  said 
the  department  was  considering  whether 
to  appeal. 

In  the  government’s  antitrust  suit 
against  AT&T  that  is  underway  in 
Washington,  D.C.,  AT&T  has  filed  a  mo¬ 
tion  to  dismiss  the  suit.  A  decision  on  that 
motion  is  expected  in  the  next  few  weeks. 

Meeman  professor 

Dr.  B.  Kelly  Leiter  was  named  Fdward 
J.  Meeman  Distinguished  Professor  of 
Journalism  at  the  University  of  Tennes¬ 
see  in  Knoxville.  Leiter,  who  has  been  on 
the  UTK  journalism  faculty  since  1966,  is 
the  first  full-time  Meeman  professor. 
Visiting  Meeman  professorships  have 
been  held  by  John  Hohenberg,  educator 
and  long-time  administrator  of  Pulitzer 
Prizes,  and  Turner  Catledge,  former  New 
York  Times  editor.  The  professorships 
are  named  for  the  late  editor  of  the  Mem¬ 
phis  Press-Scimitar  and  were  established 
from  an  endowment  grant  from  the  Mee¬ 
man  Foundation  in  Memphis.  Leiter  is  a 
former  reporter,  columnist,  feature  wri¬ 
ter  and  assistant  city  editor  of  the  Chica¬ 
go  Daily  News  and  for  three  years  was 
Indiana  correspondent  for  Life. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


ALCOHOUSM 


A  MORAL  APPROACH  TO  ALCOHOLISM;  14 
pages.  Rwintable,  in  columns  or  sold  bound 
as  IS.  $2.w  postpaid.  The  Newspaper  Agency. 
Inc,  35  W  Main  St,  Suite  5,  Smithtown  NY 
11787. 


_ AUTOMOTIVE _ 

YOUR  AUTO  AND  YOU:  Weekly  test  reports  on 
new  American,  foreign  cars  plus  weekly  column 
of  answers  to  readers'  car  problems.  Write  for 
samples,  rates.  Automotive  Features,  814  E 
Manor  Circle,  Milwaukee  Wl  53217. 


CHILDREN  learn  about  nature  through  "Uncle 
Walt's  Animal  Farm"  column.  Free  .  amples. 
Cinderella  Adventures  Ltd,  PO  Box  2216, 
Clearbrook  BC  Canada  V2T  3X8. 


"MORE  FOR  YOUR  MONEY"— Weekly  column 
of  mon^-saving  news.  Proven  results.  Camera- 
ready.  Amples,  Mike  LeFan,  1802  S  13th, 
Temple  TX  76501. 

MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages. 
Issued  weekly.  Camera-ready.  Our  7th  year. 
Cineman  Syndicate,  7  Charles  C^rt.  Middle- 
town  NY  10940;  (914)  692-4572. 

REAL  ESTATE 


HOUSE  CALLS-National  award  says  "enter¬ 
taining,  concise,  solid  writing  skills,  wealth  of 
real  estate  knowledge."  7th  year,  major  dailies. 
College  prof,  broker,  journalist.  240  Heming¬ 
way,  Rochester  NY  14620;  (716)  271-6230. 


FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion — The  Bottom  Line  tells  your 

REUGION 

p3p6r  sdvGrtising.  Weekly  Questions  end 

answers  by  publisher-professor  use  fact,  iMic 
and  humor.  S  Gale  Denley,  The  Journal,  Box 
278,  Bruce  MS  38915. 

"HORSIN’  AROUND",  weekly  general  interest 

PRIZE-WINNING  Washington  Star  religion  edi¬ 
tor  offering  weekly  column.  No  preaching— just 
solid  analysis  of  religious  developments  in  con¬ 
temporary  society.  5302  Knole  Ct,  Alexandria 
VA  22311;  (703)  931-4050. 

family.  American  West,  humor,  nostalgia. 
Samples,  rates.  Don  Goldsmith,  Rt  5,  Emporia 

WEEKLY 

KS  66801. 

VOICE  FROM  THE  WOODS  is  an  editorial  col¬ 

WIDE  SELECTION!  Humor,  info,  puzzles,  fil¬ 
lers,  cartoons.  Catalog  $1.  DBI,  17700  West¬ 
ern  69p,  Gardena  CA  90248. 

umn  for  readers  troubled  by  our  inapt  energy¬ 
using  economy.  Samples.  Walter  Gormly,  Mt 
Vernon  lA  52314. 

HUMOR 

Feature  Your  Feature  in 

COMIC  ART  for  sale  from  the  original  BETTER 
HALF  feature  by  Bob  Barnes.  For  information 
send  self-addressed  stamped  envelope.  Dick 
Rogers.  Box  1258,  Santa  Cruz  CA  95061. 

FEATURES  AVAILABLE 

And  Watch  Your  Syndicate  Sales 
Soar! 

MEMO  TO:  All  Feature  Writers  and 
Artists 

FROM:  E&P  Classified  Department 

RE:  JOINING  THE  SYNDICATE 


If  you’re  involved  in  selling  a  column,  cartoon,  comic 
strip  or  other  feature  material  to  weekly  or  daily  news¬ 
papers,  that’s  strictly  syndicate  business.  That’s  why 
we  think  it  would  be  wise  for  you  to  be  represented  in 
the  pages  of  E&P  Classifieds. 

Your  Features  Available  ad  could  help  you  reach  a 
large  percentage  of  America’s  editors  and  publishers. 
And,  you  can  save  with  our  low  contract  rates.  Use  the 
order  blank  in  this  issue  or  call  us  for  more  information. 

E&P  CLASSIFIEDS— THE  COMMUNICATORS 


(212)  752-7050 
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BUSINESS  OPPORTUNITIES 

NEWSPAPER  BROKERS 

ASS(X;iATE  wanted  to  help  launch  newslet¬ 
ters.  Be  involved  in  all  phases.  Experience 
essential.  Investment  for  equity  position.  Box 
3071,  Editor  &  Publisher. 

ES'TABLISHED  FEATURE  FOR  «LE 

SYD  S  GOULD  ASSOCIATES 
"The  broker  with  instant  buyers" 

SALES.  SERVICE.  MANAGEMENT 

Rte  1.  Box  146,  Theodore  AL  36582 
(205)  973-1653 

ses  about  $2000  monthly.  Ideal  for  retired  wri¬ 
ter.  Box  3067,  Editor  &  Publisher. 

MEL  H(X>ELL,  Newspaper  Broker, 

PO  Box  2277.  Montclair  CA  91763-0777 
(714)  626-6440 

quire  several  Southeast  non-dailies  (North 
Carolina,  South  Carolina,  Georgia)  grossing 
60M-25()M.  Immediate  reply.  NJ  Babb,  Com¬ 
munity  Newspapers,  Box  1777,  Spartanburg 
SC  29304;  (803)  585-3678. 

START  YOUR  OWN  WEEKLY— Extensive  how¬ 
to  manual  by  prominent  publisher,  describes 
every  step.  Details  from  Meadow  Press,  Box 
35-E.  Pt  Jefferson  NY  11777. 

KREHBIEL-BOLITHO,  INC 

Over  500  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R  KREHBIEL,  "Norton  Office" 

PO  Box  88.  Norton  KS  67654. 

Office  (913)  877-3407 

ROBERT  N  BOLITHO,  "Kansas  City  Office." 

PO  Box  7133,  Shawnee  Mission  KS 

66207,  Office  (913)  381-8280 

NEWSPAPER  APPRAISERS 

NEWSPAPER  CONSULTANTS 

APPRAISALS  FOR  ESTATE  TAX,  partnership, 
loan,  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marion  R  Krehbiel, 
Box  88.  Norton  KS  67654  or  Robert  N  Bolitho, 
Box  7133,  Shawnee  Mission  KS  66207. 

1  OWN  one  of  the  most  successful  weekly  news¬ 
papers  on  the  East  Oiast.  1  can  help  your  busi¬ 
ness  increase  in  volume.  Reasonable  rates— 
call  Steve  Kozak  (914)  623-1060  or  write  16 

Fisher  Av.  Nanuet  NY  10954. 

WE  HAVE  CONDUCTED  more  than  300  formal 
appraisals  of  newspapers,  large  and  small. 

NEWSPAPERS  FOR  SALE 

Drawer  12428,  Panama  City  FL  32401. 

AWARD-WjNNING  well  established  Anglo- 

NEWSPAPER  BROKERS 

mited  potential.  $2.2  million.  Box  3039,  Edi¬ 
tor  &  Publisher. 

ALAN  G  LEWIS.  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers  for 
daily,  top  weekly  or  shopper  publications. 
Ridge  Rd,  Hardwick  MA  01037;  (413)  477- 
6009. 

Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 

WHITE  NEWSPAPER  SERVICE 
Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

BILL  MATTHEW  COMPANY  conducts  profes- 
sional,  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly  | 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  da^ime;  (813)  446-0871 
nights:  or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 

Brokers  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86.  Headland  AL  36345 
Wayne  Chancey  (205)693-2619 

Jim  Hall  (205)  566-7198 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO,  INC 
1511  KSt,  NW 
Washington  DC  20005 
(202)  NAtional  8-1133 

Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 
A  Division  of 

Graphic  Management  Associates,  Inc 
11  Main  St,  l^uthboro  MA  01772 
(617)481-8562 

IN  ADDITION  to  the  help  in  buying  we  afford 
continuing  service  in  making  your  efforts  suc¬ 
cessful.  NEWSPAPER  SERVICE  CO,  INC,  PO 
Drawer  12428,  Panama  City  FL  32401. 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 
Wickersham  Or,  Savannah  GA  31411;  (912) 
352-8931,  day  or  night. 

•Sell  or  Buy  a  Weekly  Newspaper. 

•Over  20  listings  nationwide. 
•Inquires  and  details  confidential. 

BUSINESS  BROKER  ASSOCIATES 

(615)  756-7635  (24  hours) 


COUNTY  SEAT  Midwestern  weekly,  comprti- 
tive,  with  5000  circulation  will  sell  majority 
control  with  low  down  payment  and  long-term 
payout.  Send  letter  giving  full  details  about 
yourself.  Include  a  resume.  Detail  financial  re¬ 
sources.  Box  2964,  Editor  &  Publisher. 

FIVE  PAPER  GROUP,  close  together. 
$100,000.  others,  man  and  wife  size  listings, 
around  $40,000.  Associated  Texas  New^p- 
ers,  brokers.  Box  2234,  Austin  TX  78768. 

HIGHLY  PROFITABLE  Zone  4  newspaper/pub- 
lishing company.  Growth  near  5  million  dollars. 
Owner  retiring.  Call  or  write  Wayne  Chancey 
Consultants,  PO  Box  86.  Headland  AL  36345; 
(205)  693-2619. 

PARTNERS,  investors,  managers  needed  to  ac¬ 
quire  several  Southeast  non-dailies  (North 
(Carolina,  South  Carolina,  Georgia)  grossing 
60M-250M.  Immediate  reply.  Nj  Bat»,  Com¬ 
munity  Newspapers,  Box  1777,  Spartanburg 
SC  29304;  (803)  585-3678. 

SOUTH  CAROLINA  EXCLUSIVE  county  seat 
weekly  and  building.  $74,000  gross,  good  net. 
$120,000-good  terms.  Box  3018,  Editor  & 
Publisher. 

SOUTH  TEXAS  semi-weekly.  TMC.  15th  year. 
Gross  $670M.  Liberal  owner  terms.  James 
White,  Box  109,  McMinnville  TN.  (615)  473- 
2104. 

WASHINGTON  DC  bi-weekly.  100,000  gross 
for  sale.  Award-winning.  Box  2836,  Editor  & 
Publisher. 

WESTERN  OREGON  Mom  and  Pop,  owners  net 
near21K,  growing  fast.  $35,000.  1115  Madi¬ 
son.  NE,  Box  216,  Salem  OR  97303. 


NEWSPAPER  BROKERS 
KNOW  THAT 
E&P  CLASSIFIEDS 
GET  THEM 
THE  BUSINESS! 


CLASSIFIED  ADVERTISING  RATES 

LINE  ADS  POSITIONS  WANTED 

1  week  —$3.50  per  line.  1  week  — $2.50  per  line. 

2  weeks— ^.20  per  line,  per  issue  2  weeks — $2.20  per  line,  per  issue. 

3  weeks — $3.00  per  line,  per  issue.  3  weeks — $2.00  per  line,  per  issue. 

4  weeks — $2.80  per  line,  per  issue.  4  weeks — $1 .80  per  line,  per  issue. 

Add  $3.50  per  insertion  for  box  service.  Add  $2.50  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rate  for  display-classified  is  $75  per 
column  inch  camera  ready,  $85  pub  set. 

Contract  rates  available  on  request. 

DEADLINE:Every  Tuesday,  2  pm  New  York  Time, 
for  Saturday’s  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


EdilM- 1  Publishw 

575  Lexington  Av,  NY,  NY  10022.  (212)  752-7050. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


Classification. 


Assign  a  box  number  and  mail  responses  daily 

Run  ad. _ Weeks _ Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear. 

Mail  to:  Editor  &  Publisher,  575  Lexington  Av,  New  York,  NY  10022. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


ESTABLISHED  southwest  0r«on  weekly  avail¬ 
able.  9000  free  circulation.  $100,000.  Wayne 
Chancey  Consultants,  POBox86,  Headland  AL 
36345;  (205)  693-2619. 

ESTABLISHED  COUNTY  WEEKLY  with  super- 
lor  reputation  In  rapidly  growing  area  In  Zone  4. 
Location  offers  unusual  combination  of  resort 
atmosphere,  expanding  business  and  clean  In¬ 
dustry.  Strong  potential  market.  Owner  retir- 


WEEKLY  NEWSPAPER  In  northern  Vermont  in¬ 
cludes  4-bedroom  home.  Current  years  sales, 
$115,000.  Operating  profit  $40,000  plus. 
Price  $135,000,  excellent  owner  financing. 
Contact  Country  Business  Services,  130  S  Wil¬ 
lard  St,  Burlln^on  VT  05401. 

NEWSPAPERS  WANTED 

IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs.  Including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 


PUBUCATIONS  FOR  SALE 

BUSINESS  NEWSPAPER  serving  advertising 
executives  and  CEO's.  Blankets  major  Eastern 
market  with  27,000  circulation  jgross,  includ¬ 
ing  cash  plus  barter,  about  $400,000.  Excel¬ 
lent  for  m^or  company  entrepreneur,  or  allied 
business.  Terms  acceptable,  but  requires  firm 
$100,000  down.  Box  2970,  Editor  &  Pub¬ 
lisher. 


INDUSTRY 

SERVICES 

ADVERTISING  SERVICES 

THOUSANDS  OF  NEW  AD  DOLLARS  yours  for 
as  little  as  $50  a  month  with  most  complete 
and  easy  co-op  systems  available.  Includes 
training  manuals,  40  programs  and  accrual 
contacts  monthly,  newsletter,  audio  visuals, 
staff  support.  Send  for  15  minute  Co-Up  cas¬ 
sette  Metro  "Co-Up"  System,  A  Goldgraben, 
33  W  34th  St,  New  York  NY  10001. 


CONSULTANTS 

COST  REDUCTION  SERVICE 
See  my  ad  under  Positions  Wanted 
Administrative.  Bob  Douglass. 

EDITORIAL  SERVICES 

"FOI  ACT  GUIDE  for  Editors."  How  to  get  the 
document  you  need.  By  a  retired  FOI  officer. 
For  further  information  write  Box  3036,  Camar¬ 
illo  CA  93010. 

INK  RECOVERY 

WE  WILL  ACCEPT  your  waste  offset  ink.  Our 
federal  EPA  ID  number  Is  CTD000790949. 
Call  for  details.  Ink  Recovery  Service  (203) 
443-5890. 

NEWSPAPER  DESIGN 

FOR  RE-DESIGN,  new  logos,  special  sections, 
new  formats,  layout,  type  specification,  cir¬ 
culation  enhancement,  design  critiques,  and 
staff  training,  call  or  write:  AMERGRAPHICS  & 
URBAN,  INC,  PO  Box  571052,  Miami  FL 
33157;  (305)  248-5434.  The  creative  con¬ 
sulting  and  editorial  design  experts  specializ¬ 
ing  In  precise  visual  communications  for  the 
newspaper  industry.  Ask  for  Alan  Urban,  Presi¬ 
dent  and  Creative  Director. 


INDUSTRY  SERVICES 


NEWSPAPER  SERVICES 


WATCH  YOUR  CLASSIFIED  AD  SALES  SOAR! 
For  43  years  we  have  gained  knowledge  and 
experience  in  sales  management  that  can  help 
you  build  rapid  classIfiM  profits,  promotion 
and  training!  Consultations  and  programs  are 
designed  for  your  own  local  opportunities! 
Greater  profits  can  be  yours.  Call  or  write  for 
more  information  and  references:  Tom  Greene, 
3211  North  74th  Av,  Hollywood  FL  33024; 
(305)  981-1240. 

Put  our  proven  classified  sales  building  experi¬ 
ence  to  work  for  you. 


OFFICE  DESIGN 

INCREASE  PRODUCTIVITY  in  the  office  with¬ 
out  Increasing  costs.  Specialized  space  plan¬ 
ning  and  design  for  journal  Ism  off  Ices.  Contact: 
Dan  Danford,  MANNSCHRECK  BUSINESS  IN¬ 
TERIORS,  512  Felix  St,  St  Joseph  MO  64501 ; 
(816)  279-8567. 


EQUIPMENT 
&  SUPPLIES 

BUSINESS  SYSTEMS 


CUSTOMIZED  BUSINESS  SYSTEMS 
Looking  for  sophisticated  business  and  circula¬ 
tion  systems  tailored  for  your  newspaper?  CDS, 
Inc  offers  proven  systems  In  circulation, 
accounts  receivable,  payable,  payroll,  and 
general  ledger.  We  have  Installed  and  modified 
systems  for  newspapers  with  circulations 
varying  from  15,000  to  100,000.  Call  collect 
for  more  information  (913)  381-1 109,  or  write 
CDS,  Inc,  c/o  Sun  Publications,  Interstate  435 
at  Metcalf  Av,  Overland  Park  KS  66212. 

CAMERA  S,  DARKROOM 

CHEMCO  Marathon  camera.  Film  size 
24"x24";  30"x40  "  copyboard,  480mm  Nikon 
lens.  65  line  glass  screen.  Phone  John  Perfet- 
te.  The  Tribune  Chronicle  (Ohio);  (216)  393- 
2521. 

KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  sen/lce. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach  CA  90801 

SQUeeze  Lenses,  new  and  trade  Ins.  .  . 

Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 

COMPUTER  SOFTWARE 

ACCOUNTS  RECEIVABLE  SOFTWARE  de¬ 
signed  by  a  publisher  to  handle  bookkeeping  In 
terms  of  "column  inches."  Provides  many  sales 
analysis  reports,  aging  analysis,  will  print  dally 
cash  and  sales  journals  and  monthly  state¬ 
ments,  will  calculate  "service  charws,"  re¬ 
quires  Radio  Shack  Model  II  64K  micro¬ 
computer.  For  sample  reports,  phone  or  write: 
Steve  Kuckuk,  PO  Box  469,  Shawano  Wl 
54166;  (715)  526-6188. 

SMALL  DAILIES  AND  WEEKLIES 
Now  you  can  computerize  your  business  and 
circulation  systems  for  under  $60,000  with 
sophistication  formerly  available  only  to  large 
dallies.  Our  economical  software  package  com¬ 
bines  with  the  IBM  Systems  34  to  provide  you 
with  application  In: 

Circulation 
Display  Receivables 
Classified  Receivables 

Payroll,  Accounts  Payable  and  General  Ledger 
Your  newspaper  can  now  obtain  Immediate  on¬ 
line  Information  with  the  convenience  of  multi¬ 
ple  “CRTS",  all  at  a  very  cost-effective  price 
and  without  the  need  to  create  a  burdensome 
data  processing  department.  For  more  Informa¬ 
tion,  call  collect  (913)  381-1109,  or  write 
CDS,  Inc,  c/o  Sun  Publications,  Interstate  435 
at  Metcalf  Av,  Overland  Park  KS  66212. 


W*  mow*  machlnarvl 
EftP  CLASSIFIEDS 
(212)  782-7083 


“  I  COMPUTERS 


COPY  CONTROL  lllstand-alone  computer  ter- 
:hln*ryl  mlnal  for  text  entry,  edit,  disk  storage  and 

IFIEDS  phone  communications  to  your  computer;  with 

JABS  word  processing.  Terminal  Systems  Corpora¬ 

tion,  901  Columbia  Cr,  Merrimack  NH  03054; 
__________  (603)  424-5033. 
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EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES  ' 

EQUIPMENT  &  SUPPLIES 

COMPUTERS 


3  GENERAL  AUTOMATION  No.  1830  CPU 
6  General  Automation  disk  drives 
1  Data  Products  line  printer 
3  Teletype  model  No.  33  ASR 
12  Disk  Packs  CDC  No.  870-32 
1  General  Automation  card  punch 
1  General  Automation  card  reader 
1  Documentation  card  reader 

1  Honeywell  series  No.  200,  Model  No.  120 
with  typewriter  console,  card  reader  and 
punch,  1 100  LPM  printer,  disk  controller 
and  3  disk  drives.  This  systems  is  currently 
under  Honeywell  maintenance. 

2  IBM  model  No.  3  card  data  recorders 

1  DEC-PDP-8/1  system  with  fixed  head  disk 
and  4  DEC  tape  units 

Contact:  Mac  Daley,  (615)  521-8107  or  521- 
8193. 

MULTI-TERMINAL  Logican  front-end  system. 
Latest  hardware  and  software  features.  Speci¬ 
fications  upon  request.  Box  3087,  Editor  & 
Publisher. 


TELERAM’S 

P1888 

Portable/Bureau 

Terminal 

Sales  demo  units  In  perfect  condition  with  90 
day  warranty — includes  cassettes  with 
216,000  characters  of  storage,  7"  diagonal 
screen  and  host  of  text  editing  abilities  and 
keyboard.  $4295  each,  while  supply  lasts. 
Contact:  Teleram  Communications  Corp,  2 
Corporate  Dr,  White  Plains  NY  10604. 

(914)  694-9270 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


BINDERY  AND  MAILROOM  EQUIPMENT. 
Buyers  and  sellers  contact  us.  10%  sales  fee-- 
our  only  charge.  People  you  can  trust.  Jeff  We¬ 
ber  (216)  729-2858. 

CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Crabtree  conveyors  and  srare  parts. 
NORTHEAST  ST0RA(3E  &  INDUSTRIES 
(213)  257-7557 

2  CUTLER  HAMMER  Mark  III  stackers  with 
spare  parts  and  delivery  portion  of  conveyors 
Contact:  Mac  Daley,  (615)  521-8107  or  521- 
8193. 

FOR  SALE.  Addressograph  5000B  with  label¬ 
ing  (list)  attachment.  Also  two  Cheshire  label¬ 
ing  heads,  one  "rotary  head"  model  R.4600 
LH.  Will  sell  any  or  all  machines  for  best  offer. 
Contact  Andy  Rockwood  at  (312)  381-9200. 

FOR  SALE. 

Sheridan  6-pocket  inserter,  stitcher,  trimmer, 
$17,500.  Jeff  Weber,  (216)  729-2858. 

GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Heisley:  (800)  527-1668. 

SHERIDAN  24P.  Excellent  condition.  Avail¬ 
able  early.  1982.  Please  contact  RW  Gilliland, 
Circulation  Director,  Lancaster  Newsp^rs,  8 
W  King  St,  Lancaster  PA  17603;  (717)  291- 
8616. 

MISCELLANEOUS 

1  BEACH  automatic  punch-bend-trim  model 
No.  4560 

1  Beach  manual  punch-bend-trim  machine 
1  Beach  model  No.  6000CL  2-hole  punch 
^0  rolls  5W''x460’  Electrostatic  copy  pap¬ 
er  with  3"  core 

200  rolls  1 1  "x460'  Electrostatic  paper  with  3" 
core 

(>>ntact  Mac  Daley,  (615)  521-8107  or  521- 
8193. 

FOR  SALE— 20.0CX)  black  steel  city  road  run¬ 
ner  motor  route  tubes.  Price  is  negotiable.  Ex¬ 
cellent  condition.  Quick  sale  necessary.  Bill 
Johnson,  Record  Publishing,  123  N  Prospect, 
Ravenna  OH  44266;  (216)  296-8414. 

TEMPORARY  COVERED  STORAGE 
Used  air-supported  structure  50’xl00‘x25' 
high,  in  good  condition.  Currently  used  for  ac¬ 
tive  storage;  may  be  viewed  prior  to  purchase. 
Manufactured  by  Air  Tech  Industries.  Inc.  In¬ 
cludes  interior  lighting,  air  lock,  two  primary 
blowers,  propane  back-up  blower,  and  fuel 
tank.  Available  December  1981  time  frame. 
(^11  Jim  ^Izano,  (201)  646-4151. 


(602)  297-9976;  New  York  (212)  752-0558. 

NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  & 
Oamer  Inc,  540  Frontage  Rd,  Northfield  IL 
60093;  (312)  446-7017. 


NEWSPRINT  ROLLS 

DIRECT  MILL  SHIPMENTS  FROM  OUR 
AMERICAN  &  CANADIAN  MILLS. 

BROOKMAN  PAPER  CORP. 

300  E  54  ST,  NEW  YORK  NY  10022 

(212)  688-3020 

98  ROLLS  of  57"  30  lb  newsprint 
56  rolls  of  28"  30  lb  newsprint 
Contact:  Mac  Daley,  (615)  521-8107  or  521- 
8193. 

PHOTOTYPESETTING 

AM  COMPSET  510  with  processor  used  less 
than  3  months.  Paid  $18,000-sacrifice 
$13,000  cash  or  terms.  (305)  994-8777. 

FOR  SALE.  Edit  7500  LR  with  18  strips, 
$12,500.  Comp  IV  A’s  LR  and  HR,  $37^. 
^mp  IV  B's  LR  and  HR,  $5500.  Computype  II, 
$3450.  Jeff  Weber,  (216)  729-2858. 

FOR  SALE.  AM  4800,  $12,900.  Itek  430 
camera/processor,  $4750.  Quadritch  1200, 
$8000.  IBM  standaline,  $2000.  Pacesetter 
IV,  $7500.  Pacesetter  V,  $13,900.  Compus- 
can  Alpha  OCR,  $5950.  Jeff  Weber  (216)  729- 
2858. 

FOR  SALE.  Comp  I  (pulley),  $2200.  7200  HR, 
$1750.  Comp  IL  $2500.  4961,  $1250.  Jeff 
Weber,  (216)  729-2858. 

IF  YOU  ARE  LOOKING  FOR  a  low  cost  VDT 
system  that  can  directly  drive  your  existing 
typesetter,  then  look  no  further.  We  have  sys¬ 
tem  to  suit  every  need  and  budget.  Full  editing 
capability  and  disk  storage  is  standard,  not 
optional.  Full  communications  capabilities 
available  too! 


PHOTOTYPESETTING 


TYPESETTING  EQUIPMENT.  Buyers  and  sel¬ 
lers  contact  us.  10%  sales  fee-ouronlycharge. 
Pemie  you  can  trust.  Jeff  Weber  (216)  729- 


PRESS  CONVERSIONS 

WEB  WIDTH  REDUCTION 

PRESS  PARTS  *  CONVERSION  LABOR 
Reasonable  delivery  time  *  Expert  Installation 
Over  100  Web  Width  Reductions  Completed 


George  R  Hall,  Inc 
(800)  321-3109 


COLOR  KING  4  units  KJ6  folder— 1973. 
News  King  2  units.  News  King  folder— 1966. 
Baldwin  count-o-veyor  model  104A. 

Stobb  stacker  bundler,  model  PBC. 

Stobb  stacker  bundler,  model  PCI. 

Roller  plate  coater. 

Lincoln  ink  pump. 

Compressor  2  HP  rebuilt  1980,  like  new. 

All  equipment  located  in  our  Orlando  ware¬ 
house.  Available  immediately. 

InterWeb  Systems 
1836  Woodward  St 
Orlando  FL  32803 

(305)  896-4330  Telex  56-7471 


For  information  and  brochure  call  or  write: 
First  Main  Computer  Systems 
PO  Box  795 
Bedford  TX  76021 
(817)  540-2491 

MARK  I  P-16, 5  lenses;  Mark  I  updated  to  Mark 
IV,  13  lenses,  Mark  V,  13  lenses,  and  5  AKI- 
CIT-70  keyboards.  Priced  to  sell.  Please  call 
Jim  Heidenreich,  (305)  377-3721. 

ONE  SYSTEMS— Complete  front  end  system, 
16  terminals,  2  remotes,  output  printer,  wire 
service  terminals,  spare  parts,  daily  paper  went 
out  of  business,  must  sell,  may  trade.  (405) 
737-9494. 

PACESETTERS— Mark  V,  $13,900.  Mark  IV, 
$7500.  Mark  I,  $1750.  38  segments,  $125 
each.  All  guaranteed.  Jeff  Weber,  (216)  729- 
2858. _ 

3  PHOTON  No.  532  with  spare  parts  and  type 
faces 

3  Fairchild  typesetters  model  No.  TPE-214-1 
Contact;  Mac  Daley,  (615)  521-8107  or  521- 
8193. 

QUADRITEK  1200,  $8000.  Itek  430,  $4750. 
Comp  IV  Model  A's  HR  and  LR,  $3750.  Comp 
IV  Model  B  LR,  $5250.  Unified  Ckmposer, 
$3450.  Editwriter  2150,  $3250.  Editwriter 
2750,  $4995.  7200  HR,  $1750.  Compuscan 
Alpha  OCR.  $5950.  Comp  II.  $2500.  Comp  I 
(PuIIm)  $2250.  Permakwik,  $1950.  Compuk- 
siks,  $395.  VIPServo,  $14,500.  Unisetter  and 
Editwriter  strips,  $100-$200.  Edit  7500  HR 
and  LR  Rev  D  with  13  strips,  $12,500.  All 
guaranteed.  Jeff  Weber,  (216)  729-2858. 

TYPESETTING  BARGAIN!  Compugraphic 
Trendsetter  812  Low  Range  with  2  MljT's, 
plenty  of  new  disks,  16  type  fonts  with  width 
cards,  spare  parts  kit  and  font  cleaner— deli¬ 
vered  August,  1980.  Presently  in  use.  Over 
$30,(X)0  in  equipment  for  $22,000.  F^rfect 
for  newspaper,  job  shop,  ad  agency  or  pub¬ 
lishing  company.  Too  much  equipment  for  our 
needs  but  it  will  do  the  job  for  you.  (915)  332- 
3168  or  write  Mike  Sherrod.  PO  Box  3465, 
Odessa  TX  79760, 


BRONZE  TROLLEYS,  ink  floats,  and  more  for 
Goss  Headliner  series  press.  Highest  quality, 
fastest  delivery,  25%-115%  less  than  OEM  ! 
prices.  Call  or  write  for  our  catalog.  URBAN  | 
PRINTING  PRESS  PARTS,  PO  Box  571052, 
Miami  FL  33157;  (305)  245-1351. 

300  BEACH  E-Z  lock  saddles  with  239/16" 
cutoff  I 

1  Complete  Cutler-Hammer  D-Mist  system  with 
spare  parts 

Contact:  Mac  Daley,  (615)  521-8107  or  521- 
8193. 

THE  WEB  SPECIALISTS 
Goss  SSC,  8  units,  1980 
Goss  SC,  6  units,  1969 
Goss  Community,  4  units,  1978 
Goss  Community,  4  units,  1972 
Harris  VI 5C,  5  units,  1979 
Harris  V25,  8  units 

2  JF25's,  1977 
Butler  Autosplicers.3 

ONE  (^p/Atlanta 

(404)  321-3992  Telex  700563 

LINOTYPE  Newsmaster  offset  newspaper 
press.  5  units  (4  units  are  3/c  units),  45Y2" 
(22$'4"  cut-off)  X  36  web  width,  2  folders,  5 
flying  pasters,  drives  and  all  accessories,  new 
1972,  priced  one-third  of  replacement  cost. 
IPEC.INC 
97  Marquardt  Dr 
Wheeling  IL  60090 

(3 1 2)  459-9700  Telex  20-6766 

PRESSES.  CAMERA.  BINDERY.  Buyers  and 
sellers  contact  us.  10%  sales  fee~our  only 
charge.  People  you  can  trust.  Jeff  Weber,  (2 16) 
729-2858. 

HARRIS  V15C 

5  Unit  Harris  web  offset  press,  manufactured 
and  installed  in  1979,  Vi  and  Vk  page  folder, 
50  hp  drive,  excellent  press. 

Offered  exclusively  by 
Inland  Newspaper  Machinery  Corp 
105th  &  Santa  Fe  Dr.  PO  Box  15999 
Lenexa  KS  66215 

(913)492-9050  Telex  42362 

GOSS  URBANITE  PRESSES 

6  unit  G(ss  Urbanite  press,  SN  U-892, 

Mfg  1971. 

6  unit  Goss  Urbanite  press.  SN  U-640, 

Mfg  1968.  Used  to  print  15,000  daily 
newspaper. 

Both  pres^  have  been  well  maintained  and 
are  available  for  immediate  delivery. 

Offered  exclusively  by 
Inland  Newspaper  Machinery  Corp. 

105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa  KS  66215 

(913)  492-9050  Telex  4-2362 

HARRIS  V-15A,  4  units,  1971. 

Harris  V-15A,  6  units,  1973. 

Harris  V-15A,  add-on  units,  1977. 

Harris  845,  6  units,  23  9/16". 

Harris  V-15A,  8  units.  1973. 

(X>ttrell  V-25,  Vk  and  Vi  folder. 

Goss  Community  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  folders:  Urbanite,  Suburban,  SU. 

Goss  Urbanite  Vk  folders. 

Goss  4,  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22  Vk",  45  Vi". 

Fincor  motor  and  controls. 

Harris  M-IOOOA,  4  units  23Vi  1972. 

Harris  845,  22^4,  5  units,  1973. 

Harris  8  units,  34Vi  x  50. 

Fairchild  New^ing  2  units,  1972. 

Colorking  folder  KJ-6. 

Goss  P-50  34 Vi  X  50,  6-unit. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 

4  units  1  folder,  1972 
6  units  1  folder,  1972 

Roll  stands,  upper  balloon  former,  motor  drives 
and  miscellaneous  accessories.  We  will  sell 
complete  presses  or  components. 


IPEC,  INC. 


I  PEC,  INC 


97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


97  Marquardt  Drive 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 

GOSS  SUBURBANS,  2  units,  3  units,  4  units, 
with  folders  available.  Completely  refurbished. 
Also  Suburban  add-on  units,  single  or  stacked. 
All  types  of  web  equipment  available:  (415) 
626-7020  or  (408)  496-0^. 


HARRIS  EQUIPMENT 
6  Units  -  2  Folders  -  VISA 
4  Units  -  2  Folders  -  V25 
8  Units  -  3  Folders  -  V25 

Can  be  seens  in  operation! 

We  are  agents  only.  Guarantee  our  finder's  fee, 
then  make  your  own  deal  with  the  owners. 

UPECO 

PO  Box  455 
Lyndhurst  NJ  07071 
(201)  438-3744 

PLACE 

YOUR 

BET... 

ON  E&P 
CLASSIFIEDS 
...We  Bet 
You’ll  Be 
Satisfied 

If  your  game  is  equipment,  pro¬ 
ducts,  services  or  systems  used  in 
newspaper  production  (or  if  you're 
a  publisher  with  surplus  equipment 
on  your  hands)  E&P  Classifieds 
are  your  best  bet  to  make  (or  save) 
some  easy  money. 

E  &  P's  Help  Wanted  ads  reach  the 
industry  people  you  are  looking  for 
to  fill  that  open  position  at  your 
paper.  And,  Positions  Wanted 
advertisers  tell  us  that  E&P  Classi¬ 
fieds  ads  get  results! 

Call  us  today  to  reserve  space  in 
our  next  issue.  Ask  about  our  low 
contract  rates. 

E&P  CLASSIFIEDS 
You  Can  Bet  On  Them! 
(212)  752-7050 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


1976  6  UNIT  NEWSKING  with  KJ  6  folder, 
counterveyor,  all  related  press  and  camera 
equipment  to  set  up  complete  shop.  San  Anto¬ 
nio  TX.  (512)  736-4307. 


1—8  UNIT  HOE  COLORMATIC,  22^4"  cutoff, 
single  3:2  fold- 3  color  cylinders. 

1 —  8  unit  Hoe  Colormatic,  22^4"  cutoff, 
double  3:2  folder. 

2 —  18  unit  Hoe  Color  Convertible  presses, 
224'4"  cutoff,  6  color  cylinders  per  press 
line  (6  folders— 3:2  and  2:1),  will  divide 
components  and  folders  to  meet  your  needs. 

2—8  unit  Goss  Mark  I  presses,  22w'  cutoff, 
automatic  pasters. 

1 — 6  unit  Goss  Mark  I  press,  22^4"  cutoff, 
automatic  pasters.  In  warehouse — save  re¬ 
moval. 

52-units  Goss  Mark  I  available,  A82  and  A88 
(23  9/16”  cutoff),  color,  single,  double  half 
decks  and  Wolf  color  cylinders,  four  3:2 
Imperial  folders,  five  double  2:1,  auto¬ 
matic  reels  and  pasters. 

For  more  information 
call,  write  or  wire: 

INLAND  NEWSPAPER  MACHINERY  CORP. 

105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa  KS  66215 

(913)  492-9050  Telex  42362 


WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe, 
Scott,  Goss  and  Wood  presses,  offset  or  letter 
press;  portable  ink  fountains;  2  Cline  reels  and 
pasters;  Goss  single  width  balloon:  104A coun¬ 
ter  stacker;  4  units  Goss  CommuniN  press;  6 
units  Goss  Urbanite  press;  5  units  Econo  web 
press;  forklifts  with  rotating  roll  clamps.  We 
have  or  can  get  what  you  need  for  your  press¬ 
room  or  mailroom.  We  do  machinery  moving 
and  erecting.  We  but  used  printing  equipment. 

NORTHEAST  STORAGE  AND 
INDUSTRIES  INC. 

(213)  257-7557 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900.  AMS,  1290 
Central  Av.  Hillside  NJ  07205. 


GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 
Box  1983,  Editor  &  Publisher. 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


MULLER  231  Counter  Stacker  for  daily  news¬ 
paper  operation.  Reply  to  Box  3037,  Editor  & 
Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 


PARTS  FOR  CHESHIRE  No.  N3000. 

Contact  Mac  Daley,  (615)  521-8107  or  521- 
8193. 


WILL  PAY  TOP  CASH  PRICES  tor  paper  cut¬ 
ters,  Phillipsburg  and  Pitney-Bowes  inserting 
machines;  Cheshire  automatic  labelers,  die 
cutters,  sheeters,  Bunn  string  tyers,  envelope 
converting  equipment,  vacuum  forming,  shrink 
pack,  skin  packaging  and  blister  forming  also 
printing  presses  etc.  plus  Virkotype  and  gold 
stamping  equipment.  We  will  assume  all  pick 
up  and  transportation  charges  and  pay  in  cash 
or  certified  check  in  advance.  Phone  toll  free 
(800)  521-7301  or  in  Michigan  (313)  547- 
6200. 

M  SELLARS  &  ASSOCIATES 
PO  Box  20190 
Ferndale  Ml  48220 


WANTED 

Intertype  machine  model  C4. 
Contact  Mr  K  Moorthi 
109  Selsdon  Rd 
Plaistow,  London.  E13  9BZ 
UK. 


WANTED;  Comp  l-IV's,  7200's,  MDT  350's, 
Editwriters,  Unisetters,  others.  10%  sales fee- 
our  only  charge.  Jeff  Weber.  (216)  729-2858. 


WANTED:  4-color  Miller  (‘73  or  later)  or 
Heidelberg  or  Harris  23x26  minimum.  25x38 
maimim.  Jeff  Weber,  (216)  729-2858. 


WANTED: 

Didde  Glaser  or  Sheridan  3-pocket  inserter. 
Jeff  Weber,  (216)  729-2858 


WANTED;  Unisetters.  Comp  IVs.  Edit  7500 
and  7200's.  Linotron.  8-MDT  350's.  20  ter¬ 
minals  (prefer  Titus).  Unified  terminals.  UTS 
controller.  296rs  Computype  I.  Unified  com¬ 
posers.  Jeff  Weber,  (216)  729-2858. 
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HELP  WANTED.  .  . 


ACADEMIC 


BROADCASTING— Department  of  Com¬ 
munication  seeks  Associate/Full  Professor  for 
teaching,  curriculum  development,  profession¬ 
al  contacts  and  research.  Option  for  adminis¬ 
trative  responsibilities  possible.  PhD,  profes¬ 
sional  broadcast  experience  and  demonstrated 
teaching  ability  required.  Growing  department 
considering  school  status  with  700  majors. 
Grad  program  starting  this  academic  year.  Ap¬ 
plication  and  curriculum  vita  to:  Chairman, 
Broadcast  Journalism  Search  Committee,  Uni¬ 
versity  of  Miami,  PO  Box  248127,  Ctoral  Gables 
FL  33124,  by  December  1,  1981. 


FACULTY  OPENING  TO  TEACH  EDITING 
Application  Deadline:  October  30,  1981 

Rank:  Lecturer,  initial  one  to  five  year  appoint¬ 
ment  with  the  possibility  of  reappointment 
for  five  year  terms  upon  mutual  consent. 

Responsibilities;  The  primary  concern  is  teach¬ 
ing  editing.  The  person  hired  would  teach 
two  sections  of  editingand  probably  one  writ¬ 
ing  course  each  semester.  (In  addition,  if  the 
person  has  an  interest  in  high  school  journa¬ 
lism,  there  is  opportunity  for  an  additional 
stipend  for  work  with  the  high  school  press 
institute  in  the  summer.) 

Qualifications:  At  least  five  years  of  recent  pro¬ 
fessional  newspaper  experience  in  editing 
(basic  copyediting,  enterprise  editing,  layout 
and  design).  Familiarity  with  electronic  edit¬ 
ing  equipment  is  essential.  Demonstrated 
teaching  ability,  or  strong  evidence  of  excel¬ 
lent  teaching  potential.  Appropriate  educa¬ 
tional  background. 

Salary:  Competitive  and  commensurate  with 
qualifications. 

Starting  date:  January  10,  1982. 

The  University  of  North  Carolina  is  an  equal- 
opportunity.  affirmative-action  employe'  and 
encourages  applications  from  all  qualified  per¬ 
sons. 

Applicants  should  send  complete  letters,  re¬ 
sumes.  recommendations,  salary  requirements 
and  other  supporting  material  to: 

Dun  Richard  R  Cole 
School  of  Journalism 
Howell  Hall  021A 
University  of  North  (tarolina 
Chapel  Hill  NC  27514 


IS  THERE  A  DOCTOR 
IN  THE  HOUSE? 


Yes,  yes,  yes!  When  the  experienced 
professor  is  looking  for  a  change  of 
scene  or  challenge,  he/she  knows 
the  place  to  find  that  job  is  E&P 
CLASSIFIEDS!  E&P  is  found  in  most 
Journalism  libraries  around  the 
country,  so  what  more  logical  place 
to  list  your  Academic  openings? 
E&P  CLASSIFIEDS— 

WE  RE  EDUCATED! 


ADMINISTRATIVE 


CONTROLLER — For  26,000  daily  newspaper. 
Accounting  degree  with  3-5  years  experience. 
Send  resume  and  salary  history  to  General  Man¬ 
ager,  700  Monument  St,  Danville  VA  24541. 


GENERAL  MANAGER  sought  for  14,000  daily 
in  southern  Indiana.  Looking  for  individual  with 
strong  background  in  all  phases  of  newspaper 
operation,  including  marketing  and  computer¬ 
ization.  Send  resume  and  salary  requirements 
to  Allan  Murphy,  Herald-Times  Inc,  PO  Box 
909,  Bloomington  IN  47402. 


SPECIAL  PROJECTS  MANAGER— Major  Sun¬ 
belt  newspaper  seeks  aggressive,  experienced 
special  projects  manager.  Previous  experience 
should  include  extensive  understanding  and 
use  of  work  flow  measurement  and  control 
methods.  Accounting  and  finance  experience 
helpful.  Individual  must  have  ability  to  com¬ 
municate,  evaluate  and  make  recommenda¬ 
tions.  High  $20's,  bonus  program,  excellent 
benefits  package.  Send  resume  to  Box  3054, 
Editor  &  Publidier. 


ADVERTISING 


ADVERTISING  SALES/MANAGER 
Small  eastern  Pennsylvania  daily  with  TMC  edi¬ 
tion  needs  an  energetic,  experienced  person  to 
develop  a  classified  department  and  to  beef-up 
our  retail  division.  Cannot  be  afraid  of  competi¬ 
tion.  Salary  plus  commission.  Send  resume 
with  salary  requirements  to  Box  2997,  Editor  & 
Publisher. 


ADVERTISING  MANAGER  for  Zone  2  suburban 
weekly.  Self-starter,  leader  to  motivate  youth¬ 
ful  sales  staff.  Minimum  5  years  experience  in 
advertising.  Reply  to  Box  2998,  Editor  &  Pub¬ 
lisher. 


ASSISTANT  ADVERTISING  DIRECTOR 
Excellent  opportunity.  Immediate  opening  for 
48,000  daily,  82,000  Sunday  (7  day  publica¬ 
tion)  in  Zone  2.  Seek  highly  motivated,  experi¬ 
enced  individual  with  strong  leadership  experi¬ 
ence  with  heavy  emphasis  on  sales  develop¬ 
ment.  Salary  commensurate  with  experience. 
Excellent  benefits.  Send  resume  to  Box  3007, 
Editor  &  Publisher.  Our  employees  know  of  this 
opening. 


ADVERTISING  SALES  MANAGER 
Very  successful  broadsheet  shopper  needs 
take-charge  type  salesperson.  Must  haveabili^ 
to  hire,  train  and  work  with  sales  staff.  Live  in 
the  beautiful  Pocono  Mountains  of  northeast 
Pennsylvania.  Send  complete  information — 
PO  Box  345,  Stroudsburg  PA  28360. 


ADVERTISING  DIRECTOR 
Upstate  New  York  15,000  independent  daily 
has  immediate  opening  for  sales  professional 
versed  in  contemporary  marketing  and  people 
oriented  management.  Must  be  able  to  develop 
and  direct  staff  of  12  through  example  and 
hands-on  leadership.  Progressive  company 
with  weekly,  cable  and  commercial  printing 
businesses.  Salary  in  twenties  plus  monthly 
cash  bonus.  Reply  in  confidence  to  Paul  Hans. 
THE  RECORDER,  1  Venner  Rd,  Amsterdam  NY 
12010;  (518)  843-1100. 


INTELLIGENT  AND  AGGRESSIVE  retail  ad 
manager  is  needed  for  a  medium-sized  Ohio 
daily.  This  person  must  have  a  strong  back¬ 
ground  competing  with  or  working  for  a  free 
distribution  print  media.  The  position  offers  an 
excellent  opportunity  to  advance  into  general 
management.  Send  resume  including  salary  re¬ 
quirements  to  Box  3021,  Editor& Publisher,  in 
strictest  confidence. 


RETAIL  ADVERTISING  MANAGER  for  30,000 
PM  daily  in  universiW  community.  Outstanding 
career  opportunity  for  energetic,  bright  indi¬ 
vidual  with  proven  experience  in  management 
and  marketing.  Send  resume  to  Publisher,  Dai¬ 
ly  Progress,  PO  Box  1287,  Charlottesville  VA 


SALES  ORIENTED  advertising  representative 
for  20,000  daily.  Join  our  young,  growing  staff, 
selling  both  display  and  classified.  Experience 
or  education  in  print  sales  required.  Salaiy  plus 
commission.  Send  resume  to  S  Haskell,  Adver¬ 
tising  Director,  Kennebec  Journal,  Augusta  ME 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 


HELP  WANTED 


ADVERTISING 


ADVERTISING  MANAGER— We  are  looking  for 
a  strong  manager,  motivator  to  build  business 
in  a  growth  area  of  Florida.  Good  salary  and 
benefits.  Send  reply  to  Box  3049,  Editor  & 
Publisher. 


ADVERTISING  MANAGER 
Zone  1.  23,000  daily  with  two  editions  plus 
TMC  and  associated  weeklies  seeks  advertising 
manager  with  ability  to  lead  and  motivate 
through  hands-on  example  and  innovative 
ideas.  Will  direct  total  advertising  efforts  with 
management  responsibility  for  all  retail,  classi¬ 
fied  and  national  advertising  sales.  Will  lead 
staff  of  20  and  report  to  the  general  manager. 
Salary  in  $28,000-$30,000  range.  Send  full 
resume  to  Box  3074,  Editor  &  Publisher. 


CLASSIFIED  TELEPHONE  SALES  MANAGER 
Join  a  growing  80,000  daily  with  career  oppor¬ 
tunity.  Manage  entire  phone  department, 
voluntary  and  contract.  Department  status  re¬ 
ports  directly  to  ad  director.  Must  be  creative, 
self-starter,  experienced  administrator,  moti¬ 
vator  and  trainer.  Excellent  salary,  bonus  plan 
and  fringes.  Department  to  be  expanded.  Right 
person  should  earn  mid  to  high  twenties  and 
more.  Send  resume  to  Box  304 1 .  Editor  &  Pub¬ 
lisher.  Include  background  experience  and 
qualifications. 


DISPLAY  AD  SALES  for  weekly  newspaper. 
Lake  Tahoe  News,  PO  Box  658,  S  Lake  Tahoe 
CA  95705;  (916)  544-8904, 


THE  SEARCH  IS  ON.  Sales  manager,  3  weekly 
newspapers,  training  of  new  sales  people, 
agency  calls,  making  some  calls  on  larger 
accounts,  salary  plus  commission.  Casper, 
Wyoming.  (307)  265-3870  John. 


ARTIGRAPHICS 


ASSISTANT  ART  DIRECTOR 
Editorial  artist,  strong  in  creative  news  graphics 
with  design  and  layout  skills  to  manage  edito¬ 
rial  art  department  in  evenings.  Please  send 
work  samples,  resume  and  salary  history  to 
Marty  Petty,  Editorial  Art  Director,  The  Kansas 
City  Star  and  Times,  1729  Grand,  Kansas  City 
MO  64108. 


PUBLICATIONS  EDITOR/DESIGNER 
To  design,  layout,  illustrate,  and  coordinate 
publication  of  externally  and  internally  circu¬ 
lated  university  publications.  Bachelor's  de¬ 
gree  (minimum)  and  publications-design  ex¬ 
perience  required:  writing  and/or  editing  ex¬ 
perience  helpful.  Send  resume,  salary  require¬ 
ments  and  publications  samples  by  September 
26  to:  W  Gerry  Gilmer,  Director  of  University 
Relations,  Box  5328,  Mississippi  State  MS 
39762,  An  Equal  Opportunity  Elmployer. 


CIRCULATION 


CIRCULATION  MANAGER  for  5  day  evening 
small  daily  in  Zone  5.  Experience  in  sales  con¬ 
tests  and  crewing  necessary.  Good  salary, 
bonus  and  benefits.  Send  letter  and  resume  to 
Box  3052,  Editor  &  Publisher. 


CIRCULATION  MANAGER  sought  for  14,000 
daily  in  southern  Indiana.  Organizational  skills 
and  strength  in  subscription  promotion  very  im¬ 
portant.  Send  resume  and  salary  requirements 
to  Allan  Murphy,  Herald-Times  Inc,  PO  Box 
909,  Bloomington  IN  47402. 


GENERAL  MANAGER 

Of  an  OLitstancding  5-day  daily  in  New  Braunfels, 
Texas,  right  in  the  heart  of  the  beautiful  hill  country. 
An  excellent  market  with  tremendous  growth 
potential. 

Need  someone  with  good  people  skills  and  orga¬ 
nizational  ability. 

Send  resume  to  Patrick  E.  Bolger,  Vice  President 
and  Southern  District  Manager,  Taylor  Com¬ 
munications,  Inc.,  PO  Box  1200,  Seguin  TX  78155. 
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HELP  WANTED 


aRCULATION 


CITY  CIRCULATION  MANAGER 
We  are  looking  for  an  individual  who  has  the 
talent,  experience  and  leadership  to  take  on  a 
unique  challenge  in  our  highly  competitive  two 
newspaper  market.  We  are  a  medium-size  daily 
and  Sunday  newspaper  and  we  are  looking  for 
someone  to  manage  our  city  home  delivery  op¬ 
eration.  This  position  is  a  key  growth  position  in 
our  circulation  operations  and  success  in  meet¬ 
ing  the  challenge  of  home  delivery  circulation 
growth  will  be  appropriately  rewarded  both  in 
terms  of  compensation  and  career  growth.  If 
you  are  interested  in  this  type  of  opportunity, 
send  your  resume  to  Box  3034,  Editor  &  Pub¬ 
lisher. 


CIRCUUTION  MANAGER 
Under  20,000,  6  day  daily  ready  to  boom  in 
circulation.  Zone  2.  "Take  charge"  and  "roll  up 
the  sleeve"  circulation  people  only  please  app¬ 
ly.  Excellent  salary  and  benefits  for  qualified 
individual.  Send  complete  resume.  Reply  in 
strict  confidence  to  Box  3044,  Editor  &  Pub¬ 
lisher. 


DISTRICT  MANAGERS 
SUNNY  SOUTHERN  CALIFORNIA 
Earn  $20,000  the  first  year,  plus  auto  allo¬ 
wance  and  excellent  fringe  benefits.  If  you  are  a 
PRO  looking  for  a  challenge  with  advancement 
opportunities  call  Mr  Roach  collect  at  (213) 
244-1139. 


PROMOTION  SALES  MANAGER 
Medium-sized  daily.  Zone  2,  has  opportunity 
for  aggressive  professional.  Must  have  prior  ex¬ 
perience  in  telephone,  crew  and  carrier  sales 
promotion.  Excellent  salary,  incentives,  be¬ 
nefits  for  qualified  applicants.  Send  resume 
and  salary  history  to  Box  2967,  Editor  &  Pub¬ 
lisher. 


CIRCULATION  DIRECTOR  for  8000  daily  with 
26,500  TMC  distribution.  Must  have  good 
knowledge  of  FREE  distribution  as  weTl  as 
voluntary  pay  systems.  Strong  on  promotion 
and  service.  Good  opportunity  for  second  per¬ 
son  on  larger  paper  to  move  up.  Please  send 
resume,  including  experience,  education  and 
salanr  requirements  to  Cliff  Downing,  THE 
FREE  PRESS,  PO  Box  100,  Quakertown  PA 
18951. 


CIRCULATION  VENDOR  COORDINATOR  for 
outside  single  copy  sales.  Must  be  experienced 
working  with  young  men  and  women.  Position 
offers  great  challenge  to  help  build  circulation 
for  America’s  largest  growing  newspaper.  Only 
top-notch  applicants  need  apply.  Salary  range- 
-$350-$49S.  Send  resume  to: 

Stan  Getleson 
Circulation  Manager 
New  York  Post 
210-South  St 
New  York  NY  10002 


DAILY 

NEWSPAPER 

EDITORS 

Cast  your  net  for  minority 
talent  in  the  broadest  pool 
available.  |OB  NET,  a 
national  placement  ser¬ 
vice,  has  supplied  editors 
with  more  than  80  minority 
journalists.  We  charge  a 
minimal  fee  that  is  applied 
at  the  point  of  hiring  only 
to  the  on-going  operations 
of  our  non-profit  service. 

Looking  for  minority  repor- 
ters,  editors,  photo¬ 
graphers  at  all  levels  of  ex¬ 
perience?  Call  or  write: 

JOB  NET 

1523  New  Hampshire 
Ave.,  N.W.,  Washington 
DC  20036;  (202)  797-UOO. 


HELP  WANTED 


CIRCULATION 


SUN  BELT  LIVING 
Single  Copy  Sales 

Arizona  Republic/Phoenix  Gazette,  has  an 
opening  for  an  assistant  single  copy  manager 
who  has  demonstrated  ability  and  can  move  up 
to  single  copy  manager  within  a  few  years.  We 
recognize  the  growing  importance  of  single 
copy  sales  and  are  therefore  seeking  only  qual¬ 
ified  candidates  with  strong  people  skills,  lead¬ 
ership  qualities  and  ability  to  motivate  person¬ 
nel  to  higher  levels  of  achievement  in  this 
rapidly  growing  market.  Send  resume,  salary 
history  to  Don  Martz,  Circulation  Director,  Ari¬ 
zona  Republic/Phoenix  Gazette,  PO  Box  1950, 
Phoenix  AZ  85001. 

An  Equal  Opportunity  Employer 


DATA  PROCESSING 


DATA  PROCESSING 
PROGRAMING  MANAGER 
Winter's  coming!  Tired  of  ever  increasing  heat¬ 
ing  bills?  State  income  taxes?  Try  Texas!  The 
Fort  Worth  Star-Telegram,  a  major  daily  news¬ 
paper,  has  a  key  opening  in  it’s  data  processing 
area.  You  will  manage  the  pro^amming  staff 
and  play  a  major  role  in  the  design  and  imple¬ 
mentation  of  on-line  computer  applications. 
The  successful  candidate  should  have  adv¬ 
anced  knowledge  on  either  DEC  RSTS/E  using 
COBOL,  DIBOL  or  Basic  Plus,  or  HP3000  MPE 
using  COBOL.  Newspaper  data  processing  ex¬ 
perience  is  preferred.  We  offer  a  very  competi¬ 
tive  salary  and  benefits  package  plus  excellent 
relocation  assistance,  ^nd  your  resume  and 
salary  requirements  to: 

Ft  Worth  Star-Telegram 
Personnel  Director 
PO  Box  1B70 
Ft  Worth  TX  76101 
An  Equal  Opportunity  Employer  M/F 


EDITORIAL 


MANAGING  EDITOR  wanted  on  6000  circula¬ 
tion  daily  in  small  college  town  near  Midwest 
metropolitan  area.  Reporting  and  photo  experi¬ 
ence.  Send  resume  to  Box  3023,  Editor  &  Pub¬ 
lisher. 


HELP  WANTED 


EDITORIAL 


ARIZONA  REPUBLIC  seeking  crack  copy  edi¬ 
tors.  Weeks  tryout  mandatory.  First  time  ap¬ 
plications  only,  please.  Send  resume  with  re¬ 
ferences  (phone  numbers)  to  B.  Clair  (tobb. 
News  Editor,  Arizona  Republic,  Box  1950, 
Phoenix  AZ  85001. 


AGRICULTURE-ENERGY  reporter  for  30,000 
circulation  newspaper.  Experience  required. 
Send  resume,  clips  to  Lynda  Laux-Bachand, 
Minot  Daily  News,  PO  Box  1150,  Minot  NO 
58701;  (701)852-3341. 


ARCHITECTURE-INTERIOR  DESIGN  WRITER 
Regional  consumer  magazine  needs  writer  with 
a  strong  baclwound  in  residential  architecture 
and  interior  d^ign.  Travel  one  to  two  weeks  a 
month  from  Zone  4  offices  collecting  examples 
of  good  home  design  and  decoration.  Applicant 
should  have  3  to  5  years  professional  experi¬ 
ence  in  writing  and/or  residential  design  and 
should  have  the  judgment  to  recognize  good 
design.  Send  resume  and  samples  to  Box 
30m,  Editor  &  Publisher. 


AGGRESSIVE  CITY  EDITOR  of  25,000  PM  in 
Zone  4  needs  a  newshound  to  motivate  a  10- 
person  staff  to  get  stories  ahead  of  the  competi¬ 
tion.  Minimum  experience.  6  years.  Salary 
negotiable.  Box  3069,  Editor  &  Publisher. 


AGGRESSIVE  CITY  EDITOR  needed  to  lead 
bright,  eager  staff.  Strong  writer  and  idea  per¬ 
son  with  a  background  in  graphics.  We  are  a 
major  metro-region  75,000-80,000  PM  with 
heavy  local  emphasis.  Box  3080,  Editor  &  Pub¬ 
lisher. 


BUSINESS  EDITOR — Here’s  your  chance  to 
take  a  small,  rural  county  seat  weekly  and  turn 
it  into  a  smart,  profitable  business  publication. 
Lots  of  room  to  grow.  Send  resume  and  salary 
requirements  to  Box  3030,  Editor  &  Publisher. 


COURTHOUSE  REPORTER— For  small  cir¬ 
culation  weekly  in  Mid  Atlantic  area.  A  great 
place  to  start.  Own  car  a  must.  Beginning  level 
salary,  good  benefits.  Send  resume  and  salary 
requirements  to  Box  3029,  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


HIGHLY  MOTIVATED  with  5-7  years  back- 
pound  in  daily  newspaper  reporting  writing 
and  editorial  page  work.  Job  involves l^ng  out 
page,  selecting  columns,  writing  editorials  and 
doing  research  and  writing  on  major  editorial 
topics.  Main  emphasis  on  timely  commentary 
and  complete  backgrounding  of  local  issues. 
Good  salary,  excellent  opportunity.  Send  re¬ 
sume  to  Bill  Boyne,  Editor,  Rochester  Post  Bul¬ 
letin.  PO  Box  6118,  Rochester  MN  55903. 


IMMEDIATE  OPENING  for  general  assignment 
reporter  on  small  western  Pmnsylvania  AM  dai¬ 
ly.  Good  opportunity  for  recent  college  graduate 
to  learn  all  facets  of  newspaper  pr^uction 
while  living  in  prime  outdoor  recreation  area. 
Reply  to  DR  Divelbiss,  The  Spirit,  Box  444, 
Punxsutawney  PA  15767. 


MANAGING  EDITOR.  Morning  daily  needs  ex¬ 
perienced,  conservative  newsperson,  qualified 
to  manage  a  22,000  plus  newspaper  in  its 
second  century,  although  iTKxlem  in  every  re¬ 
spect.  Would  be  expected  to  man^  and  direct 
staff  of  approximately  20.  Send  resume  in¬ 
dicating  availability,  education,  experience, 
family  situation,  and  other  details  considered 
essential  to  evaluate  qualifications,  together 
with  references.  Salary  depends  upon  pertinent 
factors.  Applications  to  John  E  Scott,  Editor, 
The  Andei^  Herald,  Box  1090,  Anderson  IN 
46016. 


BUSINESS  EDITOR 

Growing  south  Florida  AM  has  challenge  for 
creative  editor.  Compete  in  major  metro  market 
and  manage  bright,  amessive  staff.  Qualified 
applicants  must  have  5  years  experience  edit- 
iiig  and  writing,  including  supervisory  experi¬ 
ence.  We  offer  an  excelimt  salary  and  fringe 
benefits  and  a  dynamic  work  environment. 
Qualified  applicants  please  send  resume  in¬ 
cluding  salan  history  and  recent  clips  to: 
Employifient  Manager 
Ft  Lauderdale  News/Sun  Sentinel 
101  N  New  River  Dr,  East 
Ft  Uuderdale  FL  33302 
(305)  761-4749 

An  Equal  Opportunity  Employer 


FINANCIAL 
PUBLIC  RELATIONS 

R.J.  Reynolds  Industries,  Inc.  offers  an  excellent  career  opportunity 
for  an  individual  in  its  Corporate  Public  Relations  Department  in 
Winston-Salem,  N.C.  Working  in  the  Financial  Communications 
group,  the  individual  will  assist  in  preparing  Annual  and  Quarterly 
Reports,  Shareholder  Issues,  Financial  News  Releases,  speeches  and 
other  financial  related  publications. 

Candidates  for  the  positions  should  possess  the  following: 

•  Excellent  writing  skills 

•  Good  organizational  abilities 

•  Self-motivation 

•  Awareness  for  detail 

Education  in  business  and  working  background  in  journalism  and 
Corporate  Public  Relations  would  be  decided  assets. 

We  offer  a  competitive  salary,  excellent  benefits  package  and 
opportunities  for  continued  professional  growth.  Please  send  resume 
and  salary  history  in  confidence  to:  Mr.  J.R.  Coupland,  Corporate 
Recruiting  Manager,  R.J.  Reynolds  Industries,  Inc.,  Winston-Salem, 
N.C.  27102. 


An  Equal  Opportunity  Employar  M/F 

Tobacco  Products 
Foods  &  Beverages 
Oil  &  Gas 
Packaging 
Transportation 


RJReynolds  Industries,  Inc. 
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HELP  WANTED 


CITY  EDITOR:  A  real  stickler  fof  good  grammar, 
spelling  and  the  English  language  in  general, 
able  to  take  over  guidance  of  a  promising 
though  somewhat  inexperienced  staff.  Experi¬ 
ence  required.  VDT  familiarity  desired.  A  good 
opportunity  for  the  right  person  at  a  medium- 
sized  daily  AM  in  the  Adirondack  region  of  up¬ 
state  New  York.  Reply  with  resume  and  salary 
required  to  Box  3033,  Editor  &  Publisher.  | 

COPY  EDITOR  sought  tor  regional  daily  in  up-  | 
state  New  York.  Some  experience,  familiarity 
with  electronic  editing,  layout  helpful.  Com-  - 
petitive  salary.  Write  John  B  Johnson,  Manag-  ' 
ing  Editor,  Watertown  Daily  Times,  Watertown  ' 
NY  13601.  I 

CITY  EDITOR  tor  afternoon  daily.  Must  have  ] 
journalism  experience.  Will  edit  copy,  train  re¬ 
porters  and  do  some  writing.  VDT  experience  - 
nelpful.  Good  pay,  benefits.  Contact  Dorothy 
Hozie,  Managing  Editor,  Times-Press,  Streator 
IL:  (815)672-2111. 

MANAGING  EDITOR 
HEALTH  CARE  MAGAZINE 
If  you've  got  3-5  years  of  solid  magazine  or 
newspaper  experience  we  can  offer  you  an  out¬ 
standing  opportunity  with  our  fast  growing  Sun¬ 
belt  publishing  firm.  We  need  you  to  help  build 
one  of  our  five  journals  into  the  best  in  the  field . 
Currently  reaching  75,000  dentists  with  hard 
hitting  management,  business  and  heavy  staff 
written  format,  you  must  have  solid  writing, 
editing  and  production  experience.  We  are 
offering  a  great  opportunity  for  professional 
accomplishment,  financial  reward  including 
salary,  bonus,  company  paid  insurance  and 
profit  sharing  plan-plus  the  high  quality  of  life 
in  a  medium-sized  lake  front  city  half  way  be¬ 
tween  Dallas  and  Austin.  Send  resume  to  Per¬ 
sonnel  Director,  PO  Box  7573,  Waco  TX 
76710. 

MAJOR  COLORADO  DAILY  is  updating  its  file 
of  applicants  for  the  position  of  copy  editor. 
Quality  is  our  interest.  Applicants  should  be 
proficient  in  headline  writing,  design  and  lay¬ 
out.  Box  3084,  Editor  &  Publisher. 

NEWS  EDITOR  for  7000  six-day  daily  in  Zone 
7.  Must  have  background  of  all  phases  to  train 
young  staff.  Good  opportunity  for  well-versed 
individual.  Benefits.  Write  giving  full  resume  to 
Box  3013,  Editor  &  Publisher. 

NEWS  EDITORS 

Fast  growing,  modern  suburban  newspaper 
group  looking  for  news  editors  who  know  and 
enjoy  suburban  journalism.  Should  bean  excel¬ 
lent  copy  editor,  knowledgeable  in  graphics 
and  able  to  lead  a  staff  in  publishing  a  news¬ 
paper  people  look  forward  to  reading  week  after 
week.  Send  resume  and  salary  requirements  to: 
Bobby  Nesbitt,  Neighbor  Newspapers,  Inc,  PO 
Box  449,  Marietta  GA  30061 . 

NIGHT  CITY  EDITOR— 40M,  Zone  2  daily  in 
New  York  metro  area  seeks  an  editor  to  take 
charge  and  run  nightside  operation.  Good  orga¬ 
nizational  abilities,  sharp  news  judgment  and 
good  track  record  needed.  Should  be  capable  of 
creative  thinking  and  motivating  young  staff. 
An  opportunity  to  help  shape  our  paper  and  be 
part  of  newsroom  management  team.  Send  in¬ 
quiries  to  Box  3062,  Editor  &  Publisher. 

NEWSPAPER  DESIGNER 
Can  you  communicate  visually?  We  are  a  grow¬ 
ing  and  changing  75,000  daily  in  a  major  mar¬ 
ket.  Strong  news  sense  a  must.  The  design 
editor  ranks  with  other  department  heads  and 
would  share  in  the  news  process  decision/lay¬ 
out  graphic  process.  Send  resume  to  Stan  Ford 
Felder,  Managing  Editor,  The  Times,  PO  Box 
448,  Hammond  IN  46325. 


HELP  WANTED 


CITY  EDITOR  I 

We  are  a  growing,  medium-sized  Virginia  daily  1 
looking  for  a  city  editor  with  solid  credentials  to  I 
help  us  produce  a  thoughtful  and  thorough  loc-  i 
al  report.  Reply  to  Box  3081,  Editor  6  Pub¬ 
lisher. 

EDITOR  AND  REPORTER.  Experienced  jour¬ 
nalist  of  prize-winning  twice  weekly  newspap¬ 
er.  Reporter  also  needed.  Call  or  write  Times, 
Willard,  Ohio,  Mr  Barth  or  Mr  Brouwer,  (419) 
935-0184. 

EDITORIAL  PAGE  EDITORS.  Work  with  the 
editor  and  publisher.  Write  local  editorials.  You 
may  not  meet  Bob  Hope  or  Frank  Sinatra  the 
first  day.  But  you  will,  you  will.  Write  full  de¬ 
tails,  references  to  Editor,  The  Desert  Sun,  PO 
Box  1%,  Palm  Springs  CA  92263. 

EDITOR 

Prize-winning  New  York  City  weekly,  10,000 
circulation  newspaper,  seeking  experienced 
newsperson.  Resume,  salary  history  to  Box 
3064,  Editor  &  Publisher, 

EDITOR  $16-$20M 
New  York  City 

Excerpting  books  and  articles,  writing  prom¬ 
otional  copy,  acquiring,  editing  and  rewritii^ 
feature  material  and  columns.  Knowledge  CRTj 
proofreading  and  copyediting  experience,  good 
typing  skills.  Minimum  three  years  newspaper 
or  syndication  experience.  Please  send  sam¬ 
ples  and  resume  to  Box  3075,  Editor  &  Pub¬ 
lisher. 

FAST  TRACK 

The  nation's  fastest  growing  tabloid  newspaper 
has  a  key  desk  job  for  an  enthusiastic,  experi¬ 
enced  copy  editor  with  a  flair  for  flashy  head¬ 
lines  and  tight  taut  layout.  Applicants  should 
have  3-5  years  reporting  experience,  1-2  years 
desk  experience,  and  should  be  familiar  with 
the  work  of  successful  tabloids,  such  as  The 
New  York  Post  and  Toronto  Sun.  Salary,  night 
differential  $500/week.  Excellent  opportunity 
tor  advancement.  Send  resume  and  samples- 

no  phone  calls  please - to  Linda  Demeglio, 

Managing  Editor,  The  Delaware  County  Daily 
Times,  500  Mildred  Av,  Primes  PA  19018. 

FOUR  JOB  OPENINGS— Energetic  copy  editor, 
minimum  3  years  experience  layout,  head  writ¬ 
ing.  Assistant  state  editor  who  can  edit,  write 
heads  and  lay  out  pages.  Two  reporters,  mini¬ 
mum  1  year  experience.  Send  resume  and  clips 
to  Gene  Rogatski,  SAVANNAH  NEWS  PRESS, 
TO  Box  1088,  Savannah  GA  31402. 

FAMILY  LIVING  EDITOR 
'  Individual  with  3-5  years  experience  needed  for 
fastest  growing  PM  in  sunny  southwest  Florida. 
Good  pay,  benefits  in  tropical  Naples  on  the 
Gulf.  Need  hard-working  individual  who  can 
I  write  lively  copy,  layout  an  attractive  section 
and  direct  2  others  on  staff. 

I  PHOTOGRAPHER 

'  Also  have  position  open  for  aggressive  photo- 
'  grapher  who  is  willing  to  jump  out  of  bed  at  3am 
I  to  shoot  news  photos.  Must  be  experienced  in 
'  black/white  and  color  and  willing  to  work  ha'd. 

'  Will  be  number  2  photographer  on  a  2  person 

-  staff  in  one  of  the  most  pleasant  communities 

•  in  Florida. 

-  Send  resume,  clips,  samples  to  George  Cecil, 
Executive  Editor,  Naples  Daily  News,  PO  Box 

-  1737,  Naples  FL  33940. 

1  GROW  WITH  US!  Progressive  group  of  Middle 
i  Tennessee  weeklies,  twice-weeklies  needs  re- 

•  porters,  copy  editors,  entry  level  or  exMri- 
^  enced.  Send  resume,  clips  to  Executive  Editor, 

•  TheTullahoma  News,  PO  Box  400,  Tullahoma 
TN  37388. 


HELP  WANTED 


REPORTER  familiar  with  bond,  money  markets 
to  produce  daily  feature  and  intraday  rap-ups 
for  New  York  City  financial  organization.  Sorne 
coverage  of  external  events.  Resume  and  cover 
letter  stating  salary  requirements  to  Box  3057, 
Editor  &  Publisher. 


REAL  ESTATE  WRITER 
Southeast's  fastest  growing  metro  newspaper 
seeks  real  estate  writer  with  3-5  years  daily 
experience.  We  offer  a  challenging  work  en¬ 
vironment  and  excellent  salary  and  fringe  be¬ 
nefits.  Qualified  applicants  please  submit  re¬ 
sume,  recent  clips  and  salary  history  to  Box 
3060,  Editor  &  Publisher. 

RAPIDLY  EXPANDING,  award-winning  weekly 
needs  News  editor  to  direct  news  staff.  Will 
require  use  of  writing  and  photography  skills. 
Prefer  someone  with  two  years  experience,  but 
will  consider  J-graduate  with  some  experience 
on  college  p^r  or  as  intern.  Send  resume  and 
clippings  to  'The  Whitley  Republican,  Box  418, 
Williamsburg  KY  40769. 

SMALL  DAI  LY  has  room  at  the  top  for  assistant 
managing  editor  with  maturity  and  newsroom 
experience.  Send  resume  to  George  Dellinger,  I 
The  Daily  Union,  Box  129,  Junction  City  KS 
66441;  (913)  762-5000. 

SCIENCE-HEALTH  WRITER 
Major  New  York  City  based  public  relations  firm 
representing  several  pharmaseutical  com¬ 
panies  looking  for  experienced  writer  for  free¬ 
lance  assignments.  Bio<hemistry  background 
and  4  years  professional  writinj  experience 
preferred.  Compensation  open.  Respond  with 
resume  and  writing  samples  to  Box  3076,  Edi¬ 
tor  &  Publisher. 


THE  KANSAS  CITY  TIMES  isseekinga  reporter 
for  its  business  and  financial  staff.  Applicants 
should  have  a  minimum  of  3  years  experience. 
Contact  Janet  Meyer,  Business  Editor,  Kansas 
City  Times,  1729  Grand,  Kansas  City  MO 
64108. 

THE  BEST  LIHLE  NEWSPAPER  in  Mississippi 
is  looking  for  a  few  good  copy/layout  editors  and 
reporters  for  supporting  roles.  For  a  critique  of 
our  production,  see  the  March/April  1981 


ITS  A  CLASSIFIED  SECRET! 

We’ve  got  a  secret — and  it’s  strictly  classified  information!  We’ll 
never  reveal  the  identity  of  an  E&P  Box  Holder.  However,  if  you 
want  to  answer  a  Box  Number  ad,  but  don’t  want  your  reply  to  go 
to  certain  newspapers  (or  companies),  put  your  mind  at  easel 
Just  seal  your  reply  in  an  envelope  addressed  to  the  Box  Holder. 
Attach  a  note  telling  us  what  newspapers,  groups  or  companies 
you  don’t  want  the  reply  to  reach.  Then  put  the  reply  and  the  note 
in  an  envelope  addressed  to  E&P  Classifieds.  If  the  Box  Number 
you’re  answering  is  on  your  list,  we’ll  discard  your  reply. 
IMPORTANT :  We  can’t  return  your  reply  because  that  would  be 
the  same  as  telling.  So  don’t  send  indispensable  material.  Also 
attach  a  note  each  time  you  want  a  box  holder  checked. 

And  if  you  don’t  want  your  reply  to  be  sent  to  any  property  held  by 
a  group,  it’s  best  to  list  the  properties. 


HELP  WANTED 


OIL  RETORTER 

Leading  petroleum  publication  needs  skilled 
oil  reporter/writer  for  mid<ontinent  location. 
Business  reporting  experience  desirable.  Send 
resume,  samples  of  writing,  salary  require¬ 
ments  to: 

Personnel  Department 
TO  Box  1260 
Tulsa  OK  74101 
An  Equal  Opportunity  Employer 

RETORTER — We're  seeking  someone  for  our 
regional  desk,  preferably  with  a  farm  reporting 
background.  Some  layout  required.  We're  an 
18,000  PM  daily  serving  northwest  Illinois. 
Send  resume  and  clips  to  Editor.  Freeport  Jour¬ 
nal-Standard,  TO  Box  330,  Freeport  IL 61032. 

REPORTER/PHOTOGRAPHER  needed  im- 
mediately  for  small  daily  in  Midwest.  Applicant 
must  be  strong  on  imaginative  photograj^y  and 
good  writer  in  all  rep^ing  areas.  Experience 
nelpful,  but  not  necessary.  Write  Box  3047, 
Editor  &  Publisher. 


full  resume,  clips,  and  letter  telling  what  you 
have  to  offer.  No  phone  calls. 

WE  RE  HUNTING  A  RETORTER,  2-5  years  ex- 
perience,  who  can  write  with  clarity,  brevity  and 
punch;  who  knows  the  value  of  putting  people 
in  stories;  who  wants  to  work  for  a  lively  morn¬ 
ing  daily  in  the  Southeast.  Send  resume  and 
clips  to  Box  3036,  Editor  &  Publisher. 

WANTED:  General  assignment  reporter  for 
30,000  circulation  Connecticut  AM  daily.  One 
or  two  years  post-college  experience  preferred. 
Box  3042,  Editor  &  Publisher. 

WASHINGTON  (X) — States  News  Service  has 
several  openings  for  reporters  with  strong  daily 
experience  who  are  willing  to  dig  in  ana  cover 
Congress  and  the  federal  agencies  on  a  state 
specific  basis  for  dailies  across  the  country.  We 
are  only  looking  for  people  who  can  stand  some 
heat  in  the  kitchen.  Send  clips,  resume  or  call 
States  News  Service,  316  Pennsylvania  Av, 
SE,  Washington  DC  20003;  (202)  546-9876. 


_ JOB  LEADS _ 

PR/EDITORIAL  jobs  nationally.  Twice-a-month 
subscription  rates.  M  Sternman,  68-38  Yellow¬ 
stone,  Forest  Hills  NY  11375. 


ASSISTANT  LIBRARIAN.  We  have  an  immedi¬ 
ate  opening  for  an  assistant  librarian  at  our 
newspapers.  Responsibilities  include:  de¬ 
veloping  reference  collection,  overseeing  fu¬ 
ture  on-line  search  services,  and  establishing 
subject  heading  control  guidelines.  Requires  a 
minimum  of  3  years  experience  in  researching 
(msnudi  and  computer)  and  previous  supervis- 
ory  experience.  Prefer  Masters  in  Library  Scien¬ 
ce  and  background  in  Journalism  or  newspaper 
librarianship.  Salary  range  $18,000-$20,400 
(depending  on  qualifications).  Send  resurrie  to¬ 
othy  Veidel,  Personnel  Department,  Star  and 
Tribune  Newspapers,  425  Portland  Av,  S,  Min¬ 
neapolis  MN  55488. 

NIGHT  SUPERVISOR.  Our  newspapers  have  an 
opening  for  a  night  supervisor  in  our  library 
department.  Responsibilities  include:  provid¬ 
ing  reference  senrice  to  the  news  staff  and  su¬ 
pervising  the  evening  library  operations.  Re¬ 
quires  a  minimum  of  one  year  experience  in 
researching  (manual  and  computer)  and  pre¬ 
vious  supervisory  experience.  Prefer  Masters  in 
Library  Science  and  background  in  Journalism 
or  newspaper  librarianship.  Salary  range 
$16, 500-518,500  (depending  on  qualifica¬ 
tions),  Hours  are  3:30pm-midnight,  Monday 
through  Friday.  Send  resume  to:  Cathy  Veidel, 
Personnel  Department,  Star  and  Tribune  News¬ 
papers,  425  Portland  Av,  S,  Minneapolis  MN 
55488. 


PHOTOJOURNAUSM 

PHOTOJOURNALIST  needed  by  dynamic 
20,000  circulation  suburban  weekly  in  central 
Illinois.  Must  have  ability  to  copy  read,  write 
features,  take  photos,  run  darkroom.  Must  have 
own  camera  and  car.  Send  salary  requirements, 
resume  and  clips  to  Obsenrer,  5717  N  Hum¬ 
boldt,  Peoria  IL  61614. 


MEDIA  ANALYST  &  CONSULTANTS  I 

AAorket  Opinion  Research,  one  of  the  largest  media  research  and  ® 
consulting  company's,  needs  competent  personnel  for  middle  and 
senior  positions  with  the  media  consulting  and  research  division. 
Applicants  must  hove  the  following  or  equivalent: 

*BA,  AAaster's  in  Communications  or  PhD 
*Ability  in  survey  reseorch  design 
^Excellent  background  in  statistics 
*Demonstrated  aptitude  in  writing  and  analysis 
*lnterest  and  experience  in  newspaper  marketing,  television, 
radio,  and  magazines 
Send  resume  and  salary  history  to: 

Delores  Allor,  Personnel  AAanager 
AAarket  Opinion  Research 
550  Washington  Blvd 
Detroit  Ml  48226 
_ _  (313)963-2414 
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HELP  WANTED 


PRESSROOM 


GROWING  10,000  AM  daily  seeking  experi¬ 
ence  press  and  camera  person.  New  7-unit 
Goss  Community.  Send  resume  to:  Ed  Hauck, 
Dickinson  Press,  PO  Box  1367,  Dickinson  ND 
58601. 

JOURNEYMAN  or  advanced  trainee  for  Goss 
Metro  (^ration.  Must  be  good  with  four  color 
work.  Round  the  clock  operation,  rotating 
shifts.  Good  pay  and  benefits.  Box  3050,  Edi¬ 
tor  &  Publisher. 


WANTED  DEAD  OR  ALIVE 
WEB  OFFSET  PRESSPERSON 
Position  open  for  a  top-notch  first  pressperson 
with  a  minimum  of  6  years  web  experience 
capable  of  doing  good  processed  color  and 
directly  press  crew  of  5  people  on  a  Color  King 

eess.  Tnis  company  offers  excellent  pay  and 
inefits  to  the  right  candidate.  Please  send 
detailed  resume  to  Box  2961,  Editor  &  Pub¬ 
lisher. 

Circulate  Your  Jobs,  Services,  Talents 
to  the  Largest  Newspaper  Audience 
In  the  World  with  ESP  Classifieds 


PRODUCTION 


POSITIONS  WANTED. 


POSITIONS  WANTED 


ASSISTANT  PRODUCTION  MANAGER— 
Pressroom  foreman.  $20,000.  Write,  prefer  re¬ 
sume.  North  Texas  Publications.  13950  Dis¬ 
tribution  Way,  Dallas  TX  74234. 

PRODUCTION  MANAGER  for  fast  growing 
weekly-shopper  group  located  on  the  Gulf  of 
Florida.  Looking  Tor  aggressive  person  who  wel¬ 
comes  constant  change  and  challenge.  A  good 
people  oriented  planner  who  knows  web  offset 
IS  a  necessity.  Send  resume  to  General  Mana¬ 
ger,  PO  Box  1028,  Venice  FL  33595. 

PRODUCTION  MANAGEMENT 
OPPORTUNITIES 

Booth  Newspapers  consists  of  The  Ann  Arbor 
News,  Bay  City  Times,  Flint  Journal,  Grand 
Rapids  Press,  Jackson  City-Patriot,  Kalamazoo 
Gazette.  Muskegon  Chronicle,  and  Saginaw 
News,  all  located  in  Michigan.  If  you  have  ex¬ 
tensive  production  management  experience 
with  complete  newspaper  orientation  from 
composing  to  delive^,  and  excellent  people 
skills,  you  may  qualify  for  the  top  production 
position  on  one  of  our  newspapers.  To  be  consi¬ 
dered  for  the  opportunity  to  join  Michigan's 
leading  newspaper  group,  send  a  confidential 
letter  and  resume  detailing  your  education,  ex¬ 
perience  and  salary  requirements  to  Terry  E 
Sturgeon,  Director  of  Production,  Booth  News¬ 
papers,  Inc,  PO  Box  2168,  Grand  Rapids  Ml 
49501. 

An  Equal  Opportunity  Employer 


_ PRODUCTION 

PRODUCTION  MANAGER,  growing  weekly 
agriculture  tabloid,  10,000  circulation,  home- 
base  Parsons  Kansas  (southeast  Kansas).  City 
of  12,000  population:  supervise  typesetting, 
darkroom,  layout,  paste-up  and  some  commer¬ 
cial  typesetting.  Imperative  that  the  applicant 
know  ad  mark-up  and  typography:  knowledge  of 
agriculture  helpful:  new  plant  and  equipment: 


_ PROMOTION 

PROMOTION  MANAGER 
The  Montgomery  Advertiser/ Alabama  Journal  is 
seeking  a  creative,  knowledgeable,  and  experi¬ 
enced  promotion  manager.  Responsibilities 
will  include  planning,  developing,  and  coordi¬ 
nating  all  promotions,  public  relations,  and 
market  research  activities.  Send  complete  re¬ 
sume  and  salary  requirements  to  The  Advertiser 
(X),  PO  Box  1000,  Montgomery  AL  36192. 
Attention:  Personnel  Manager. 


_ RESEARCH 

ASSISTANT  RESEARCH  MANAGE  .  _ 
metropolitan  daily.  Zone  2.  Need  hard¬ 
working,  experienced  professional  to  assist 
manager  of  fast-paced  growing  research  and 
promotion  operation  currently  sen/ingall  adver¬ 
tising  departments.  Must  be  able  to  take  com¬ 
plex  facts  and  figures  and  produce  straight  for¬ 
ward,  convincing  sales  presentations  f 
advertisers.  Will  write,  produce  and  gr 
visual  presentations.  Should  be  fami 


terminal  operation  for  on-line  data  access  help¬ 
ful.  Please  send  current  resume  to  Box  2999, 
Editor  &  Publisher. 


ADMINISTRATIVE 

COST  REDUCTION  SPECIALIST  with  20  years  A 
of  results  in  all  areas  of  small  to  large  dailies,  f 
Fee  based  on  expenses  and  negotiable  percen-  c 
tage  of  savings  effected.  For  references,  more 
information  and  a  confidential  no  obligation  t 
product  evaluation,  send  two  copies  of  a  repre-  g 
sentative  current  issue  to  Bob  Douglass,  PO  n 
Box  712,  Grand  Junction  CO  815(J2  or  call 
(303)  245-4837. 

GENERAL  MANAGER,  35  years  experience,  y 
15M-20M  daily,  weekly,  in  all  phases  news-  i 
paper  operation.  Seeking  challenging  oppor¬ 
tunity  Zone  1.  Familiar  with  newsroom,  busi-  | 
ness  computers.  Available  for  interview 
September  30-0ctober  3,  NNA  Boston  conven-  i 
tion.  Write  Box  3056,  Editor  &  Publisher.  i 

GENERAL  MANAGEMENT— A  pro  in  estimat¬ 
ing,  production,  costs.  1  can  lower  costs  and 
increase  productivity.  Prefer  to  locate  in  Ten¬ 
nessee,  Kentucky  or  northern  Alabama.  (615) 
598-5910. 

NEWSPAPER  MANAGER  seeks  position  on 
daily.  Experienced  and  holds  MBA  and  journal¬ 
ism  degrees.  Box  3077,  Editor  &  Publisher. 

SUCCESSFUL  major  market  executive  desires  j 
general  management  post  with  progressive 
publishing  or  cablevision  firm.  Knowledge  of 
large  and  mid-size  markets.  Excellent  creden- 
tiafs,  solid  background  in  all  phases  of  market¬ 
ing,  news,  technology,  business.  Cost- 
efficient,  people  conscious  motivator.  Box 
3004,  Editor  &  Publisher. 

VETERAN  DAILY  and  weekly  manager,  produc¬ 
tive  teacher  with  complete  knowledge  of  every 
department.  Can  publish  or  assist  publisher. 
Interview  now.  Will  reply  to  all  immediately. 

Box  3053,  Editor  &  Publisher. 

ADVERTISING 

AD  MANAGER— Degree,  A.P.I.  grad.  Strong 
background  in  metro,  chain  and  small  daily. 
Prefer  Zone  8  or  6-but  open.  Box  3016,  Editor 
&  Publisher. 

ARTIGRAPHICS 

EXPERIENCED  POLITICAL  CARTOONIST,  24 
years  old,  seeks  full-time  job  with  daily.  Mem¬ 
ber  AAEC.  Will  relocate  now.  Samples  or  more 
information:  Walt  Handelsman,  6  Tricount  Ct 
(IB),  Owine  Mills  MD  21117:  (301)  363- 
1327  after  6pm. 

NATIONALLY  SYNDICATED  editorial  cartoon¬ 
ist.  Exciting,  provocative,  humorous.  Local 
politics,  sports,  features  also.  Box  3024,  Edi¬ 
tor  &  Publisher. 

CIRCULATION 

AGGRESSIVE,  goal-oriented  circulator  needs 
to  be  challenged.  Have  am/pm  major  metro 
experience  at  home  delivery  manager  level  and 
seek  similar  position  with  property  that  will 
appreciate  my  efforts.  Prefer  Zone  5. 6  or  7  but 
opportunity  is  the  key.  Reply  Box  3070,  Editor 
&  Publisher. 

CIRCULATION  SUPERVISOR— 20  years 
proven  record.  Adult,  little  merchant.  Consider 
district  manager,  southern  California.  Box 
3043,  Editor  &  Publisher. 

DATA  PROCESSING 

SYSTEMS  PROFESSIONAL  with  18  years  of 
management  and  technical  experience.  Box 
2907,  Editor  &  Publisher. 

ADDED  BONUS  FOR 
E&P  POSITIONS 
’  WANTED  PEOPLE! 

We  realize  that  due  to  the  mail  service 
sometimes  subscribers  receive  their  maga¬ 
zines  several  days  later  than  should  be  ex¬ 
pected  So.  while  you  re  awaiting  just  the 
right  publisher  to  see  your  POSITIONS 
WANTED  ad  we  mail  out  tearsheets  of  the 
HELP  WANTED  pages  to  our  Positions 
Wanted  advertisers  who  live  outside  the 
New  York  metropolitan  area  That  way 
everyone  has  the  Help  Wanteds  by  Monday 
morning — and  the  same  chance  to  shoot 
oft  an  early  reply  to  any  Help  Wanted  ads  of 
interest! 

EDITORIAL 


EDITOR-INVESTOR— Working  on  metro.  Want 


(legal, 

publishing,  etc.  In  Zone  9.  California  preferred, 
^x  3(X}C  Editor  &  Publisher. 


EDITOR  of  leading  beverage  industry  magazine 
seeks  news  challenge.  Former  newsman,  cor¬ 
poration  publicist,  oil  company  editor.  Versa¬ 
tile,  durable.  Box  3065,  Editor  &  Publisher. 


GENERAL  REPORTER  and  feature  writer.  27. 
seeks  position  on  daily  or  semi-weekly  in  Zone 
9.  Editing,  layout  and  photography  experience. 
VDT.  Good  clips.  Call  (916)  458-2261  after  5. 


IMAGINE  HOW  MUCH  FUN  it  is  to  work  at  the 
Daily  News  ...  and  then  be  laid  off!  Top  prize¬ 
winning  feature  writer/editor  seeks  growth  posi¬ 
tion  in  New  York  City.  Idea  person.  Quick,  thor¬ 
ough  reporting.  Clean  lively  copy.  Strong  edit¬ 
ing  skills.  10  years  experience.  Box  2992,  Edi¬ 
tor  &  Publisher. 


PUBLISHERS:  I'd  like  to  sell  you  something- 
Me!  If  you  need  an  editor,  let's  talk.  Experi¬ 
ence?  You  bet!  Dave  Hillsamer,  (317)  664- 
9447. 


REPORTER/PHOTOGRAPHER/EDITOR  with  6 
years  experience  on  small  papers  seeks  re¬ 
sponsible  position  on  larger  daily.  Hard  work¬ 
ing.  Can  write  everything.  BA  and  MA.  Box 
30^.  Editor  &  Publisher. 


SUNDAY  EDITOR-columnist  with  16  years  on 
60,000  Midwest  daily  seeks  more  challenging 
job.  Box  2996,  Editor  &  Publisher. 


SCREENWRITING  SKILLS— film.  Successful 
small  business  experience.  I'm  a  wire  service 
writer-editor  looking  for  an  interesting  transi¬ 
tion  into  visual  m^ia.  The  job  must  have  a 
creative  emphasis,  but  may  involve  a  variety  of 
responsibilities.  Prefer  Zones  9,  1,  2.  Box 
3055,  Editor  &  Publisher. 


EDITORIAL 


FORMER  EDITOR,  major  New  York  trade  |Our- 
nal  will  freelance,  edit  and  write. 

(212)  591-7899 


SOLID  CREDENTIALS— Hard  working  repor¬ 
ter/editor,  12-year  veteran,  seeks  job  at  prog¬ 
ressive  daily.  Special^  is  science/energy,  but 
can  handle  all  kinds  of  news,  features:  camera 
too.  Clips  to  prove  it.  I  will  answer  all  letters. 
Box  3073,  Editor  &  Publisher. 


TALENTED,  ambitious,  persistent  news/fea¬ 
tures/arts  writer  seeks  similar  posrtion  on  small 
to  mid-size  daily.  Prefer  university  town  in  Zone 
5  but  will  relocate.  University  of  Michigan  grad 
(’80)  with  6  months  professional  experience, 
supplemented  by  extensive  freelance  work.  Re¬ 
ply  tO:  Tim  Yagle,  2707  Brockman.  Ann  Arbor 
Ml  48104. 


WASHINGTON  STAR  ALUMNUS 
Top-level  editor  looking  for  a  paper  that  wants 
to  be  improved  by  having  a  man  of  proven  jour¬ 
nalistic  skill  and  leader^ip  at  the  top.  Call  Bill 
Oakley  at  (703)  525-9172. 


FREELANCE 


YOUR  MAN  in  Canada.  Experienced.  Ecoctomic 
political  pieces  to  order  and/or  weekly  column. 
(613)  544-5295  collect. 


PHOTOJOURNALISM 


AWARD-WINNING  PHOTOGRAPHER.  5  years 
experience  on  leading  small  Midwestern  daily, 
seeks  position  with  medium  to  large  daily.  Mis¬ 
souri  J-school,  outstanding  design  skills,  clips 
and  references.  Box  3051,  Editor  &  Publisher. 


INTUITIVE  AND  IMAGINATIVE  photofoumal- 
ist,  33  years  old  with  freelance  experience  on 
newspapers  and  4  years  with  UPl  as  a  "strin¬ 
ger"  and  practical  experience.  National  Guard 
photography  officer.  Bachelor  of  Fine  Arts  with 
phototoaphy  degree.  Seeks  newspaper  posi¬ 
tion.  Will  relocate.  Dennis  Mosso,  Maple  St, 
Vintondale  PA  15961:  (814)  749-8257. 


PHOTOGRAPHER  with  10  years  experience 
seeks  staff  position.  Excellent  portfolio.  Will 
relocate.  Anthony  F  Esposito.  Jr.  91  Bethway 
Rd.  Bethany  CT  06525;  (203)  393-2231 


PRESSROOM 


ENERGETIC  working  pressroom  supervisor, 
32,  14  years  experience,  willing  to  relocate. 
Box  3045,  Editor  &  Publisher. 


PRODUCTION 


SEASONED,  accomplished  production  mana¬ 
ger  with  excellent  people,  cost,  computer  ^- 
temsand  engineering  skills.  Box  29(J8,  Editor 
&  Publisher. 


PUBLIC  RELATIONS 


LET  ME  PROMOTE  your  enterprise.  Experience 
in  daily  newspaper  reporting,  broadcasting, 
political  campaigning.  Washington-Baltimore 
area  only.  Box  3010,  Editor  &  Publisher. 


E&P  Employment  Zone  Chart 
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Shop  Talk  at  Thirty 


By  Robert  U.  Brown 


Economic  confusion 

We  wonder  how  many  other  people 
who  didn’t  major  in  economics  are  as 
confused  as  we  are  sometimes  by  the  eco¬ 
nomic  news  we  read  in  the  public  prints. 
For  that  matter,  we  wonder  how  many 
economic  majors  are  equally  confused. 

A  few  weeks  ago  we  were  pleased  with 
the  economic  outlook  as  reported  when 
sales  by  New  York  City  retailers  were 
ahead  7.5%  in  July  over  the  previous 
July.  We  realized  this  figure  was  barely 
staying  even  with  inflation  but  at  least  it 
wasn’t  on  the  down  side. 

But  our  euphoria  was  shattered  a  cou¬ 
ple  of  days  later  when  we  were  informed, 
in  the  same  newspaper,  that  sales  by  U.S. 
retailers  increased  by  only  1.3%  in  July. 
This  was  based  on  a  report  from  the  Com¬ 
merce  Department. 

Some  government  economist  con¬ 
cluded  from  this  that  “we’re  in  a  reces¬ 
sion  right  now.”  But,  reading  on,  we  find 
that  the  1.3%  gain  was  compared  to  the 
previous  month  of  June  and  not  to  the 
figures  for  July,  the  comparable  period  a 
year  before.  In  the  same  report  we’re  told 
retail  sales  in  June  gained  1.7%  (not  the 
1.2%  originally  reported)  but  that  was 
compared  to  May  not  to  June  of  last  year. 

As  if  all  that  were  not  enough,  a  week 
later  we  were  treated  to  the  dire  news  that 
the  U.S.  economy  had  suffered  a  sharp 
downswing  and  that  the  Gross  National 
Product  declined  during  the  April- June 
period  at  an  annual  rate  of  2.4%  “a  some¬ 
what  faster  pace  than  the  1.9%  decline 
initially  reported  four  weeks  ago.”  Here 
again  we  were  comparing  one  quarter 
with  the  previous  quarter,  not  with  the 
same  quarter  the  year  before.  That  was 
probably  too  much  to  ask  since  the 
accompanying  bar  graphs  clearly  showed 
the  GNP  for  the  first  and  second  quarters 
were  way  ahead  of  the  same  periods  in 
1980  but  we  were  not  told  what  those 
figures  were  in  the  story. 

Now,  having  been  given  this  diet  of  sad 
news,  one  week  later  the  Bureau  of  Labor 
Statistics  showed  that  American  business 
productivity  actually  rose  in  the  second 


More  opinions 

To  make  room  for  a  variety  of  opinions 
and  commentary,  the  editorial/op-ed  sec¬ 
tion  of  the  Washington  Post  was  ex¬ 
panded  by  two  pages  a  week.  Every 
Saturday,  Free  for  All,  an  added  page 
mainly  of  reader  opinion  appears  directly 
before  the  editorial  page.  On  Sunday, 
additional  commentary  appears  on  the 
back  page  of  the  Outlook  section. 


quarter  at  an  annual  rate  of  .7%  “in  con¬ 
trast  to  the  government’s  initial  report  of 
a  .9%  annual  rate  of  decline.” 

That  is  almost  a  two  percentage  point 
switch  from  bad  to  good. 

In  addition,  the  Bureau  told  us  that 
manufacturing  productivity  increased  by 
4.3%  in  the  second  quarter  when  the  De¬ 
partment  of  Commerce  just  told  us  the 
GNP  was  down  2.4%. 

No  one  ever  bothers  to  explain  the  dif¬ 
ference  between  all  these  statistics.  Of 
course,  the  economists  already  know. 
But  do  only  economists  read  the  financial 
pages? 

Atlanta  judge  orders 
gag  in  murder  case 

Atlanta  Superior  Court  Judge  Clarence 
Cooper  has  ordered  prosecutors,  defense 
attorneys,  police  and  potential  witnesses 
to  refrain  from  talking  to  reporters  about 
the  upcoming  trial  of  Wayne  Williams, 
who  is  charged  with  killing  two  young 
black  men. 

Cooper’s  gag  order  was  issued  follow¬ 
ing  publication  of  a  story  in  the  Atlanta 
Constitution  which  quoted  unidentified 
sources  as  naming  two  witnesses  who 
may  be  called  to  testify  at  Williams’  trial 
that  is  scheduled  to  begin  Oct.  5. 

The  witnesses  were  identified  by  the 
newspaper  as  Margaret  Carter  and  her 
daughter  Gwennette.  They  live  in  the 
same  housing  complex  where  one  of  the 
victims,  Nathaniel  Cater,  once  lived  and 
are  related  to  a  woman  Cater  had  dated. 
The  witnesses  told  the  newspaper  they 
had  seen  Williams  with  Cater  shortly  be¬ 
fore  his  death. 

“Since  it  is  the  trial  judge’s  responsibil¬ 
ity  to  control  prejudicial  pretrial  publicity 
and  the  defendant’s  right  to  a  fair  trial,  the 
court  finds  it  absolutely  necessary  to  pre¬ 
vent  a  recurrence  of  such  publicity,” 
Judge  Cooper  said. 

John  Schaffner,  managing  editor  of  the 
Constitution  said  law  enforcement  offi¬ 
cials  and  witnesses  have  been  abiding  by 
the  judge’s  order  not  to  talk  to  the  press. 

The  trial  was  postponed  for  30  days  to 
give  Judge  Cooper  time  to  study  and 
make  a  ruling  on  a  motion. 

Buy  radio  stations 

Gazette  Printing  Co.  of  Janesville, 
Wise.,  owned  by  the  Bliss  family,  has 
acquired  Wisconsin  Rapids  radio  stations 
WFHR— AM  and  WWRW— FM  from 
Advance  Broadcasting  Corp.,  a  subsidi¬ 
ary  of  the  Wisconsin  Rapids  Tribune  Co. 
Blackburn  &  Co.  Inc.,  media  brokers, 
handled  the  transaction. 


DAVID  BRINKLEY,  after  a  38-year 
career  with  NBC  News,  will  retire  next 
month.  A  native  of  Wilmington,  N.C.,  he 
started  writing  for  his  hometown  news¬ 
paper,  Wilmington  Star-News,  as  a  high 
school  student.  He  later  joined  United 
Press  before  entering  the  Army  during 
World  War  II.  He  joined  NBC  News  after 
his  discharge  in  1943. 

Govt,  publishes 
crime  source  book 

The  Bureau  of  Justice  Statistics  of  the 
Department  of  Justice  has  published  a 
“Source  Book  of  Criminal  Justice  Statis¬ 
tics,  1980,”  a  645-page  compilation  of 
such  data  as  the  nature  and  distribution  of 
criminal  offenses,  characteristics  of 
arrested  persons,  the  court  processing  of 
defendants,  and  a  description  of  correc¬ 
tional  system  inmates. 

The  book,  the  eighth  such  statistical 
abstract,  incorporates  information  from 
83  separate  criminal  justice  publications. 
It  contains  399  tables,  90  charts,  a  subject 
index,  an  annotated  bibliography  of 
sources,  and  a  list  of  addresses  of  pub¬ 
lishers  of  the  source  materials. 

The  reports  may  be  purchased  from  the 
Superintendent  of  Documents,  U.S. 
Government  Printing  Office,  Washing¬ 
ton,  D.C.  20402.  The  price  is  $14  a  copy. 
A  limited  number  of  copies  can  be 
obtained  free  from  the  National  Criminal 
Justice  Reference  Service. 


LEE  DIRKS 
&  ASSOCIATES 

Professional  Assistance 
To  Newspaper  Owners 
On  Appraisals  and  Sales 

Suite  3343/100  Renaissance  Center 
Detroit,  Michigan  48243 
313-259-0080 
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MYCRO-COMP  Systems  not  only  save 
time  and  money.  They  expand  sales! 


See  proven  cost -cutting  systems  already  in  use  by  more 


than  200  newspapers  whose  systems  continue  to  grow 
as  new  features  are  introduced.  Plus,  find  out  how  to 
aggressively  market  your  paper  with  revenue-generating 
Mycro-Comp  features,  programmed  for  profit 
by  Mycro-Tek. 


M  YCRO>TEK.  INC. 

820  West  Second 
Wichita,  Kansas  67203 
TOLL-FREE  800-835-2055 
KANSAS:  316-265-5277 


For  more  information  on  revenue- 
generating  systems  from  Mycro-Tek,  send  this  coupon,  or  caii  toii-free 


Newspaper 


Telephone 


Ernie  Pyle  Contest  Judges 

Newspapermen  and  women  who  enter  work  in  the  various  Scripps-Howard 
Foundation  competitions  know  they  will  be  judged  by  distinguished  news 
professionals.  The  jurors  for  the  1981  Ernie  Pyle  Awards  will  be: 


Dr.  Richard  G.  Gray 

Director,  School  of  Journalism 
Indiana  University 

C  hairman  of  the  judging  Panel 


Michael  Grehl 

Editor,  The  Commercial  Appeal 


David  Laventhol 

Publisher,  Newsday 


These  judges  will  select  the  two  1 981  winners  of  one  of  American  newspapering's 
most  sought-after  awards.  They  honor  newspaper  writing  that  most  nearly 
exemplifies  the  style  and  craftsmanship  of  the  late  Ernie  Pyle.  Prizes  have  been 
increased.  The  first  place  winner  receives  a  medallion  plaque  and  $2,000, 
and  his  or  her  newspaper  an  engraved  citation.  The  second  place  winner  receives 
$1 ,000,  and  he  or  she  and  the  newspaper  receive  citations.  Entries  must 
be  postmarked  no  later  than  Jan.  15,  and  received  no  later  than  January  22, 1982. 


ERNIE  PYLE  MEMORIAL  AWARDS 

Scripps-Howard  Foundation 

1100  Central  Trust  Tower 
Cincinnati,  Ohio  45202 

Give  Light  and  the  People  Will  Find  Their  Own  Way 


%RNIE  PY1*E 


ww 


I 


■.'f 


?  '■ 
'-i- 


( 


1/ 


